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America’s Finest Stores use Show manship D “sf (a Y: J 


FOR MORE SALES! 
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FOR ARROW SPORTS SHIRTS... . as seen at Heer's, Springfield, Mo. FOR HICKOK as seen at J. L. Hudson Co., Detroit 


1 RIES ERS 


Yes, America’s finest stores from coast 
to coast give these displays their most 
important window space. They are loaned 
to the store for one week’s showing on 
predetermined schedule. Only cost in- 
coming transportation. 

These displays incorporate the latest 
design and art... the finest craftsman- 
ship and materials... plus mechanical 
action and illumination . . . All designed 
to create more readership, interest 
and sales. 





FOR WELLINGTON SEARS... as seen af McCurdy & Co., Rochester, N. Y. 





FOR WARNERS as seen at Burdine’s, Miami 


FOR VAN RAALTE... ; 
as seen at Geo. Innes, Wichita YP] 
Write Today ( a de W. L. STENSGAARD AND ASSOCIATES, INC. 
for your copy of }: 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
“Key Line Promotions.” i a 


Specialists in Merchandise Presentation . Displays . Exhibits 
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OUR NEXT ISSUE 


How display is handled at the Denver 
Dry Goods Company is the subject of a 
feature in the December issue . . . 
The second part of Louis Cheskin's series 
on color in display will be another 
article . . . R. T. Dorsey writes again on 
the proper use of light in display . . . 
and there will be numerous other fea- 
tures to round out the final issue of the 
yeor. 


THE COVER 


To Jim Buckley, Saks-Fifth Avenue, 
Beverly Hills, Calif., goes the credit for 
this outstanding display. Note the copy 
of DISPLAY WORLD held in the hand. 
. « « (Full-color photograph by Ralph A. 
Rogers.) 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, anada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
@ year. Canadian and foreign orders payable 
in U. S. funds by Internationa! money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 


NAN 
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Audit National 


Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


OISPLAY WORLD 
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AT WILLIAMS’ 17th GRAND GALAXY OF GORGEOUS GALS AND GADGETS! 
. - JUST TWO WEEKS BEFORE W. A.B. 1. MARKET WEEK, DEC. 14 THROUGH 18! 


‘ 
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Your Display Will Look Better With 
“NATURALIKE” GRASS MATS 


Whatever your display may be it will look 
better and “sell” better with “NATURALIKE”™ 
Grass Mats. Newly improved, with lines of 
stitching 1” apart closely trimmed, and dyed 
a verdant green, these ultra high quality mats 
will enhance your every display. 
















Fireproofed and mildewproofed—-made of the 
finest raffia—multistitched to a durable burlap 
base, and made in the various sizes, also TUFF- 
TURF SPRINKLINGS — the new economical 
“fill-in” material for odd shaped spots difficult 
to fill with regular mats. available in 3. Ib. 
cartons—grass green to match your “Naturalike” 
grass mats. 

Order your “NATURALIKE” grass mats and 
TUFF-TURF  sprinklings from your display 
jobber today — NOW! 

“NATURALIKE" are the finest 
GRASS MATS you can buy. 


Ask for "NATURALIKE" when 
ordering. 


MEMORIAL GRASS CO. 


UHRICHSVILLE OHIO 











REED & RATTAN 


IN FASCINATING 
NEW TREATMENTS 





FOR ATTENTION GETTING 
e WINDOWS & INTERIORS 


Stop in and say hello during 
Market Week at the Hotel New 
Yorker, December !4 to December 














e 18. We'll be in Room 53! as 
always | 
| 
3 West |8th Street * New York II, * CHelsea 2-6264 | 
| 
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NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


+300 
—" each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI I, OHIO 
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Salutes the Operator 


The sign printer is a faithful servant not only for those 
connected with your business but also for the shopping 
public at large. Without him what would be the means 
of sales promotion today? How in the world would you 


push the sale except through signs? 


Your Line-O-Scribe operator helps most everyone. He 


a helps the shopper buy. He tells her of new merchandise 
~ ittersweet 


Ory coating 


¢ 
lb. 


Lacquer Coated 
Auto Seat Covers 


+ beautiful plod fibre 


being offered. He calls attention to bargains which she 
likes and which you as a merchant want to sell. He helps 
other advertising get better results. He helps the dis- 
playman create a better impression. He helps the sales- 
people sell. He informs shoppers in self-service areas and 
those in other areas waiting to be served.—He is one of 


the great forces in merchandising today. 








See us in Room 737, New Yorker Hotel, New York City, 
during N.A.D.I. Market Week, December 14 to December 
18, or write for Catalog M53 describing and pricing all models 
of the Line-O-Scribe machine. 


he gh of» Wetime 


Wht Uhed 
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02 HOW TO MAKE SHIRTS 
SELL FASTER! 


THE NEW PAULSON #111 
DISPLAY BOX 


Specially designed for 
men’s shirts and other 
narrow-fold merchandise 


OUTSIDE j © No hidden stocks — neat, orderly display 
DIMENSIONS : 
~ ~ © Absolute dustproof protection 
16-1/8” long, 9-13/16” wide, o-1/2 
deep. Each box holds four men’s © Crystal clear heavy-gauge plastic 
irts. Perfect for displ : 

weer povsiebong me aging © Keeps goods crisp and fresh, reduces markdowns 
derwear, women's and children’s 
»ajamas, sweaters, sport shirts, etc. 


Tie DISPLAY RIGHT. . . ! qm —CFOR THE NAME OF YOUR 
Si) ez SELL MORE , ¥eE NEAREST DISTRIBUTOR WRITE 


A 4} 


#140 Jumbo Utility Box Sy PA U L S @) N 


Use Paulson trays and 


boxes in every depart- & C O M P AN Y 


Manufacturers of Plastic Displays 


inn : ment of your store. - 
YY & DEPT. 7, 585 BOYLSTON ST., BOSTON 16 


LY 


#125 Standard Utility Box 


YY NG 


#150 Jumbo Utility Tray #100 Standard Utility Tray #50 Sock-Glove Tray #35 Tie Tray #75 Hose Tray 


DAS PLAY: W:O-R-4D 





READY DECEMBER FIRST 


GREN 


*VISUAL FIXTURES INC. 





MANIKINS 





PLASTIC STAR COMPANY 
of Hollywood 

Metal, plastic and: 

combination fixtures 

for all-purpose — 

merchandise displays 


LAWATCH LTD. 

los Angeles 
Card holders, costumers, 
garment racks, counter 
mirrors and various other 
exceptionally efficient units 4 


----------} 
g 


TENE iW 


CORPORATION 









715 Fifth Ave. New York 22 
(bet. 55th and 56th) 







in Canada: BINGHAM DISPLAY SUPPLIES, LTD., 8 Market St., Toronto 






COMPLETE 


EXHIBIT 
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/ 
/ 


®@ Market Week's most spectacular variety of 
individually created displays ...in the 


largest display showrooms in the country. 





We have the widest variety of 
distinctive creations in wood, papier mache 
and plaster available... creations which 


inspire prize winning displays. 


Visit us 


VICTOR HAIDA DISPLAYS, INC. 
149 West 24th Street 
New York 11, N.Y. * CHelsea 3-3540 


; 
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DISPLAY WORLD 
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Through These Portals Pass America’s Leading Display Men! 


DECORATIVE PLANT CORP. 
136 W. 24th ST., NEW YORK 11, NY. 
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has a flair for dis 


Quickly and easily FLARE puts grace into 
displays — shows bouffants to full 
advantage, gives body, contourand3 
_ dimensional appeal to everything fro 
dresses to wool pleated skirts. 


RE is completely adjustable, can be a 


FLARE on Bust Form 


FLARE showing dress to ad- 
vantage on Bust Form. May 
also be used on Hip Forms. 


DISPLAY WORLD 





THERE'S A PLACE-FOR~ 
BEAVER BOARD IN EVERY 
DISPLAY SHOWN IN THIS 
ISSUE OF DISPLAY WORLD! 


BEAVER BOARD,* available in various lengths 
and thicknesses, cuts cleanly, easily into any shape. 
It’s light and flexible, and costs much less than 
other display boards. Beaver Board is finished in 
green, tan and white—ready to use or ready to be 
painted or printed, whichever you require. Holds 


tacks, staples. 


FREES Send for your sample of versatile Beaver 
Board and complete information on how this 
original fiberboard can solve many of your display 
problems. Write to Displays, care of Certain-teed 


Products Corporation, Ardmore, Pennsylvania. 


Certain teed 


Certain-teed so 


PRODUCIS 





Quality made Certain... Satisfaction Guaranteed sc Beuver Bourd is o registered trade name of 
CERTAIN-TEED PRODUCTS CORPORATION CERrTAIN-TEED Prooucts Corporation. It is a 
ARDMORE, PENNSYLVANIA brand name and should not be construed as 

EXPORT DEPARTMENT: 100 Eost 42nd Street, New York 17, N.Y. a type of fiberboard. 
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4 Cneatert Salec latthero'on the Market/ 
ar “Tops” for value, beauty & utility 


CRYSTAL CLEAR PLASTIC! 
FIT ANY STAND! 


NOTHING TO REPLACE OR 
WEAR OUT. 


INDISPENSABLE. 
MOST VERSATILE DISPLAY 
AIDS EVER OFFERED! 


ee 


sae ae 
DISPLAYS 


| es 5 
AS BETTER 








$ 


Less than 6 
@ $1.50 each. 


_ each 


aa 


PER 
eee 


=125 KIDDIES CLEAR PL 
ss than 6@ $2.00 " 


le 








MAIL YOUR ORDER NOW FOR IMMEDIATE DELIVERY 


FREE! Write for complete 1952 Catalog! 


ed UW) ; ip 5 : yn 
ANG hoducls sat oe sAiet ae style oor your 
12 a e more n 
BELLEROSE, N. Y. g's1.50 eoth. oa ; 
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Stairway 
To The Left, 
Please 


You are cordially invited to see 
our 1953 creations 
at the 
N. A. D. I. MARKET WEEK 
Hotel New Yorker 
DECEMBER 14 thru 18 


ALLIED DISPLAY MATERIALS, | 


65 MADISON AVENUE - NEW YORK 16, N. Y. . corn 
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We are Enlarging, Redecorating 
and doing our Spring Cleaning 


IN NOVEMBER 








Our New, Enlarged, Redecorated Showroom 








will be doubled in area for 

your comfort and buying convenience 

in selecting your Spring Displays. 
000 


We cordially invite you to inspect our new 


and complete Spring Line. 


} Spring Market WEEK 
DECEMBER 15th THROUGH DECEMBER 19th \) 


‘ 
Showing in our Showroom Only SS 


SS 
SS 
2s 
7 @.) 
OUR THIRTY-THIRD YEAR SERVING DISPLAY = 
\aliee 


Sic te LJ. CHARROT COMPANY, INC. 


a) Designers» Manufactirers— ARTIFICIAL FLOWERS 
Si, DISPLAY DECORATIONS 
ART DISPLAY STUDIOS 











36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. 








OTS PLAY WO-R-2-0 





King Board, as it will be knowa, is a top quality 


Perforated DISPLAY MATERIAL 


that is the product of 69 years of perforating experi- 
ence and produced with a craftsmanship that will do 
justice to any display problem you may have. King 
Board gives you accurate hole sizes and spacings to 
receive any standard hanging fixture on the market. 
King Board comes to you in the standard “round hoie” 
specifications, plus an added choice of new flexible 
board which will suggest unlimited new applications. 
King Board comes to you direct from the manufacturer. 


MAKES ALL SPACE 
‘DISPLAY’ SPACE 


THE PERFECT ANSWER TO SPACE PROBLEMS 


1/8” and 3/16” Tempered Masonite. 


Smooth Both Sides. 

3/16” Holes, 1/2” Centers. 
From stock — sheets 48” x 96”. 
Special, any size up to 48’x144", 
Perforated to order. 


HUNDREDS OF 
PATTERNS 


— other than standard 
round holes, including 
squares, slots, oblongs and 
many ornamental patterns 
are available for special 
requirements. Our wealth 
of dies has grown with our 
experience in perforating 
sheet, coil and plate ma- 
terials, such as metal, ply- 


wood, plastics, etc., and 
now available to you for 
display purposes — ask 
about them! 


1/4” Tempered Masonite. 
Smooth One Side. 

9/32" Holes, 1 Centers. 
From stock — sheets 48” x 96”. 
Special, any size up to 48x144”. 
Perforated to order. 


Seeeeeeeeeeeeeeeeeeede 
NEW — FLEXIBLE — INEXPENSIVE 


Now King Board is available in a 1/10” 
fibre board to satisfy the requirements 
of flexibility and lower cost, where 
strength is secondary. Furnished in vari- 
ous sizes, shapes and spacing of perfora- 
tions. Write for Special Bulletin. 


1/8” x 3/16” Tempered Masonite. 
Smooth Both Sides. 
3/16” Holes, 1 Centers. 
From stock — sheets 48” x 96’. 
Special, any size up to 48x144". Write for 
Perforated to order. prices and 
complete 
information. 
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SPRING & {| December 14 through 18, 1952 


ee” a’ 


MANNEQUINS + PAPERS * FABRICS + NOVELTIES 


FIXTURES + ACCESSORIES + FLOWERS 
DECORATIVES * SET PIECES + PLASTER + PLASTIC 
| POST, LEDGE AND CASE UNITS + PAPIER-MACHE 


WOOD + METAL + FLOORINGS + BACKGROUNDS 


WINDOW + INTERIOR «+ OUTDOOR! 
: These await YOU at the Spring and Easter 
Market Display Week. You're all shooting for a 
| 2 gigantic PLUS-profit Spring and Easter season and 
E we've got hundreds of new promotion ideas you'll be 
essiV if interested in seeipg. The finest display manufacturers 
in the country will be there with their designers, 
artists and production men to talk over your problems. 


Plan to be there . . . make a note of it on your calendar now! 


‘> HOTEL NEW YORKER 
EASTER / 


proGr 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


203 N.WABASH AVENUE @ CHICAGO, ILLINOES 


DISPLAY WORLD 
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General Disploy Shows oe allel. 


SMART SHOWMANSHIP in Display Pays- Off 
with sales... SALES .. .and MORE SALES! 


The Greatest Display Show on Earth, with its magnetic power, stops the eye- 
A SELECT display creation starts the sale, wherever it is featured. 








The show goes on constantly under the big top of the SELECT factory. Dis- 
plays of every kind are being produced from every material imaginable — 
all under ONE ROOF! You will find creative designers and expert craftsmen 
working to give yOu fine quality and fast service. 


YES! OFF-THE-SHELF SERVICE! 


Again, we will carry complete stock of all displays - - - designed 
to give you speedy, off-the-shelf service for IMMEDIATE DELIVERY. 


ORIGINALITY . . QUALITY...AT Low COST! 


For 30 years, SELECT has satisfied its many customers with new and unique 
designs in displays that are engineered to sell. Backed with this know-how, 
SELECT offers you eye-catching, quick-selling displays at exciting, low prices. 


SPECIAL ORDER DEPARTMENT 


Our skilled and competent designing department is equipped to 
handle ALL your problems. Our experienced staff will help make 
your idea a profit making reality. For exclusive displays in quantity, 
write and tell us your requirements. 


upook to SELECT 
7 ...for SALES EFFECT 
D var 
l ¢ Manufacturers «Importers © Creators 
Visit Us at the | 
NADI Show During 2 


Market Week, Dec. 14-18 
Hotel New Yorker 
Room 504 




















220 Wythe Ave., Brookl 
« 1 e 
wovemand, 1992 yn 11, N. Y. * Phone: EVergreen 7-7800 








GROWING BIGGER EACH YEAR! 


You'll want to participate in the 


THIRD ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1951 contest is best indicated by the 3,262 
entries which were received from all over the world. We are 
confident that the recognition of the world’s finest display skill 
afforded by this contest will have a definite influence in obtaining 
more attention to the importance of display in retail merchandising. 
This Third International Display Contest — with 309 awards — 
will continue to prove an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it 
as one of our obligations to the field we serve. All displaymen are 
invited to participate. There are no restrictions. 

Top awards will be beautiful gold, silver and bronze Plaques, and 
there will be gold, silver and bronze medals presented in each of 98 
classifications covering every type of merchandise. In addition, a 


«AY WORLD 
DISPLAY CONTEST 


1952 


hie DISPLAY “Y 
WORLD 


7 
in the contest during that month. AWABD y 


309 awards. Yu 4. Sauer w 
Every displayman, no matter where, is invited to participate in this RX te Se o 
contest. There are no strings attached, no entry blanks, no slogan- S_& 2 
writing; nothing is required but good displays. Read the rules care- 7 9 5 

fully and get your entries started today ... and keep them coming. 

The more entries submitted, the better your chances for interna- 

tional recognition. 


gold medal will be awarded each month for the best display entered ENG) 
& 


Thus there will be a total of 


CLASSIFICATIONS 


. Women's and Misses eve- 
ning wear. 
Women's dresses. 
Women's sportswear. 
Women's coats, suits. 
Furs. 
Bridal display 
Lingerie. 
Millinery. 
Women's footwear 
Women's hosiery. 
Handbags, umbrellas. 
Women's gloves. 
Jewelry 


Women's handkerchiefs 


Corsets, surgical garments. 


Women's bathing suits 
Cosmetics, perfumes, etc. 
Children's apparel. 
Children's footwear 
Children's hosiery. 
Infant's wear. 

Men's clothing. 

Men's shirts. 

Men's neckwear. 
Men's hats 

Men's shoes. 

Men's socks. 

Men's underwear. 
Men's swim suits 
Men's sportswear. 
Men's toiletries. 
Men's robes. 

Men's evening wear. 
Men's gloves. 


35 
3 


37. 


38 
39 
40 
4\ 
42 
43 
44 
45 
46 
47 
48 


Yard goods. 

Notions. 

Linens, bedding 
Furniture. 

House furnishings. 
Paints. 

China, glassware 
Silverware. 

Toys. 

Luggage. 

Sporting Goods 
Musical instruments 
Radios, television sets 
Gift novelties 

Books 

Stationery 

Greeting cards 

Drugs 

Tobacco, smoking 
equipment 

Groceries 

Candy 

Liquor, other bottled goods 
Refrigerators 

Ranges. 

Laundry equipment. 
Lamps 

Electric and gas appliances 
Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment. 

Hardware 

Automobile showrooms 
Automobile accessories 
and equipment. 


$9. 
70. 
71. 
72. 
73. 
74. 


75 


76. 


77 


78. 


79 
80 
8! 


82 


84 
85 
86 
87 
88 
89 
90 


oF. 


92 


93. 
94. 


95 


% 
97 


98. 


Florist display 
Photographic equipment. 
Optica! goods. 

Exhibit booth. 

Exhibit display 
Institutional display 

Civic display 

Christmas interior 
Christmas facade and 
marquee. 

Christmas window display. 
Floats. 

Showcards, pen-lettered. 
Showcards, 
Showcards, hand-lettered. 
Banks and other service 
institution display. 


. Travel display. 


Animated display, interior. 
Animated display, window 
Anniversary display. 
Valentine Day display 
Easter display. 

Mother's day display. 
Cotton Week display. 
Father's Day display. 
Independence Day display. 
Thanksgiving Day display 
Style show setting 

Interior ‘'shops"’, such as 
“Town & Country", ''Bud- 
get'’, etc. 


National advertiser's display. 


National advertiser's display 


Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 


18 


. Any displayman in the world may enter this contest. 


machine-lettered. 


CINCINNATI, 


RULES 


It is 

not y to bea to DISPLAY WORLD. 

All 5 caneae must be of displays installed during the year 
195 





Entry is by means of one or more unmounted black-and- 
white glossy ph ly 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 

Each photograph must be clearly marked on the back with 
the name of the entrant, store, city, and contest classifi- 
cation. Example: “John rs Dexter & Sons, Kansas 
City, Mo. Classification No. 74” 
All entries become the fearon ‘ot DISPLAY WORLD. 

All entries must be sent to Contest Editor, DISPLAY 





* WORLD, Cincinnati 1. 


Entries may be submitted at any time. All entries re- 
ceivea during a given month will be judged for the 
— gold medal award for the er of the Month”. 
The contest ends December 15th, 1952 

The entry jai ee in its classification will receive 3 
ponis and a edal; second best, 2 points and a 
silver medal; thi a neat. 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second greatest total number of points 
will receive a silver plaque; the third greatest total num- 
ber of points will be awarded a bronze plaque. 

Each photograph entered will be eligible for only one 
classification. 

Judging for the annual awards will be done by an out- 
standing board of well-known display authorities. Their 
decisions will be final. 

Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of DIS. 
PLAY WORLD. Their decisions will be final. 

In case of a tie, duplicate awards will be made. 


OHIO 


DISPLAY WORLD 
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Most display men are aware of this fact — that sign 
printing machines are a “‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 
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analysis is made, we’re satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


SEE US AT ROOM 724, 
Hotel New Yorker, 
NADI Market Week 


Showcard Machine Model A, 
one of several models which 


answer all requirements. 











Shi TALENT AT WORK 


+ «+... on an idea of yours 


and on our own sales making creations. No matter 
whose traffic-stopping brain child it may be—good 
ideas become a reality at Silvestri’s...and exactly as 
wanted. Whether it’s for a dramatic presentation of 
merchandise or to create a sought-after impression— 
you'll find the answer at Silvestri’s. 
& 
© © © © © © « «© ART MANUFACTURING COMPANY 


SALES AND HOME OFFICE ¢ 1147 WEST OHIO STREET © CHICAGO 22, ILLINOIS 
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DECAPUL 


© Made of heavy cardboard covered with 
neutral wood grained finish. 














® Can be cut to any desired lengths. 








0K ® Made in three 36 inch sections. 
ly $ 3 95 RP4 REY-DECA il 
=, a 


SHADOW BOX 





REY-DECA-POLE ACCESSORIES 





These accessories were designed with simplicity and 
ease of assembly as the first consideration. 
The Shadow Boxes are made of white double faced 
corrugated board, and fit securely to poles. RPI REY-DECA 
The Shelf Displayers are made of rigid fibre board and CARD HOLDER 
will hold light weight merchandise such as gloves, hosiery, 
shirts, ties, etc. 
The Card Holders are ingeniously designed to hold any 
size card firmly and securely. 





Adequate instructions are enclosed with each item which 





identify the parts and facilitate assembly. 
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Have you ever wondered how one of the great stage designers might 
fare if he were suddenly made responsible for the window displays of an 
important store? At first thought it would seem that so many facets of 
display are so closely related to stage design that not only would he 
find the job easy but that he would produce some superlative displays. 
So it would seem-- but let's take a look at what actually happened when 
the experiment was tried: 


The store involved was Franklin Simon & Co., on New York City's 
Fifth avenue. The date, 25 years ago. The designer was Norman Bel 
Geddes, already famous as a stage designer. Bel Geddes was retained as 
"counselor and overseer" of the display department. He studied the 
situation for two months before making his initial display bow -- and 
then found that he had come a cropper by failing to mark the distinction 
between the distances which separate the theatre-goer from the stage 
and the window shopper from the display. Rough fabrics used success- 
fully on the stage were harsh and crude looking in the window and 
accessories with which he was familiar were grotesque in the display -- 
"dwarfing and making ludicrous the merchandise they were designed to 
fling into bold relief." Among the innovations Bel Geddes tried was 
the elimination of all forms, mannequins and display fixtures from the 
Franklin Simon windows, replacing them with panels of glass, fabric and 
metal. He commented at the times "I have had many criticisms by 
letter from experts and by word of mouth from the shoppers as they 
stared through the plate glass. One thing all seem to agree on is that 
the windows appear to lack variety anong themselves, that they show too 
marked a family resemblance week after week." 


The outcome of the experiment is veiled by time, but the above 
should certainly lend weight to the argument that a successful display 
job can not necessarily be done by everyone who has a knowledge of 
art, Lighting, and design... 


Speaking of employing celebrated people from related fields to do 
special windows recalls to mind that in at least one large South Ameri- 
can store the windows are given over one week each year to displays 
created by leading artists of that country. The same idea has been 
used by Saks-Fifth Avenue, New York City, in recent years, as well as 
by other stores here and there. But the classic example still is the 
occasion when Salvador Dali was retained by Lord Taylor to do a sur- 
realistic window. It was during the period a few years ago when the 
weird art was all the rage and displaymen, alert to tie in with any- 
thing of great public interest, welcomed it eagerly with the result 
that many a solid burgher on a prosaic shopping tour in a staid com- 
munity was greeted with legless pianos as window props, or a dozen bare 
arms writhing out from a display background. So Lord & Taylor went to 
the master surrealist of them all and commissioned him to do the Fifth 
avenue windows. He and the display staff worked all night with ingre- 
dients including a nude mannequin in a fur-lined bath tub; when the 
displays were completed at daybreak the group scattered to catch up 
on sleep. 


Came store opening time and with it the top brass to get their 
first view of Dali's creation. One look was (Continued on page 74) 





NOW! THREE-DIMENSIONAL PERFORATED MERCHANDISING DISPLAYS 


PUISIPBIARD 


COLLOID TREATED FABRIC 


EVERY ONE A WINNER! 


More than just decorative—"'Celastic" punchboard is 
perforated (3 16" holes by 1" centers) to permit easy 
hanging of merchandise. Dowels or drapery pins 

will do. Wire forms too. 



































WEATHERPROOF TOO! 


You can achieve any shape you wish for any decorative or 
display effect — in a three-dimensional design — with 
"Celastic" perforated punch-board. Lightweight 
Unbreakable . . . Time-saving . . . Labor-saving. 
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National Distributors — U.S. A. and Canada Display and Allied Industries 
a 
en Walters inc. 156 seventH AVE. NEW YORK 11, N.Y. 
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Creating A Selling 
nvironment With Light 


By R. T. DORSEY 


Illuminating Engineer, Lamp Division, General Electric Company 


As Told To Bob Gasker 


UST as seeing is the biggest thing in 
biggest thing in 
most im- 
The 
experienced displayman has found this to be 
directly 


problems of display lighting 


seeing is the 
And 
controllable 


selling, so 


display lighting is the 


portant factor in display 


and he knows how concerned 
is with the 
also. concerned 


lighting. It 


Illuminating engineers are 


the problems of display 
| ir research in the various 
their 


sound 


illumination and practical 


application ot basically engineering 


that 


stage 


lighting has 
And the 
developments looks very bright 


principles progressed to 


its present tuture for more 


With this in mind we asked R. T. Dorsey, 
] discuss retail dis- 
first article Mr 
reviews the fundamental 


selling and 


Zz engineer, to 
iting. In this 
briefly 


lighting for dis- 


hrough pictures and captions 


. interesting display light 


the details of which are 


conclusion of this article In 


llowing articles he will discuss show win 


the advantages of the new 


escent lamps for better color 


‘ 
light for 


ndition, plus the use of 


colored 
attraction; and lighting 


greater 


equipment 


basic purpose of all display lighting 


to help 
However, modern display 


is the as that of all displays 


sell merchandise 


Same 
lighting is more than just a matter of pro 
ducing footcandles or fixtures on 
outlets. It 
light to perform specific functions as part 
of the 


may be classed as the 


putting 
is based on the application of 


functions 
of display 


merchandising plan. Thes¢ 
“Three A’s” 
lighting attraction appraisal 
atmosphere 


The 


tion for 


principle involved in creating attrac- 
make it brighter 
This is step 


a display is to 
than the surrounding area 
No. 10 of the brightness guide 
An illumination level of 150-1500 footcandles 


steps of 


is necessary to produce bright displays that 
stimulate impulse 
circulation of shoppers 
of illumination is 


buying and influence the 
This 


than 


high degree 
double the 
other area of 


more 
amount of footcandles in any 
the store. “Punch lighting” is necessary to 
this extra attraction. In addition it 
also has the effect of bringing the display 
to the 


barriers to 


achieve 


closer shopper and minimizing other 


seeing, such as reflections in 


glass from showcases or wall cases. Bright- 


er displays will help pull more shoppers to 


areas in the store where sales per square 


foot are below normal 
Spot and flood lighting provides a simple 
method of 


for display 


and flexible high in- 


The popular 


producing 
tensities lighting 


PAR line 


with 


of reflector lamps was designed 
mind. For 
6-foot island display would receive an aver 
about 40 footcandles 
PAR-38 floodlight 
In a store having 50 foot- 
candles of general illumination this display 


this in instance, a 3 by 
age illumination of 


from a_ single mounted 


7 feet above it. 


—In the two photographs of the identical 
scene above, note how the second illustration 
points up the display director's part in the 
store lighting picture and how the display 
lighting can be integrated with all aspects of 
the overall interior design . . . Left, spotlight- 
ing accents this mannequin and creates dra- 
matic highlights and shadows— 


DISPLAY WORLD 





—This rug department effectively combines 
diffused and directional light, fluorescent and 
incandescent lamps, for a pleasant atmos- 
phere . . . Center, interesting variations of 
light patterns are seen in this gift department, 
with higher brightness on the merchandise to 
attract customer attention . . . Details of the 
shoe and hat department lighting are given 
in the article— 


should have a total of 90 footcandles, which 
meets the value recommended for case and 
counter lighting. An arrangement of 300 
watt R-40 flood lamps mounted on 3-foot 
centers would provide a uniform level of 
150 footcandles from a distance of 7 feet 
above a counter. With the general lighting 
added, this would amount to 200 footcandles, 
the value needed for feature displays. There 
are two new narrow beam lamps now availa 
ble for spotlighting from high ceilings. Thes« 
are the 200-watt PAR-46 which produces 
350 footcandles at a distance of 10 feet, and 
the 300-watt PAR-56 which gives 800 foot 
candles at 10 feet. These higher illumina 
tion values are needed on interior displays 
to compete with daytime reflections in the 
windows of open front stores 

\ popular method of display lighting in 
wall cases uses a valance or cornice pro 
jecting out from the top shelf, concealing a 
row of fluorescent lamps. The upward light 
from the open valance brightens the wall 
and ceiling and adds to the general illumi- 
nation, while the downward light brightens 
the merchandise The use of a_ reflector 
over the lamps can increase the amount of 
light directed to the display by three to five 
times and distributes it more evenly from 
top to bottom. To achieve the best uni- 
formity of distribution and to get better 
utilization of light, it is best to follow the 
one-to-four ratio in placing valanees. This 
means that for every 4 feet of wall case 
height to be lighted, the valance should 
extend 1 foot from the case 

Appraisal lighting can give merchandise 
its maximum sales appeal. It enables the 
customer to see exactly what she is buying 
so that she will be satisfied and have con 
fidence in the store. So the customer must 
be able to see quickly, easily and accurately 
all the details of form, construction, tex 
ture, and color which are inherent in each 
piece of merchandise. The primary consid 
erations in creating display light at the 
point of sale are 

First, the brightness of the article. This 
is the function of the amount of light fall 
ing on the merchandise and its reflection 


factor Since the reflection factor is fixed, 


this becomes primarily a question of 
amount of light This is step No 
steps of brightness guide and the rz 
generally between 30-70 footcandles 
ever, many stores are finding that higher 
levels of illumination enable the customer 
to see ‘more in a given length of time and 
thereby gain more buying impressions 
Second, the effect of the light on colors 
in merchandise and its effect on the cus 
tomer herself The new line of deluxe 
fluorescent lamps is the best answer yet to 
or neutral atmosphere that is similar to 
this color problem. In most stores a cool 
[Continued on page 66] 
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A Curtain And Drapery Department 


Not so the curtain and drapery department ! helps to classify optically the various kinds of 


merchandise ates a problem all its = merchandise shown in the department 
re is no eye appeal in metal curtain While a detailed floor plan is not shown in 
sizes, or in valance boards square, sketch form with this article, it is easy to 
unyielding, or in various dimensions — visualize Emphasis must be placed on the 
qualities of Venetian blinds or shades unification of the major types of merchandise 
izes and the monotony of within the department The various sections 
appearance tend to discourage the dis of the department must be arranged in such a 
and the shopper alike. fashion that easy traffic lanes and good vistas 
surprising, accordingly, that cur are maintained, even though several of the 

as color dot ain and drapery buyers, merchandise mar department's fixtures—as presented here 
simply on mant ag and store owners are constantly de extend into the center of the floor 
ive at | is of new ways to coordinate this mer Let us visualize this floor plan as being for 
and to add drama to its presenta a rectangular department Approximately in 
to increase its sales appeal the center of one of the long dimensions is 
designers face such a problem the set-up designated as “A” in the sketch 
a curtain and drapery de Facing it across the department is the section 
endeavor create a_ visible lettered “C” At the right end of the de 
architectural framework or backbone which partment is “B” and opposite it on the other 
end is “D". In the left center of the de 
partment is “E”, with its display wings radiat 
ing from the hub 





Now perhaps the most heterogeneous shapes 
to the drapery hardware section To 
accentuate and to unify this section —to add 
some backbone and a certain character to it 
a group of streamlined partitions is suggested 
for the section of wall “A”. These partitions 
are planned as backgrounds for curtain rods, 
traverse tracks, rings, hooks, cranes, and other 
hardware 





Between these partitions additional related 
merchandise can be displayed. If spaces be- 


tween these partitions are not to be occu 





pied by hardware, they offer an ideal back 
ground for special types of shades, blinds, and 


cornices 





—A group of streamlined partitions is suggest- 
ed for the section of wall "A," planned as 
backgrounds for curtain rods, traverse tracks, 
rings, and the like ... "B" is reserved for 
large bolts of drapery and upholstery fabrics; 
several concave, half-round wall niches have 
been set aside for the dramatic display of a 
single fabric or a combination of fabrics . . 
"C" shows spreads, bed ensembles, etc.— 
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—'"D" is planned as a sort of transparent 
partition between the curtain and drapery 
department and the section adjoining it, so 
that shoppers can look into the former; the 
pipe arrangement permits numerous display 
arrangements .. . “E-1"' shows a display unit 
for this department, capable of many uses— 
such as the star shaped arrangement seen 


in “E" 


Wall “B” is reserved for large bolts of 
drapery and upholstery fabrics. Several con 
cave, half-round wall niches have been set 
aside for the dramatic display of a single 
fabric or a combination of fabrics These 
textiles are fastened near the ceiling of the 
niche and allowed to cascade down to a 
louvered 30-inch high platform. Spotlights are 
projected through the louvers tad call special 
attention to the displays 

Large tables, offering more storage space 
beneath, are placed against the louvered dis- 
play platforms These allow working space 


For Small Stores 














By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


was planned to introduce This i 


true in arrangements of cushions an 

















for the sales people, enabling them to unroll 


large pieces of fabric and to do the 
operations of the department 


The opposite wall from “A”, designated as 
“C” has two wide semi-circular concave 
niches. Both walls and niches are planned to 
create draped backgrounds for the display of 
slip-covers, headboards, or beds for ensembles 
and bedspreads. This arrangement is also 
ideal for the display of chintzs, swags, quilts, 
and other types of materials commonly used 
in bedrooms The concave wall niches help 
to break up the four wall uniform layout by 
making the drapery department more attrac 
tive through adding a necessary variety to 
the section. 

While there is always a tendency among 
some retailers to show a maximum of mer 
chandise, modern designers feel that an excess 
of goods only tends to confuse the customer 
It blurs the vista and does away with the 
good that a clean, architectural background 
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\djoining this section is wall 


is planned as a sort of trans} 


arent partitior 
between th lepartment | 
group 


bamboo 


idea 
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Los Angeles ibe. 


Display 


By ELEANOR TAYLOR 


—The two displays shown on this page are by 
T. W. Floers, display director of W. & J. 
Sloane, Beverly Hills . . . On the opposite 
page, upper displays by William Lambert, 
Barker Brothers . . . Lower left, by Paul C. 
Smith, J. W. Robinson Company . . . Lower 
right, by William Meissner, Ohrbach's— 


tl is late ¢ 
display is a 
black, brown, 


aditionally 


served, 


Jespit ll 
Despite all 


varying combinatiot seen here, there, and — shoulder style is still with us, and probably 
the favorite choice being used tor the com will be for some time 
displa evening gowns. Jet sequit The popularity of the miracle fabric Orlon 
ning wear are also oftet continues to grow, and many recent displays 
in slippers have stressed this material 


| season, extending om Beaded suits also gave a new note to fall 
ilways popular and whi ober into November 
Starting au 1 ere va ils tl \ ay 1 : decorates the collars and pockets of these 


reased 


gi al 1 1 display. Jet and steel bead embroidery 


fashion-wise garments 
regard to ctu 1 ) i ) urs, \ charming bedroom setting was fez 
fabrics has beet king, and a ing 1 | accents 1 i tured by T. W. Floers, display director of 

Even dress-up W.& J. Sloane in Beverly Hills. This dis 
succumbed to the play was placed in a front window. An 


Vitel rh 
little Tur Olle 


jeweled touches was evident 
from l 

caps outstanding point was the pleasing use of 

hey repl vivid color which contrasted well with the 

and sometim pure white of the carpet and the all-white 

Knit dresses accessories The furniture too, was of 

| white lacquer, while the curtains were of 

erisp white organdie. Color was effectively 

added by 1 use of a taffeta bedspread, 

bolster, and walls and background. This 

material was a patterned chartreuse, bon 

adornment = for bon pink, white, and turquoise. The subtle 


s wardrobe, blendit 


i these shades, complementing the 
smart chapeaus irtreuse upholstery and the headboard 
I he bed, made this a most pleasing dis 

The sign 1, “French Provincial.” 


interesting x promotion was also 
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featured at W. & J. Sloan by Floers 
In this display, broadloom carpeting of dit 
sunken 


left hand 


ferent shades was exhibited in a 
window below the street level. The 
against the 


was attached another broad 


was a sage-green, whil 


carpet 
back wall there 
loom rug in ashes of roses Phe right-hand 


carpet, draped over a horizontal pole, was 


beige Against this rug stood a Baker Far 


East 
On the 


table in teak finisl 
antique gold lamp 


used for the had 


sofa and a small 
table 


which was also the 


stood an 
color 
Phe upholstery on the chair was coral 


trasting well with the green tone 


couch 
\ngeles, 


Barker 
table 


William 


Broth 


In downtown Los 
Lambert 
ers, promoted an 
Here 


contrasted 


display director of 


interesting event 
display several mahogat 
tables 


background. A 


well with the 


vivid touch of 
draping of 


center of tl 


given by the artist 


antique satin in the 
This 
black 


tables, tea 


was arranged near white 


lacquered rod 


wagons, and a_ large 


set dinner table completed this display, 
added a pleasing touc 


artificial foliage 


green 
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An original display by Lambert promoted 
the “Whirlpool” 


ordinarily drab household appliances were 


washer and dryer These 
exoti 
color In the back 
flame red. The floor too was 
red, but in an off-shade which | I 


flame 1 


glamorized by the use of 


pictured the 


positively 
display 
ground was 
lended we 
colored wood shavings 


Many 


attached to poles 


with the 


tered about multi-colored 


were which adve 
various merits of these applian 
signs ¢ “Easy to Operate,” ‘ 


and “Washes Clot 


olding the 


Gently 


banners were 


while banners thet 
ith blue lettering. Sev 
vivid 


launderes towels 


stacked the painted stan 
id 


ances and added 


of apphi 
ness of this displ: 
Lambert 


ywn) ort conce] 


unglamor necessit 


1 
backe rr Was 


green chintz materia 


wall. Two stoves placed 
black 
which 


filled 


were 
latf 


1 
acquered pla rt 


i 
held two | 


back on a 


table, also yrass flower 


boxes with flowers and foliage. One 


} red, the other 
items in this dis 


and a 


ese modern stoves was 


black The only other 


small kitchen cart step 


were a 
Both of these 
painted red The 


pieces were metal, 


color arrangement of 
made the entire 
I dull 


nave 
merchandise, a 


and black 


ould 


green, red 


which « easily been 


of the 
interesting one 


An interesting and to most of the 


public, instructive lisplay devoted to Or 


was used Paul C. Smith, display di 


Robinson's in downtown 


his display was placed in a 


nent spot in the middle of the main 
Here were exhibited test tube units 


various laboratory parapher 


painted background, of gra 


ajo 


‘ 
suggesting a Nav 


faintly 


design and obtained from 
stood 


was 
higeure 
dainty 


rowned in gray St 


ompany 
ile ‘ feminine 
ll pleated skirt, a 
hat. A desk stood 
units, usually with 
informative 
as that the 


mtinued on page 0 >] 


material 








—The two displays shown on this page are in 

model form—a step recommended by Szoman- 

ski in the production of this type of unit. The 

six-continent story of British Overseas Airways 

Corporation is told graphically in the six 
circular scenes— 


work, or as | prefer to call it, 


ISPLAY 


commercial design young art 


It contains, of course, ny of the ele 


ments of other commercial art forms, but it 


chiefly resembles the < ) e poster artist 


The modern tren fundamental sim 
plicity with dramatic contrasting composition 
But | think we can go too far with triangles 
orbs and squares. Over-simplification destroys 
rhythm and movement. We should use sim 
plicity and not be governed by it. By all 


means eliminate all that is not essential, but 
put in all that is essential 

essence of the art and crafts 
manship of Gene Moore 

ley of the United States; nic 
Jean Martin of 
Palmer Pick 
Ponti and Carboni of Italy; Br 


land 


plicity 


This is the 
Hammers 
Baumel and 


Saint France Packard, 


and Beverley of Great Britain; 


Switzer 


and Bohman of Sweden Their 
is functional — integral. These artists, 
by evolving quickly understood symbols, are 
formulating a display alphabet and language 
and training the public to understand them 


Like all advertising, display work has to 


interest and create desire for posses 


attract 


siol I try to attain these objectives through 


the medium of surprising and unexpected 


odern style or 


forms | do not believe in a n 


an old fashioned style message dictates 


form. It the general public 
has for too been °C; as though it 
color blind. The reactions of the pub 
1 


and forms are Man 


were 


lic to color very strong 


kind get 


primitive 


erally has an almost childlik 


susceptibility to color I therefore 


try to avoid overloading the window 


with written information ever-hurrying 
public of today can not be expected to stand 
before a 1 verbose 


however 


clients 


Selling Service Via D 


This 


ments Of arc 


three-dimensional painting has ele 


itecture in it and I am always 


thankful for my training as 


Academy of Arts, Warsaw, < 


architecture at Lemberg 


rraduat the 
studies 
knowledg 


‘Ips solve the various techni lems tl 


building of displays 
doubtful advat 


European has 


rwisc 


a wandering given the great 


having languages and through the 


asset ot 
watch developments on the 
Britain and the 


trade press I can 
Continent as well as in 
United States 

Display windows, as 
grin, differ tremendously in 
depth and lighting and they have to be treated 
differently in with the style of 
the premises of which they form a 
best 
insist on 


Great 


we know to our cha 
form, location, 
accordance 
part. In 
approach to these display 
supervising 


deciding the 


problems I personally 


30 


the setting up of all my own special displays 
deal on the 
pitfalls and problems that three 
Not do | 
branch manager 


featured, but | 


In this way I am able to spot 


vith all the 


work carries only 


dimensional 


ie reaction of the 


display is being 


public reception. I can feel im 


hat my work is “catching-on’, in 


way that a painter working on a 


| 


landscape reacts to those inquisitive 


persons 


the painter’s exasperation, usually 
behind him and give him the benefit 


of their advice. 

I have said that the displayman is essentially 
an artist but he can not, of course, live in 
Bohemian independence. He has to sell his 
client’s goods and therefore put across some 

else’s message 
| am particularly fortunate in that the client 


for whom I do the greater part of my work 


isplay Requires 


\irways, 
Working 


service 18 


is the British European Great 
Britain’s national airline in Europe 
f that deals in 
particulars very different from dis 
goods and 


\n airline sells 


for an organization 
in many 
lay work for commodities 

travel from 


therefore, no 


empty seats, 


one pomt to another Chere is, 
advertising for 


display. All 


agencies 


opportunity in point-of-sale 


br anded go rds 
deal 


and they are in all 


packaging of 
through travel 
respects the 
retailers. In the 
between 


transport firms 
same as 
stockists or 


competition 


manufacturers’ 
state of 
the national airlines in Europe the emphasis 


present heavy 


is on direct selling. Prestige advertising must 
necessarily take second place 

Obviousy the scope for a displayman with 
such an account is enormous. Consider the 
wealth of inspiration to be obtained, the op- 


portunity for color, historical associations and 


DSP LAY Weak £1) 








BEA 


SH EUROPEAN 


Dramatic Simplicity 


so on in such travel subjects as bull fights in 
Madrid, the sunshine and snows of Switzer 


of the Parisian boulevards, 
Athens and Rome, the pine 


' 
and gold 


land, the 
the antiquities of 


galety 
clad fiords of Scandinavia, the blue 
of the Mediterranean 

In advertising a service such as air trans 
port, as in advertising goods and commodities, 
the displayman has four parties to consider 
the client, the owner of the window, the gen 
eral public and last, and of course least, him- 
self. In the field of transport there are many 
surface and air travel firms fighting for dis- 
play space in the travel agents’ windows and, 
in fact, in any windows they can obtain 
Agency managers must therefore be influenced 
by the very highest artistic standards 
their wishes always kept in mind even though 


and 


they cross in some way the client’s instruc- 
tions and what the displayman himself knows 
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is the proper approach to public interest 
Britain 
these 
It would obviously be impossible to get regu- 
offers of 


In Great there are more than a 


housand of accredited travel agents 


lar and space in all their 
} 


vindows, 


constant 


but that is what we have to attempt 


The displays which I make may be divided 
into Special displays which I 


two groups 


personally superintend on the premises and 
the mass-production displays for circulation to 
the agents | have mentioned, throughout the 


country. These mass-produced displays must 
have all the characteristics of good advertis 
ing work and they must also be of a size and 
shape to suit any window in the country. 
The advertising branch and the sales rep- 
resentatives of British European Airways are 
in constant contact with these travel retailers 
and it is they who organize a program for 


these mass-produced displays. 


—The author's displays range from highly 

stylized units to those giving matter-of-fact 

information about schedules and fares . . . 

In the small illustration is seen a good com- 

bination of a blow-up background and humor- 
ous miniature figures— 


Besides artistic merit, one has to consider 
toughness and durability of and ma- 
terials. From a costing point of view we 
long ago realized that the packaging of the 
displays is often 


the actual production of the 


color 


than 
displ ays them- 


very more expensive 
selves 

| know that many displaymen operate on a 
of ad hog 


the spot, but I have always insisted on going 


sort basis, building the display on 
through subjects in pencil and color roughs, 
finished sketches in color to incorporate the 
display as well as the written texts and, from 
there, to a scale model; in some cases it is 
necessayy to produce a full scale prototype 

After work, and having 


corrected the model to my satisfaction, I can 


this preliminary 
to the preparation of blue prints, full 


color schemes and the final construction of 
the display unit 

\ free-lance displayman like myself has a 
great advantage over the departmental dis 


playman in that he is not tied to any pre 
conceived ideas that his advertising or sales 
dictates to him. Moreover, he is 
more in the swim of artistic development than 
the man who operates in one channel for his 
firm. But the 
in his client’s selling problems and must sub 
that 


of course, adapt his 


manager 


free-lance must be well versed 


ordinate his enthusiasm to end 


He must 


artistic 


also, artistic 
conceptions into the overall characteristics of 
advertising This is, 


any advertising 


general 
true of 


his client’s 
naturally, agent as 
well as a displayman but whereas your ad- 
well that 


capacity, it is unfortunately 


vertising agent knows very he acts 
advisory 
that 


unsuited to 


in an 


true to say many displaymen are tem 


peramentally disciplining them 
client ; 


often 


selves to the selling demands of the 


often this is artistic enthusiasm, too 


[Continued on page 81] 


By WILLY SZOMANSKI, Arthos, London 








prop in the foreground for the handling of 
hats 


top, which seemed 


the topce and 
was from the 
help indicate the late hour of the 
he Messrs 


very 


vats Lighting of 


scars 
the display 
day 


Lord & Taylor, 


aware of the 


he copy read, “T 
squires both, are much 
fancy vest 


you see it so much lately in 


Also 
this is a 


or out of town.’ “more than a man 


of life for 


ner of dressing 


Way 


the man who spends the weekends away 


—Upper left, by Henry Callahan, Lord & 

Taylor... Upper right, by Warren McCurtain, 

Gunther Jaeckel Lower left, by Sidney 

Ring, Saks-Fifth Avenue .. . Lower right, by 

Edward von Castleberg, Bloomingdale's . . . 

(All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 


Manhattan Display Scene 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Wall 


outskirts 


from who brings 
the 


\ dramatic 


street sometimes 


into town.’ 

black late-in 
the-day fashions was excitingly presented by 
Warren McCurtain = at 
Gunther Jaeckel’s. Large panels, 
Eula, back in the 
tiers. The spirit of the panels reflected the 
fashions of Traina Norell, with the legend 
“The like soft 


citingly even when 


collection of 
Display Director 
signed by 
were set 


form of three 


collection, music, Moves eX 
almost still.” 

rhe panel to the left, with black line and 
wash drawing, kept the figure white and the 
background a warm pink. The next panel 
had a delicate pink tint as its background, 
with of black in the drawing 
The third panel was black on white, except 
bright red 


stronger use 


lor a rose 


and slipper, and the 
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—Upper left, by John Robert Cobb, Henri 

Bendel . . . Left center, by Walter Hazeltine, 

McCreery's . . . Lower left, by Sidney Ring. 

; Immediate right, by Tom Lee, Bergdorf 

Goodman . . . Right center and lower right, 
by Gene Moore, Bonwit Teller— 


fourth showed an admiring gentleman so 


overwhelmed by the bouquet of pink and 
red roses that his face was obscured 
A construction suggesting a sunburst, 


built of wood and covered in white, mad 


e an 
interesting unit used by Display Director 
Sidney Ring for a collection of slippers at 
Saks-Fifth Avenue 

\t the top of this set piece a blackamoor’s 
hand held a large brass ring and a single 
slipper. The low hanging lamp was con 
structed of open heavy wire and was painted 
white Included in the grouping were some 
of the materials which had been worked 
into the slippers, but used as draping and 
combined with a cluster of red roses. The 
placement of the shoes gave a distinct feel 
ing of movement. The floor of the window 
was white and the backwall was 
gray 

“Shades of Autumn come to town 
read the copy which expressed the 


by Display Director Edward von 


theme 
employed 
Castleberg in a prestige bank of windows 
at Bloomingdale's, where millinery, shoes, 
stoles, handbags, scarfs and umbrellas were 
handsomely displayed 

Various shades of one color, both in 
accessories and in composition, were devel- 
oped in each window —browns, a_ bright 
dark red, jewel tones of blue, honey beige 
and greens. In the display seen in the 
fourth photograph, greens from palest gold 
green through the range to a sharp emerald 
were chosen The slanting floor of the 
shadow-box and the vertical shutters were 
painted a willow green and the decorative 
garland of leaves was a darker blue-green 
Art work on the black backwall indicated 
the harvest season before the misty outline 
of the city’s skyline 

At Henri Bendel; one black coat fashion 
was strikingly presented by Display Di- 
rector John Robert Cobb before a brush 
drawing a black and white study of a 
Manhattan river scene The traffic light 
and bus stop were built of mache and _ the 
traffic light was wired to make the green 
and red lights switch on and off. Three 
silk umbrellas, a dark green, a black and a 
cinnamon, were arranged with the bus stop 
The mannequin was costumed entirely in 
black except for her furs, and the floor was 
covered in black felt 


Accessories captioned as “This Fall, 


bash and Grain” were deftly featured 
Display Director Walter Hazeltine on ledges 
down the main aisle at McCreery’s The 
natural wood frame was inset with thre¢ 
matching panels which were installed vert 
tically as a backing for the accessories 
The warm colors of the accessories and 
precise placement with the contrasts of 

achieved with the horizontal line of 
gloves and the ear of corn were quite 
effective 

The autumn colors were brought 
the handbag of russet brown, the 

[Continued on page 95] 








by decisis ehring 


Display Designer and Consultant 
New York 
Arrangement: On 
the winter time 


window aoe 


Properties: Abo. 
extend t ‘ 
ky. Manne 


attired 


Arrangement: Two definite units are noted in this 
display of ladies’ lingerie and hosiery. 


Properties: A two-way, full-length mirror creates 


interest and appeal in this setting. Mannequin is 
shown modeling intimate apparel and hosiery. To 
the right another lingerie unit is shown with cat 
prop as added interest. Copy card is on floor 


at left of window. 


Arrangement: ‘January White 
tant events and shoul 
Twe 


yement. 


Properties: A table 


loth and bearina +t 


DIS PLAY We ee 





Arrangement: This men's wear window is made up 


of three units in a well balanced arrangement. 


Properties: A huge, scintillating snowflake is the 
decorative and colorful prop in the display. 
heavy winter coat and fur-collared jacket 

Ye merchandise. Appropriate accessories and 


1 are displayed on floor of window. 
u . 


Arrangement: This men's Southern wear window 
onsists of two s; with merchandise limited. 
Properties: A large compass points at.an arrange 
ment of tropic > ) Southern atmosphere. 
Ar opriate app i isolayed in circle 





ee 





Arrangement: Another January White Sale dis 
this one for men, consists of several element: 


gle unit. 


Properties: The caption is given importance in it 


tyle of lettering. Men's white shirts are displayed 
on forms and in neat arrangement on floor of 


window, 
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houses nestled in snow-capped moun 

\ rustic, outdoor atmosphere pre- 

vails, with simulated white logs made into 
bins for visual selling At the end of the 
“street” there is a boot corral where boys 


find footwear for every need. Rustic seats 


iral paintings of ranch characters 


lagination of young, would-be 

ut and decor are not all that 

store an innovation in retail mer- 

For lad and dad there is a 

equipped barber shop, a soft drink 

bar, and adjoining the main room there 1s 

“Kiddieland” amusement area where 

1 le mechanical horses and car- 

energy is expended. It 

with all the noise and ex- 

he name implies, and an ad 
hopping for lads from 2 to 18 


nagic was the theme of a sequence 


at Marshall Field & Co black 


ack with color, textured black, 


| black. Magic was implied by 


icago Display Themes Range From 


HE name Bov's World fe 1 new such eerie things as bats in tree branches, black cat in the foreground designated the 


store located at 2516 Devon avenue black cats, a witch’s broom, and in_ the merchandise as bewitching. The series was 
Chicago, completely desct its many display titled “This Season's Coat black installed under the direction of John Moss, 
facilities. The site is a lel theatre with color” a black kettle was suspended = director of design 
building and the high ceiling was an asset in over nuggets of coal centered in a natural Another series by Moss was titled “This 
designing a room that implies the scope of | cork floor (first photograph) Recipes for season it’s easy the line of your tweed 
the merchandise stocked. It is t1 lasa tl brewing potion were written on the dress,” “The line of your knit dress,” and 
blue sky with twinkling stars and low white backwall and three bands of black and as illustrated, “The line of 


] 1 


your jersey 
hanging clouds 


(see the illustration directly white wire screening strewn with small dress.” The slim lines of the dresses were 
below) lhe interior is designed as a street black balls contributed a polka dot design emphasized by wood uprights reaching to 


scene with lamp posts and boot! for de for the purpose of projecting the two black — the ceiling and by an abstract drawing hung 


partmentalized = merchandis ! repre coats modceled \ sophisticated, cut-out against a white backwall The white floor 
was sparsely sprinkled with black stones 
The setting shown (second illustration) was 
devoted to black jersey dresses while the 
remainder of the series included brown and 
raspberry, but the story of the slim line 
was made the topic by the props which 
repeated the dress colors 
The period just before the holidays is an 
especially trying one for any displayman. 
It is too early for tinselled glitter and 
if he likes to digress from the traditional 
autumn motifs of leaves, pumpkins, and 





grapes, he must depend upon neutral props 
to express his store's policy of presenting 
fresh merchandise. In the two displays 
described next the copy does not allude to 
any particular season nor do the props 

—— reflect a definite climatic period They 
present many ideas that could fit into 
diversified display presentations. 

When a displayman hits upon a theme 
that touches the heart, the Chicago public 
is quick to express its gratitude for the 
effort the display department puts forth in 
supplying interesting and well directed 
scenes that capture the imagination. Many 
letters and telephone calls were received 
by Marshall Field & Co. for the presentation 


—The two displays at the top of the page are 

by John Moss, Marshall Field & Co... . Left, 

a view of part of the interior at the new 
Boy's World store— 
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Magic To Christening 


ot “The Wedding Party” by John 4% n 
director of design The public was equally 
as responsive to Reed = Schlademan’s 
originality in commercializing an important 
event in family life 

\ wedding is of interest to every woman, 
and every woman who saw Field's “Trans 
port into Bliss Imported Swiss Dainti 
ness for the wedding party” was awed by 
its sheer loveliness \ refreshing bride had 
alighted from a shiny black brougham drawn 
by a dappled gray, life-size horse whose 
harness repeated the delicate blues of the 
Swiss dresses. Not only did the horse 
drawn carriage carry the copy thought but 
it also implied that Field’s has been “giv 
ing the lady what she wants” since brides 
rode in closed carriages The setting of 
a gravel driveway of an estate gave John 
Moss, director of design, an opportunity to 
landscape the grounds with sprayed trees 
a medium which he skillfully uses 
and decorative effects in window and 
terior displays 

Reed Schlademan, display manager, 


ployed an unusual theme to draw attention 


to The Fair's comprehensive baby depart 


ment. A christening scene shown here was 
suggested by an old baptismal font, mod 
ernized bg the display department, are 
which a_ typical American fami! 
grouped Lighted tapers, beelighis a 
twinkled in a mauve background, and ovet 
all pink lighting gave the desired feeling 
of solemnity “Gitts to make baby’s 
christening day a beautiful remembrance’ 
and christening gowns modeled by dolls 
were profusely arranged on stylized trees 
that flanked the center display without 


[Continued on page 76) 


—Upper left, by John Moss . . . Upper right 
and the final illustration, displays by Reed 
Schlademan, The Fair Store . . . Center, by 
Clement Bradley, Carson Pirie Scott & Co.— 
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Easily Built, Low-Cost Units... 
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_.. For The Small Store 


N a recent issue we discussed a men’s 
[vin promotion which was put Over in 

a big way by the aid of counter top dis- 
plays and a giant size panel suspended trom 
the ceiling over the banks of counters on 
which the shirts were featured. 

The sketch this month shows the panel ot 
white shirts complete with a large sign to 
tell the later the same panel 
was mass display of 
pajamas, and during this coming Christmas 
season this same idea will be worked into 
the store interior display. A giant size 
Santa head will be used, along with a fea 
ture display of many “Gifts For Him” items 
and the suspended panel will provide around 
72 square feet of display area without tak 
ing up a single square foot of actual floor 


same story; 


used for a men’s 


selling area. 

Holes drilled into the ceiling 
lead plugs inserted so that there would be 
no danger of the panel falling; its weight 
kept at a minimum by building the 
strips of 1 by l-inch lumber 
both with paper 
There were no mark-downs because of soil- 
age on they 
cellophane bags pinned to the panel 

Note how the under the 
pended panel are equipped with a shelf to 
provide additional the 
play of more shirts and to provide a place 


were and 


was 
panel out of 
blue 


covered on sides 


these shirts, as were inside 


counters 


sus 


area for open dis 
for a center spot display unit. 

A few of these large suspended panels can 
various key departments during 
tell the “We lots of them 
at the right price” sale story 

(A) This detail 


perforated hardboard 


be used in 
a sale to have 
how a_ sheet of 


framed t 


shows 
can be 
useful display unit for the 
Any 
provide you with the 
to hold the 


vou 


lorm a spot 
working shop can 
slotted 
piece ot perforated board, and 
make the board 
scrap 


countet local wood 


wood trames 


can easily pine base 


out of a lumber and then 


paint the 


piece ot 


assembled unit a good seasonal 
color 
You marked 
located at 
and they 
feature 
trathe 


mass display of 


note that the 
(P) on the fixture plan are all 
the end of bank of 
should be used for special main aisle 


will counters 


each counters 


displays to custome! 
lead attention to the 
shirts on the 

This sketch shows how a pine board 


stop passing 
and 
four adjacent counters 

shelt 
can be installed on which spot displays can 
be featured 


The 


of wallboard 


can be cut out 
finish 
obtained by coating with brown poster color 
and then wiping off while still wet. Use a 
small piece of rag and wipe off in streaks 
Note the showcard complete with four small 
which the 


small section of fence 


and a can be 


good 


arrows on various selling fea 
tures of the shirts can be explained. 

The dotted line arrow pointing to the eve 
impress upon make the 
shelf so that the shirts in the 
the counter seen 

standing in the 


is used to 
height of the 
rear bins on 
by customers 


you to 


can be 
front of 


top 


counter. 


Some months ago the writer of this 
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displayman of much 
remain 
worked up a lay-out in 
number of these feature end 


spotted around in the various departments 


article —a experience 


but who prefers to 


fixture 


anonymous - 
which a 
counters were 
on main traffic aisles 

\ recent check 
proved the best 
had and that they 


had 
silent store 
have brought a consider 


that they 
salesmen the 


she Ww ed 


able increase in business. To be successful, 


changed often and 
kept fresh and clean at all times; if this is 
they will help ring up many extra 
sales in the departments in which they 
featured 

The small and merchant 
should survey his store, spot good locations 


these displays must be 


done 
are 
average S1Ze 
few of them, make the installations, 
then carefully check the 
additional business they bring in 
(C) This sketch shows how the same type 


for a 


and amount of 


of feature end counter can be equipped with 
a shorter size that two feature 
end bins can be installed. Eight-inch glass 
set in 8-inch metal corners is used for these 
feature bins and they are signed with 7 by 
11-inch finish card holders. The 
middle section of the counter top can then 
be binned off with 4-inch glass as indicated. 

The 
counter 


shelf so 


chrome 


suggested measurements 


30 inches in width and they can be 


apply to a 


used as a guide to make sure that when the 
shelf is of the 
this 


installed it will not hide any 
In many 
off so 
top 
counter 1s 6 
feet by 1 
leet ot 


items in the rear bins 
shelf 


able 


cases 
that 
selling 


binned valu 


counter 


can also be 
additional 
picked up; it the 
in length and the shelf 4 


width four extra square 


area 
will be feet 
toot in 
display 
counter 
make 


easily 


and selling gained on 
Many 


special metal uprights which can be 


area 15S one 


hixture manutacturers now 


attached to any counter top so that brackets 


to hold adjustable shelves can be installed; 


on request we will be glad to have them 


mail you catalogues which not only list this 
valuable saving 


equipment but give 


instructions relative to 


space 
you step by step 
its installation 
Small 
page are 
locally out of 
when they are 
able 
as the more expensive steel or glass shelves 
The small fixture 
feature 
traffic 


ideas on this 
the 
pine 
installed and painted a 


which the 
build 
plywood or 


stores, tor 


geared, can shelf units 


board and 
suit 
color they will serve the same purpose 
plan shows how the 
end counters should be located on a 
so that they will attract 
the attention of customers passing by 

The 
considered 
spot display 
be treated as much care and planning 
as a small window display 


main aisle 


main aisle in any should be 


street, 


store 
each interior 
in this important area should 
with 


main and 


Martin Harras Joins 
Louisiana Store 

Formerly display and advertising manager 
for Clark’s Department Store, Texas City, 
Martin F. Harras is with 
Schwartzberg’s, Alexandria, La., in the same 


Texas, now 


capacity 





you attract more people... 
you sell more customers... 


with Vows a ape 


NO MEASUREMENTS NEEDED 


Beautifully made with a special 
rubber base, these wigs fit perfectly 
and make your mannequins do a 
real selling job for you. Send clip- 
ping below for details. 
Children’s wig styles also available. 
Write for details. 





Also: Style line MANNEQUINS, 
sleek, smooth and perfectly 
proportioned for action busi- 
ness. FREE TRIAL. SPECIAL 
TRADE-IN PLAN! 


HERZBERG-ROBBINS, Inc. 


427 West Broadway, New York 12 




















Store Name 
Address 
City... 


Attention—__ 
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“PARKCRAFT" 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, N. J. 
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Bamberger's Uses Deca Poles 
Striking Seasonal & Promotional 


} 
{ 
' 





See Deca Poles In Use 
and other Garrison-Wagner Exhibits 


at the NADI Show and 
Market Week 


December 14th thru December 18th, 1952 


Rooms 617, 618, 619, 622, 623, 624 


at the Hotel New Yorker 
New York City 


Smart ledge trims—a traffic-stopping floor display 

a striking exhibit area—these are but a sample of 
the outstanding displays erected with “Module Type” 
Steel Deca Poles at Bamberger’s, Newark, New Jersey, 
during October. Robert McCorkle, display director 
of the store, proves once again that outstanding, 
original, seasonal and promotional displays are easy 
to build with “Module Type” Deca Poles—and at a 
savings in time and money. 


The two double-faced ledge displays, outstanding 
examples of how dramatic ledge displays can be 
erected high above customer traffic and thus can be 
seen from almost every section of the floor, are built 
in three sections on black metal screens and are 
supported in their entirety by four Deca Poles. 


The floor display, featuring Bamberger’s Bridal 
Consultant Service was erected in an area of heavy 
customer traffic. Its originality, its flair for the 
unusual and its theme attracted customer attention. 


The “Pick the Winner” exhibit, a tie-in with the 
recent election, uses colorfully striped Deca Poles for 
canopy and background supports. Exhibit areas for 
special promotions can be erected and dismantled 
quickly and easily by using Deca Poles. What's 
more, the poles leave no unsightly marks on floor or 
ceiling. Deca Poles offer a rigid support for all types 
of exhibits—a support that can be erected without 
fear of being toppled or pushed over even in areas 
of heavy traffic flow. 


Order a Deca Pole 


GARRISON- 


2018 WASHINGTON AVE. 


Dis? LAY:  WeOeRitsD 





to Erect 
Displays 


You too can build dramatic displays such as these 
using Deca Poles. Displays can be erected equally 
well in windows and interiors—in fact, anywhere 
you have a floor and a ceiling, or the equivalent. 
such as a ceiling and a counter top or ledge. Island 
displays and post trims can be erected right on the 
selling floor, in “difficult” corners, or facing a bank 
of elevators, thus taking full advantage of display 
areas that would otherwise be impractical to use. 


Deca Poles are not only simple and easy to use, 
but they afford genuine savings in time and money. 
Easy to erect and dismantle, they leave no unsightly 
marks on floor or ceiling. Furthermore, by using 
Deca Poles you avoid costly carpenter and painter 
bills that you would pay for an upright support that 
could be used just once. Deca Poles are practically 
indestructible and can be used over and over again. 


Deca Poles are economical, too. Mr. MeCorkle. 
who first incorporated Deca Poles in his display 
program over two years ago, estimates that every 
pole he has, and he now has over 400 of them, paid 
for itself in terms of material and labor costs saved 
the first time it was used. No other display prop 
offers such economy, variety of application or dura- 
bility as “Module Type” Steel Deea Poles. 


Prove these facts to yourself. Plan now to use 
Deca Poles in your displays. 


“Store-Test” Set Today 


The best way to measure the value to you of the new 
“Module Type” Deca Pole is to “store-test” it in your own 
display department. To help you do this, we have prepared. 
as a package unit. two Standard “Module Type” Deca Poles 
with an assortment of accessory fittings sufficiently complete to 
enable you to fully explore the possibilities of these dramatic 
display props at a relatively small cost. The complete set 
consists of : 

2--MS-36--Standard **Module Type’ Deca Poles to accom- 
modate ceiling heights from 31 in. to 12 ft. 6 in. Price ea. $16.50 
MS-34-S Card or Frame Holders. Price, ea $1.50 
MS-35. Face Plates without Flange. Price, ea 75 
MS-39 Face Plates with Flange. Price. ea 1.00 
MS-33. Drapery Clips Price, per doz 2.50 
MS-38—Pole Clamps. Price, ea 1.00 
MS-32- Batten Brackets. Price ea $ .75 
MS-31 Picture Hooks. Price, per doz 2.00 


Total 16 pieces, all in ice blue baked enamel finish. Price 
for the complete Deca Pole “Store-Test” Set 


$42.95 ronson 


To accommodate ceiling heights over 12 ft. 6 in., extra 30 
in. modules are available at $2.75 each. 


WAGNER CO. 


ST. LOUIS 3, MO. 


NOVEMBER, 1952 








New York 
from December 
18, the annual 

by the National 

Industries will 


the Hotel 
City 


CHEDULED 

New 
14 through 

Market Week 


Association 


tor 
York 


December 


er in 
sponsored 
Display 
newest and latest creations 


ot 
the 
point of-sale 


again teature 


for merchandise presentation, 


window and interior installations, outdoor 


every other item that makes 


field ot 
the 


through 


displays and 


up the vast display 

special selling seasons trom 
the June, the 
rchandising pre 
ld from paper t 


\imed at 


January | end of 
and me 
the te 
plastics and from mache to 
Fabrics racks, 
cial everything that a 

uld 


rf the 


materials, fixtures 


sentations will cover 
metal and 


set 


woot 


mannequins pieces, spe 
displayman 


the 


designs, 


want will be shown seasons 


first half of the year 


and)=s distributing 


NADI 


three 


manutacturers 
the 
They will 


the 


Seventy 


firms members of will show 


their lines occup) floors of 


fifth 


exhibiting 


rooms sixth and seventl 


sample 
With slightly 


e hotel, the 


members a 
1} 


iewe 
ve used 
Market 
lines at 


amount 
vill exceed 
Week 

+} t 


1949 


have 


since 


promotional ma- 
scheduled 


the 


any 


to tind 
need for 
to June. 


able 
terials they 
from January 


will be 
events 
interest to most dis 
offerings that 
period in June 


merchandising 


most 
the 
coronation 


Probably 
will 


of 
be appear 
This 


period 


playmen 
for the 
will be a_ sure-fire 
and many manufacturers are planning spe 
cial offerings for events in connection with 
the Elizabeth. Trade 
publications particular, 


crowning ef Queen 


have featured, in 
store plans to exploit this period and dis 
to to the 


what be available 


playmen owe it themselves have 


knowledge of will 
The 


ing a 


of business in retail 


making 


optimistic note 

the 
for continued 
all 
tact 


with a steady 


} 


most 
1953 


l over country is 
look 


from 
the 


in 
districts 


people progress 


Federal Reserve 
that 


ris 


Reports 
business is getting 


October 


point 


better 


up 
for figures 


that deeply into the deficits piled 


in the 
that 
the 


has cut 


are now ot 


1951 


sales 


year 
1952 will 
total 


up earlier People 


the opinion pass before 


end of year in and in 


will 


d sources predict that net profits 
slightly 


Phe 
the 


hgures 


South 


only are par 
the 


tor 


town 
S — 
ularly 


West 


encouraging in and 


19 per cent increase in sales 


with ¢ 


Market Week To Be Big Event 


Managing 


ivailability te lan larger 


more coverage of the 
held 
addition more than 


NADI 


showrooms 


40 members of the 
their own 
Added to 
of the 


their lines 


York 


the « 


show In 


Ne W 
at the 


will 


in City 


the exhibits hotel overage 
field will be complete and display people 


By JOHN F. BOWMAN, JR. 
Director, National Association of Display 
October 25 
pet 
tor 


total in 
In San 
week of 
vear to 


an 


ended and a 
the 
the 
was 8 per 
2 


week 
lor 
Francisco 
October 
date is up pet 
increase for the week of 15 per cent although 
the year’s figures are still off 1 per cent 
New York showed a plus 4 per cent for the 


the 

cent 

the 
and 


crease year of 7 


increase 
25 cent the 
showed 


cent. Boston 


Industries 


still down 


Louis 


but the vear’s figures are 
& points. the 
an increase of 3 per cent and Dallas shows 
Atlanta for 
with plus 7 per cent 

The NADI has scheduled two meetings in 
connection with the Market Week The 
board of directors will probably meet on the 
ot 12, with a 
luncheon meeting members scheduled 
Both events will be 
Yorker 

the 
lines 


week 


For year, St reports 


as tied with annual increase 


Friday, December 
of the 
day 
Ne Ww 
list of 
will present thei 
during Market Week 
501-552 Brunn & 
Citys 
William | 
York City 
503—Standard 
pay, New 
504—Select 
Brooklyn 
511-512 
514-515—Radiant 
New York City 
Madisonia, New York 
S. Liebmann Studios, New 
Walter . EF 
City 
Zaria Displays New 
sulkley, Dunton & Co., In 
[Continued on page yo) 


evening 


for the following 
held at the Hotel 
Following is a firms 


hotel 


membet 


which at the 


New York 


Bertheim, 


502 Baer Company, Ine., Ne 


Cellulose & Novelty Con 
York City 
Flower & Display Compai 


Weinberg, 


Fibers 


Frederic Philadelphia 


Glass Compan 
City 
York ( 


Displays 


Inc 
ity 
Spaetl New 
York ¢ 


, Corrs 


ity 


Pa 


—Above, New York City's ‘skyscraper hotel” 

where the Market Week will be held . . . Left, 

stark simplicity of the new United Nations 

building is an addition to the city's list of 
superb buildings— 
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ERDLE PERFORATED 
DISPLAY PANELS 
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ERDLE HOLBOARD 


\\” Tempered Masonite. Smooth Both Sides 
¢” Holes at 1” Staggered Centers. 
44” Tempered Masonite. Smooth One Side 
16” Holes at )” Staggered Centers. 


% 


Erdle Holboard has all the possibilities 
of the Display Board described at 
right, plus the additional advantage 
of its sound-proofing value for walls 
and ceilings. It also solves the prob- 
lem of ceiling displays suspended on 
string or wire for window or interior. 
You can hang Christmas balls, deco- 
rations or small merchandise, quickly, 
easily. No nails, screws or tools are 
necessary. Just insert standard peg 
fixtures in the perforations, wherever 
you want them. Erdle will supply the 
hanging fixtures if you desire. 





The illustration at left shows how Erdle Hol- 
board is used for sound-proofing. The wooden 
cleats are nailed to the wall with insulation in 
between the cleats and Holboard nailed over it 
Easily painted. Gives new beauty and efficiency 
to any room. 
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ERDLE DISPLAY BOARD 


un 


4” and 4" Tempered Masonite 
hie” Holes at 1” and 14” Centers 
%4” Tempered Masonite 


Seo” Holes at 1” and 1,” Centers 


Now — in just minutes — you can 
create an attractive merchandise 
display for wall, counter, window 
or any point-of-sale location. It’s 
so easy and economical with Erdle 
Perforated Display Board. Accu- 
rate hole sizes and regular spacings 
permit complete flexibility of ar- 
rangement. You can hang small 
kitchen gadgets, drape wearing 
apparel, secure a shelf or bracket. 
Applications are almost unlimited. 
Erdle Display Board receives any 
standard hanging fixtures and, if 
you desire, Erdle will supply the 
fixtures. 











ERDLE PERFORATING CO., INC. 


1952 


Hundreds of patterns in stock for your selection. Also special 
design perforations are available to suit your requirements. 


Write for further information and quotations 


177 YORK ST. 


Smooth One 


Smooth Both Sides. 


Side 





ROCHESTER 11, N. Y. 








Pennsylvania 


eek At 
imbels 


—In celebrating “Pennsylvania Week,’ Gim 
bels of Philadelphia installed 17 major window 
displays showing defense products made in the 
same number of Pennsylvania cities within a 


200-mile radius— 


N honor of “Pennsylvania Week,” Gimbel 
| ‘Brerters of Philadelphia recently devoted 
all the store’s 17 major windows on Mat 
Ket street to a giant exhibit illustrating this 
year’s slogan Pennsylvania Defends Fre 
dom Walter A. Spiro is disy 
for the firm 


iv director 





Each window was devoted to a city withir 
a 200-mile radius of Philadelphia and the 


windows displayed items made for defense 
purposes in these cities Products show: 


ranged from a complete jet engine to a choco 








late Hershey bar iditho t i iltitud 
of industrial exhibits and torical items illus 
trating that particular city’s defense contribu 
ion trom Colomal times til the resent 

acl indo bac 1 1 P - f 
@ giant photo-mural she r lr tic vie 
Of the city involved \dditional blo 7 
depicte cen ithi the con mit I 
Onstrating the typ ft freedor thes ere 
ready to defer 

Freedoms thus dramati various 
windows were freedom of worship, freedom of 
educ ato r , s bh eedom of 
th: press, treedom t vot i ne lesires 
and treedom of speec 

Every display window contained a photo 


graph of the mayor of the 





volved, and a letter from the 





“Pennsylvania Weel On the before 
ich display was painted the of th 
ip of tl tate, and the wa Yennsvivania 

Defends Freedon Phe locatio wind nam 

each featured city ere painted prominently 


on the glass 

The windows were opened on October 10 
it a formal ceremony attended by the 17 
mayors of the participating cities, with eacl 
mayor cutting the ribbon which unveiled his 
particular window Carrier pigeons were re 
leased to each of the cities, carrying a message 
from Arthur ¢ 
of Gimbels and state chairman for ‘“Pennsyl 
vania Week.” In addition to the window dis 
pays, an exhibit of the products of Philadel 
phia industries and their contribution to de- 


Kaufmann, executive head 


fense was opened in the store auditorium and 
surrounding areas 


44 


Another interesting display series at Gim 
bels a short time ago showed the history of 
perfume from the earliest days in Gaul to its 
celebrated present on the Rue de la Paix in 
Paris. Eight scenes were involved, requiring 
two large windows on Market street. The 
displays were executed in Paris for Roger & 


BETHLEHEM 
WIDE FLANGE STRUCTURAL 





Gallet by Mlle While 


Gimbels first presented them in this country, 


Rosanne Brusseau 
they are scheduled for showing in other major 
stores at various times 
Actually, the displays were originally con- 
structed for the Roger & Gallet windows in 
[Continued on page 64] 
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Merchandising on perforated panels is a snap 

.. with Space-Klips and Spaceboard. You'll rer 
find Spaceboard sheets and panels in all the 

wanted sizes plus the Space-Klips fixtures-you + 4 
need in our new 

Space-K lips illustrat- t - ¢ 

ed brochure. Send for > 

a 

-_ 

<q 

= 


your free copy to- 





day. Write to Dept. 
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We'll be happy to see you any time at all... =* 
so if you are planning to attend the N.A.D.I. all ey 
Convention ... won't you drop in and let us i zy 
show you the outstanding results retailers are wi: = 
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DISPLAY 


on and off the record 





—Awarding of golf trophies 
at the Display Guild of Balti- 
more golf tournament and 
crab feast. Left to right, Joe 
Szajkowski, Jimmy Campbell 
Lee Knable, Lee Miller, Dave 
Shannon and Dave Watkins— 


—''Wonder if you knew that 
Gloria De Haven can do dis- 
play, too,’ writes Henry Calla 
han, Lord & Taylor, New York 
City. "The photograph taken 
oat a recent party shows her, 
Amy Richards, a former Pow- 
er's model, and myself playing 
chorades; the title was ‘dis- 
play.’ ""— 


—Officers of the new Florida 
West Coast Display Guild. 
Seated, left to right, Edna 
Williams, secretary; George 
Pryor, president; Eddie Ton- 
ner, second vice-president. 
Standing, John Faull, treas- 
vrer, and Larry Rutigliano 
first vice-president— 


—Bonwit Teller of Chicago 

recently played host to four 

5 important designers, whose 
creations were displayed in 

<— a series of showings. Adele 
—_ Simpson is seen here with 

Paul Jones, display director 
. (Photograph by courtesy 

of L. A. Darling Company, 

Bronson, Mich.) — 


"ee 


—Norbert Waldau, assistant 
display manager at Muir's, 
East Orange, N. J., smiles 
happily as he receives a $200 
check from T. G. Bohnen, vice- 
president of Hub Hosiery 
Mills, Lowell, Mass. Waldau 
won the prize for having the 
best display in Hub's contest— 


a ue “ag: 


—This is the group which a5 
participated in the first an- 
nual sales meeting of the 
Capex Company, Evanston, 
lll., maker of pre-fabricated 
exhibits. The men are the 
sales office managers from 
major cities— 
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For your 


BEACHWEAR BACKGROUND 
Install 


Photo Mural 
Fabric 


Enhance your beachwear windows with a sparkling, timely 
background for your “Going South" displays. 


NOVEL and BEAUTIFUL—gay, genuine photo-scenic repro- 
ductions printed on fine rayon crepe. 

DURABLE and ADAPTABLE—can be cleaned and used for 
your summer windows, and then again for next southern wear 
display. 

ECONOMICAL and PRACTICAL —No expensive in- 
stallation . . . a staple gun installs in a few minutes. 


PER PANEL 
Each panel 100” @ Cherry BI in Washi @ Snow Scene @ Winter Wonder- 


42” wide land with Brook @ Arc de Triomphe (Paris). Send for complete catalog. 


GUARANTEED—won't fade under strongest sun 


or electrie light. high 


order from your jobber or direct from 


“Fine merchandise demands a fine background" 


* 
a? 


san’ % etm 
FS se Hs 


No. 8, TROPICAL BEACH, Shades of Green or Brown, 5. Panels $55 Complete 


are available for immediate delivery: Stairway in Grand Opera House 


si] 14 Different Murals: in addition to the scene illustrated, the following 


(Paris) @ Rustic Woodland Scene @ College Campus @ Nautical Summer 
Scene @ Woodland with Brook @ Garden Scene @ The Acropolis (Greece) 





DECORATIVE DISPLAYS 


57-57 63rd Street, Maspeth, L. I., N. Y. 





WATERPROOF 
JET BLACK 
PERMANENT 


Also available in 17 wonderful 
transluscent colors! For pen 

or brush work also superior in the 
airbrush! They produce 

excellent transparent washes. 


axves 
All colors intermixable! aenee’ 
ware 


THE CRAFTINT MANUFACTURING CO. - 1615 COLLAMER AVE. 
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ye*? 


“66” we? 
JET 
BLACK 


DRAWING 
IN K 
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CLEVELAND 10, OHIO 


SALT RAR 





—''Store in a tent’ is a terse description of 
Harry Coffee's — but it tells nothing of the 
courage, planning, that went into 
bringing the store into being again after the 
disastrous earthquake of August 22nd. The 
story is a tribute to American merchandising 
and could be repeated in varying de- 
about many other Bakersfield 


and work 


men, 


grees firms— 


ing witl 

Iternoor the 22nd 
was returning 
thquake ot 
| | 


or school 


lection and 


coming week me : y one minute 


a terrifk town mnto 
iOS ind tor 
iken as if it o1 than a 


moutl 


shock gave 
l 


walls cracke 


ay to terr 
ectricity te 
hushe silence 


lowntown arez brunt 


temblor devastation 


uuilding tr cracked, cornices and 





ons 
i 





HARKY COFFLES ~- WES] CHESTEK 


Juatity Upparel for men. women and boys sinc 1 
é ¢ 
N PEN 


‘Disaster Is No Problem” 


and every 
brick and 
ade encom 
effect 


city 


and 
poli € 


By VICTOR W. WESSEL, JR. 


Harry Coffee Company, Bakersfield, Calif. 


patrolmen 
National 


further 


leputies and highway 
aided by the 
Offers of 


lorce Was 
ind volunteers 
from the State 


Navy 


arrived to dis 


ame from other cities, 


Army and 
unit 


from nearby stations 


\n American 


Red Cross 


pense help, tollowed shortly by units of 
organizations 

worked night and day 
knocking out 


dangerous 


religious and social 
Men and machinery 
throughout — the week-end 


walls and removing 
Building 


othces to 


crumbling 
hazards 
hotels to 


structural inspectors 


passed trom stores 


searching for weakened points. Slowly, as 


barricades were 
buildings 
Dur 
employers and employes alike 
their 


the days went by, the 


moved inward as the condemned 


were braced and scatfolding erected 


ing this time 
police pass if 


then 
though not 


were required to use a 


place of business was within the re 


stricted 
business, 


area, and, open tor 
still their 
Several days passed before the building in 
located 
occupancy; the 


first 


needed services 


which we was inspected and 
dec lared 
floor had to be 


rebuilt 


were 
second 

floor 
story 


unsale tor 
removed and _ the 


into a quake-proof single 


structure This meant being out of business 
months or finding a 


Many 


position 


temporary 
were 1n 


tor several 


location other merchants 


the same and with 
mium there weren't enough completed build 
available for all \ our 
fast, what we 


was the because it 


space at a pre 


ngs root over 
needed; a 


wouldn't 


heads, and was 
tent 
take long to set up. 

The main problem 


We had 


answer 


good location 
watching a new suburban 
shopping center called Westchester expand; 
such firms as Barker Brothers, Safeway and 
Maytair Markets had built there 
a five-and-ten photo 

several other assorted shops. With a large 
Thrifty Drug (which has since opened) 
proceeding to build and a bank planning to, 

[Continued on page 78] 


Was a 


been 


as well as 


store, a studio and 
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THREE ORIGINAL REASONS WHY AMERICA’S 
SPOTLIGHT IS ON NEW S & S DISPLAYS 


At Left—Never before has there been designed a screen inter 
changeable as to color in a matter of mere seconds — simply insert 
the desired color strips for a perfect Spring or any season back 
ground for haberdashery —for ladies ready to wear — children's 
shops — any type merchandise. Screen comes 3-4-5 or 6 feet 
height —-2 feet widths —sits on interchangeable legs with three 
color insert changes — red — black — white. Price from §14,00 


Above—The simple answer to any and every display problem 
— solid in a kit of six blocks, 54 assorted pegs, and two 
bases. There is absolutely no item of merchandise it does 
not display to perfection. Display men — window trimmers 
— stores all over the nation are completely amazed at this 
magical block display. How one assembly kit makes hun- 
dreds of different unique designs, with just two blocks 
three blocks, or the whole kit of six blocks, so simple to 
assemble, yet making every unit undeniably professional 
Made expertly of finest quality limed oak by custom manu- 
facturers. The idea the display world has been waiting for 


Complete Kit $45.00. 


At Left—A fabulous set of two modern designed tables that 
make any and all displays luxurious — a companion of one 
large and one small upholstered with a modern design 
print — it out dates and out modes all other table props — 
An out of this world idea created by a display genius 
Fabulous — yes and unbelievable at this small price 

16x 12 — 10" high 

22 x 446— 6° high 2 Piece Set $24.75 


JOBBERS INQUIRIES INVITED 


S & S DISPLAYS, INC. 


MAIN OFFICE—11642 LORAIN AVE., CLEVELAND 14, OHIO e Cl 11-5868 
New Ideas of Custom Designs for Display 
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FIRST 
ALL-LUCITE 
TURNTABLE! 


MODEL T100 
LUCITE 
ELECTRIC 
TURNTABLE 


price $49.25 


Very beautiful, very effective merchandiser 
. . the only all-lucite turntable on the mar- 

ket today. 

12" disc. Holds up to 25 Ibs. Standard 

rotation clockwise at 2 revolutions per min- 

ute. Operates on 110 Volts 50/60 Cycle AC. 





ew THALL Display 


Motor Guaranteed for | year. Noiseless. 
Well constructed for many years of satis- 
factory service. ‘lan be adapted to revolve 
other lucite display fixtures. 


IMMEDIATE DELIVERY 


See your local jobber or write us 


for information. 


PLASTIC ENGINEERING CO. 


155 Chambers Street @ New York 7, N. Y. 











A TOUCH OF SPRING... 
so MS this Fculaine _— Unnbrella 


designs by lloyd | 


(It's just 
for spring. 
line!) 


When ordering, specify No. 6410 





one of our many excellent displayers 
Watch for the 1953 Hulsizer 


50 


Strictly Lin’ tune with spring 
seifhccaiaiac is this white, 
silk-wrapped outline um- 
brella with shaded, rain-drop 
base. Exquisite/roses are of 
delicately shaded pink silk — 
accented by scrim leaves and 
chartreuse praca bows. 
Stands bat ae high, is 36 
inches wide. Your price only 


$19.60 Aa 


Designers and mak- 
ers of istinctive 
Display Materials 
for Over 49 Years. 
422 East Grand, 
Des Moines 9, lowa 


Display Club Formed 
On Florida West Coast 


The Florida West Coast Display Guild is 
display organization 
formed recently, the membership composed 
Tampa-St. Petersburg 
work is directly connected with 
merchandising. held 
the evening of the second Thursday of each 
month, with the meeting place alternating 
“The purpose of 
betterment of the 


the name of a new 
of persons in the 
area whose 


visual Meetings are 


between the two cities 
the organization is the 
display protession by the creation of good 


will and cooperation among the members 
of the profession and to serve as a means 
of educational advancement within the pro 
fession,” states a member of the club. 
Officers elected are: President, 
Pryor, O. Falk's, Tampa; first 
dent, Larry Rutigliano, Fernandez & Garcia, 
Tampa; second vice-president, Eddie Tan- 
ner, Webbs City, St. Petersburg; secretary, 
Edna Williams, O. Falk's; treasurer, John 
Faull, Maas Brothers, St. Petersburg 


Ceorge 


vice-presi 


Lighting Conference 
Held By General Electric 

\ lighting conference was held tor dis 
play managers and other executives 
at the Electric Lighting Institute, 
Cleveland, November 6-7. Included on the 


store 
General 


program were the following 

\ demonstration of the effects of lighting 
on room environment and seeing conditions ; 
lamps for store lighting; store lighting ob 
jectives; general lighting systems; supple- 
lighting: show window lighting: 
as related to merchandising; coordi 
design; lighting for 
light conditioning program 

Examples of modern store lighting; light 
ng costs; 


mentary 
color 
lighting 


nating store 


atmosphere ; 


lighting 
lighting problems; 
the most for the 


maintaining systems 
to get 


sign and 


solving store how 
money in lamps; 
outdoor lighting; lighting — the 


workshop 


area 


"Design For Point-Of-Sale” 
Is Announced 

Pellegrini & Cudahy, 41 East 50th street, 
New York City 22, has announced the pub 
lication of Point-Of-Sale,” by 
done, the 


“Design For 
Sutnar Handsomely 
book is primarily concerned with the point 
problems of the national 
advertiser. It is of interest to the retail 


Ladislav 


ot-sale design 
displayman primarily as a 
tial display and 
sells for $8.50. 
\lso published by Pellegrini & Cudahy is 
the 1952-53 Graphis Annual of International 
Advertising Art, edited by Walter Herdeg 
Rosner. Here again the book's 


source of poten- 


poster themes. The book 


and Charles 
major value to the displayman is as an idea 


source. It is priced at $12.50 


Macmullen Associates 
Adds Hausherr 


George Hausherr, for 
nected with the planning and pro 
duction -of exhibits, has joined Macmullen 
Associates’ New York City office as account 
with the Dio 


many Vears con 


selling, 


executive. He was formerly 


rama Corporation of America 
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Now you can tie together all parts of special promotions— 
displays, point-of-purchase cards, price tags, mailing pieces, 
car cards, etc.—simply by using the vivid fluorescence of 
VELVA-GLO colors. You get brilliant, unusual effects that 
step up the “stopping” value of store promotions with these 
fine fluorescent products— 





PAPER & CARDBOARDS: 
Ideal for hand lettering, spraying, silk screen, letterpress and 
offset printing. Eight colors. 


SILK SCREEN COLORS: 
Modified oil base... scuff resistant, fast drying, extremely 
smooth texture ... can be used safely with all types of stencils. 
Seven colors. 


BRUSHING & SPRAYING COLORS: 
Fine for cards, price tags, and black light displays. Six colors. 


BLAZING SIGNCLOTH: 
For banners, streamers, flags, pennants, backdrops and displays. 
Three colors. 


WHITEKOTE* FLUORO-REACTIVE PAPERS & CARDBOARDS: 
For hand lettering and spraying. These papers and cardboards 
are white, but glow like neon when brushed or sprayed with any 
of VELVA-GLO’s eight Brush Inks. NO 


LICENSE OR 
ROYALTY 
REQUIRED 


Try these traffic-stopping VELVA-GLO RADIANT Cc  @ ) L te] we co ° 


fluorescent products on your next promotion. : Dept. |1-L + 830 Isabella Street - Oakland 7, California 
Your boss will like the way they make sales pe sietenlnaiaiessl 2 atlanta 
on ” e anufacturers o - * Fluorescent Papers * Cardboards * Sign- 
messages pop out and catch buyers. : loth * Brushing & Spraying Colors * Silk Screen Colors * Whitekote® 
Order from your dealer TODAY ... or write us. : — Fluoro-reactive Papers & Cardboards. 
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Power Of Color 
In Display 


By LOUIS CHESKIN 


Director, Color Research Institute Of America, Chicago 


"Display is a visual medium for influencing people. It can be a powerful 
tool if the optical and psychological aspects of color and form are 
employed to the greatest advantage... We should always keep in mind 


that a display is basically a visual sensation with a psychological effect." 


PACKAGING design, an advertising 
A page, a poster, billboard, counter or 
window display are all governed by 


and psychological 


different 


the same optical prin 


ciples Basically all are types Ot 
product display 

Display is a visual medium tor influencing 
peopl It can be a powerful tool if the 
and 


torm are 


optical psychological aspects of color 


and employed to the greatest 
advantage 


We should 


display is 


that a 
with 


always keep in mind 
visual sensation 


We should be 


planning any type of dis 


basically a 
a psychological effect aware 
each time we are 
play that, no matter how original and beau 
tiful a display 1s, the 
effect unless it 
to attract and to hold 

\ttracting attention 
different 
display In 


public will not get the 
both the 
attention 


from it has power 


and holding attention 


are two and separate aspects ot 


considering attraction powet 


and holding power we should remember that 


colors one has greater 


other 


one color has the 


of complementary 
visibility and the higher 
In other 
attract, the 


()ne 


preterence. 


words, power to 


pleasant to look at 
bot} 


other is 


color rarely has attributes to 


effective 


any 
degre 

The major colors and shapes in 
direct 


a display 


(window, magazine page mail prece 
should be of 
that 
ilso. be, 


both 


package design, etc.) high 


preference. These are the colors will 


hold 


ever, a 


how 
with the 


attention 


attention Phere should 


color or image, or 
primary 


For 


several 


purpose of attracting 


example, if you have a display in 


blue color values, you should have 


complementary brilliant yellow 
with to attract 
soft and varied and of 
the 
appealing, attention 


attracted the 


a spot 
attention If the 


blues are high pret 


and forms or images are also 


will be held 


erence, 
after the 
has Likewise, 


vellow public 


52 


bril 
pre 
display 
attrac 


have a 
attraction A 
green-blue or 


a magenta red display should 


liant green 
dominantly 
should have an 
tion. In 


point I 
turquoise 
red point of 
point ot attrac 
when it is the exact 
We should always remem- 


orange 
other words, the 


tion is most effective 
complementary 
ber that 
but the 


bility and 


cool colors have high preference 


warm colors have greater visi- 


attraction power 
rhe final objective of the display 
inspire action, to get the public 
Most 


inspired Phe 


is, of 
course, to 
to buy purchases are emotionally 
unconsciously as 
itself. That is 


combination of a 


display is 


sociated with the product 


why a display with a 


visibility color, a number of colors of high 


preference and shapes of high preference ts 
a most potent marketing tool 


Some store operators have already learned 


profitable sales medium 
that 


improve 


that color is a 
However, at 


tifically 


present few realize scien 


applied color can service 


and sales considerably 
The dark 


ivcerage 


increase 


interiors of the present-day 


store interfere with efficient service 
aud ¢ responsible for the loss of numerous 

Near-black mahogany 
floors and drab 


psychological effect 


sales woodwork, 


dark 


favorabk 


walls create an un 


and in addi- 
tion are the 
bills 


commonly 


greatest Causes Of EXCESSIVE 


electricity 
reflect 


whereas 


found in 
the light, 
values reflect nearly 50 
light and at the 
and pleasing to the eye 


Colors stores 


less than 5 per cent ot 


color 


appropriate 


per cent of the same time 


are inviting 
We have 
tuned 


unquestionable evidence that a 
boosts the morale of the 
people attracts customers It 
should be kept in mind, howe ver, that color 


color store 


and 


saies 


tuning a stores does not mean merely dec- 


orating it but using colors for specific 


functional, optical and psychological pur 


poses. 
The right 
store interior more pleasant 


walls makes the 
It gives the 


color on the 


merchandise greater visibility and makes it 
appear more 
change of 


attractive. But of course mere 
accomplish this. 
the appro- 


Proper con- 


color does not 


Rather, it is the application of 
priate hue of the right value 


trast in value as well as appropriate hue is 


of utmost importance in drawing attention 


to merchandise and in creating a favorable 


impression 
tuned store the floor, ceiling, 


In a color 


walls, shelves, and counters present a har 
monious and unified effect of complementary 
Each tone is specifically planned to 
favorable effect, de 
light proper 


background merchandise 


tones 
provide 
sirable 


psychological 
reflection, and a con 
trasting for the 
li necessary, 
the 
Light, cool tones (of the 
additional 


\ long narrow 


even the psysical character 


istics of store can be modified with 


color blue family) 


will give the appearance of 
small 


spa 
ciousness to a store 
shorter and 
wider by the use of a deep warm tone (such 
distant 
walls. li 
produce 
that 
and deep colors seem to come forward, you 


store can be made to appear 


as brown) on the narrow walls and 
on the long side 
light 
distance 


a light tone 
that 
the sensation of 


you 


know cool and colors 


and warm 
can create numerous optical effects 

In the 
should 


store, as in the industrial plant, 


used as a _ sSatety 
their visibility, 
umns and doors should be complementary to 
Stairs should be given a 
of strong visibility. At the same time the 
visibility color must be in harmony with the 
other the interior. li the 
greatly diluted orange-red), 
neutralized orange- 
red (pure orange-red would be too vibrant 
and distracting in a Since the 
columns, and should be com- 
plementary to the walls, the walls of course 


colors also be 


device. To increase col- 


the walls color 


colors in doors 
are peach (a 
the staircase can be a 
store). 
doors stairs 
would be a tone of green-blue 

\ll human beings are consciously or un- 
consciously influenced by pleasant surround- 
ings. In a pleasant store environment it is 
natural for the personnel to be in high 
spirits and to have a friendly attitude to- 
ward customers and fellow employes 
like to patronize that 
sales pleasant, 


Cus- 
tomers have 
friendl 


montous 


stores 
and har 


although 


people 


interiors, they are gen- 


erally not aware that colors are mainly re- 


sponsible for their desire to patronize such 


stores 


In summary, color-tuning a_ store 1s 


profitable because colors are scientifically 


planned (1) to reflect a considerable amount 


of light, (2) prevent accidents, (3) give the 


greater visibility, (4) make the 
attractive, (5) 


merchandise 
merchandise appear 


morale of the employes, and (6) 


more 
raise the 
attract and draw customers. 

Often the saving in the electricity bill be- 
cause of the proper color re flecting about 40 
light will 
tuning the entire store. The 
much 


pay for color- 
other five ele 


additional 


per cent more 


ments merely mean so 
business with no added expense 

Window displays among the major 
means for stimulating the promotion and 


[Continued on page 68) 
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FRANK DALE STANDS BEHIND EVERY BABY HE MAKES ...... . 


AND...HE MAKES BABIES THAT 
SELL MERCHANDISE 


His babies appear in store windows and in 


mass store displays . . . across the nation. 


ite 


BABY IN BASKET .. . This little fellow lies on his 
back in a basket, waves his arms and kicks his legs 
in a most life-like manner. His head raises and 
lowers and turns to the left. Completely garbed in 
what the "well dressed baby" is wearing, he's the 
image of a healthy, contented baby. Life size one 

Tie - . ' year old baby. Shipping weight in itinerant case 

my First’ SWEETHEART approximately 80 Ibs. 
t_ The Soap That Agrees With Your Skin ; 


WRITE TODAY for detailed literature on this and other 


animated figures for rental or outright sale. 














MECHANICAL MAN. INC. - 52 VANDERBILT AVENUE °© NEW YORK CITY 











| and dee aur New imported asl Lropical units!! 


AND FERNS IN FIBER CLOTH. 
REAL BUTTERFLI ES Translucent. 24'' x 36"' Sheets. | 





@BAMBOO CURTAINS @ REED - DOODLERS 
@ MATTINGS @ CAGES @ SPIRALS 


FLOWERS & NOVELTIES for Valentine's Day, Mother's Day, 
Spring and Easter 
NEW TYPE PRESERVED FOLIAGES AND FERNS 


Write For Price List 
Visit “The House Of Natura 


ARTS & FLOWERS’ DISPLAYS Inc. 


*REG. U.S. PAT. OFF 
MANUFACTURERS—IMPORTERS—CREATORS 
43 West 56th Street (The Block of Famous Restaurants) Near 5th Avenue, New York 19, N. Y. 


NOVEMBER, 1952 





our New York BUYING GUIDE 












































; Allied Display Materials, Inc. A. Lutz 
Parke-Davis Introduces 65 Medison Ave. MU 5-6487 | 3 West 18th St. CH 2.6266 
\ new protessional pharmacy display with DISPLAY MATERIALS Disol Units, Fr Se Novelti 
is features of versatility to meet the For Windows and Interior Store Display isplay Units, Frames, Screens, Novelties, Fiatures 
eeds of practically any pharmacy has been 
nade available by Parke, Davis & Company Arts & Flowers Displays, Inc. Maharam Fabric ~—, 
Ihe new display is based on five in a series | 43 West 56th St. Ci 7.6848 | '30 West 46th St. U 2.3800 
f original oil paintings highlighting mile- ARTIFICIAL FLOWERS and FOLIAGE DISPLAY FABRICS & hoa 
stones in the history of pharmacy. Each full < ¥ : Chicago 115 S. Wabash 
color picture has a white border and a narrow Display Novelties and Accessories Los Angeles 1113 S. Los Angeles 
gold-colored frame 
The original paintings, commissioned by Bliss Display Corp. Messmore & Damon, Inc. ‘ 
Parke-Davis, illustrate in meticulous detail } 460 W. 34th St. BR 9-5750 1461 Park Ave. TR 6-3830 
the history of pharmaceutical practices from DISPLAY PROMOTIONS MECHANICAL DISPLAYS 
before recorded history and will continue to 
the present time They were painted by Display Settings, Novelties, Animated Displays Papier Mache, Industrial Exhibits and Dioramas 
tobert Thom, 37-year-old Detroit artist, with . 
in attentiontohistorical accuracy never before Bois Smith Studios Metropolitan Mechanical Display Co. 
attempted in pharmaceutical art. The paint- 228 West 39th St. LA 4-4492 We Buy, Exchange, Rent or Sell New and 
ings in the new display are part of a continu- Used Mechanical Displays & Mannequins. 
ng series scheduled for completion by 1956. WINDOW & INTERIOR DISPLAYS, MECHANICAL BOOKS . 
Che display is designed for a wide variety ARTIFICIAL FLOWERS 50 West 22nd St., New York Or-§-1200 
# uses. With a scroll card, it can be used 
is a professional pharmacy window display, Bonafide Display and Decorative Co Natural Creations, Inc. 
w as a background for other material. Each h$ WI 7 * | 233 Fifth Ave. LE 2-2377 
of the pictures in the display, including the | ©! West 37th St. -7965 FOLIAGE NOVELTIES, 
yy - . wt nae age epee Nt ARTIFICIAL FLOWERS and FOLIAGE DISPLAY DECORATIONS 
ind a double wing-back tolding easel stanc iginal ° f spl 3 A peat 7" 
(hese features make it possible for the pictures Original Creations for Better Displays Creative Displays — “It's a Natural 
to be used individually as counter displays, as 
i group to decorate blank wall spaces in any L. J. Charrot Co. Thomas Pace Co., inc. 
oo 506 West Broadway GRamercy 7-0778 
arrangement desired, or to set up as a smaller 36 West 37th St. WI 7-1687 
Rect eh anuatbiuad anita WERS ARTIFICIAL FLOWERS & XMAS TREES 
ARTIFICIAL FLOWE Decorative Display Novelties 
Display Units, Novelties and Decorations Sell to Jobbers Only 
Louis Booth Dies; 
Former SDA Head Colonial Decorative Display Co., Inc. Result Displays, Inc. 
Louis B. Booth, 47, died in Memphis on | 70 West 40th St. WI 7-0230 | 350 West 31st St. LO 4-8440 
October 13 after an illness of several years. 
ds auanad dindtas oaks a ec a ARTIFICIAL FLOWERS PLASTIC TRAYS AND HANGERS 
cantile ¢ orporatiot of that city, then joined | Decorative Display Units, Novelties and Decorations A quality product priced right 
Lowenstein & Brothers, with which firm - 
he remained 28 years; he headed the display Decorative Creation & Louis Schneider Corp. 
lepartment until his illness compelled semi- Art Flower Co., Inc. @ 123 
retirement and since that time had served in 13 West 27th St. MU 6-1798 6 East Second St. OR 4372 
in advisory capacity and as an artist in the ARTIFICIAL FLOWERS, DISPLAY ARTIFICIAL FLOWERS & FOLIAGES 
display department DECORATIONS - . . 
t \ 4 Novelti Setti Display Decorations and Novelties 
Booth was active in display organizations mporte ovelties, settings 
ind at one time was president of the Southern N i 
i at Siegel, Inc. 
Display Association He also he aded the Decorative Plant Corp. 39 West 37th St 3 , wi 7-8485 
Memphis Display Club for two terms 136 West 24th St. WA 4-4405 MANNEQUINS AND DISPLAY 
Surviving are the _ widow a sor thre ARTIFICIAL FLOWERS UIPMENT 
daughters, a sister, and two brothers ss o . * EQ 
Display Settings, Novelties, Units Distinctive Display Fixtures and Novelties 
Display Sign Planned The Display Equipment Corp. Walter E. Spaeth Displays 
To Catch The Eye 147 West 37th St. BR 9-8450 | 57 West 30th St. MU 3.2749 
sap th lusive 
\ new sign designed specifically for win Manufacturers and Distributors of Exc 
dow display’ in retail outlets has been ar CORONET & WINDSOR NATURAL FOLIAGE DISPLAYS , 
nounced by A. C. Davenport & Son, manufac MANNEQUINS Factory — Corona, N. Y. 
turer of “Dav-Son” changeable letter boards, 
at 311 North Desplaines street, Chicago 6 Frankel Associates, Inc. 4 Ben Walters, Inc. 
Brightly colored attention-getting display is | 218 West 47th St. Cl 7-0060 156 Seventh Ave. AL 5-2308 
combined with space for changeable sales | DISPLAY FABRICS & ACCESSORIES DIP IT! DRAPE IT! 
re eS ey. ae 127 N. Dearborn St., Chicago; etaie mark of = SMAPE IT! CAST IT! 
eye-catchers in the new sign are circles at the 424 Book Bldg., Detroit; 819 Santee St., Los Angeles Calaatic Core. See it demonstrated 
top with the word “Stop” printed in the red 
eee ee ee ee eee Victor Haida Displays, Inc. D. G. Williams, Inc. 
oft and on vo red strips of light, having 2 - 
wrahersad neon Soe ag dow1 the ahes 7 sapalisennitonsoceas nonscagy 498 Seventh Ave. LA 44069 
the sign, leading the eye into the sales message DESIGNERS & MANUFACTURERS MANNEQUINS & DISPLAY FIXTURES 
which is set up in black letters, 17@ inches OF CREATIVE DISPLAYS Displo Dies and t 
high, on a glowing white background for Largest Showroom in the Country pay 0 ne wr 
greater emphads: The quick-change ‘letters David Hamberger, Inc. The World-Famous Fashion Museum 
are made of self-aligning, heat-proof acetate 115 West 3ist St. PE 6-0464 | 16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
MANUFACTURERS OF DISPLAYS Can Furnish, on rental basis, authentic period outfits to 
Artificial Flowers, Functional Units, highlight your anniversary, special events, spring or fall 
Backgrounds, Novelties promotion. Ask for information. Recommended by 
N.R. 0. GLA. 
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Parke- . 
“om Davis Introdu 
atile Di--' ces 
D corativ ywood formation may % obtained by , 
Gets Go Resp? sociated plywood Mills, ne. ,0X 6/2, 
Eugen® Ore. 
\ gociated plywood fills Was gone on 4 a i 
round the clo! k productiot _chedule in “Bubble Lamps 
order tO keep abre ast ot t growing de Have Disploy U 
mand for Swirl the comp anys by “Bubble Lamps” made of cteel WITS and 
sone aimension@) decoraty’ plywood a3 a recently developed transiucent white 
pany officials report: — The wood % light, plastic pt att “fered sas ‘splay use DY 
durable _plinter-PFoe” ynd easy o work the Howard Miller Clo compat Lee 
with i : ” aural es jJand, Mich They coms in various size and 
metall « qnishe> or m wide ¥ yriety of  chapes i diffuse tl light from 38-10 
pastel colors 200 watt pulb evenly nd so \y, while ©4 t 
“Sea Swirl” 1s prepared by 4 gpecial man ing Of tl plast! “wersheattt the attractive 
facturins proces® which remove> the soit pattern of the Wt cage. ™ iderneath The ' 
growt! from highest qual Douglas fr, use 0! -olored ht pulbs furthe tends 
resulting im ¢ natural grain surtace of the eye-catching bility‘ t Bubble 
three qimensional gwitls and contours \t Lamps: ince avy sjored pulb will iniuse 
yg sold If randard 4 by 8 foot panels, fs the entire surface © the amp with the 
inch thick, and other siz" on special came Hut They 4 simple ins all and 
order are durable Literature wi be sent by the 
Pescripttve jiteraturs and complete in firm of request 
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I 
d 
gi One of © series 
dis merchandiser made of natural 
i bamboo combi ed with black 
and lacquered wire — “4” 
8 high * g” wide * 5" deeP- 
‘ St For cruise accessore now 
© daug end mony other uses \ater- 
See ov peautitully designed 
Dispk Spring \ine ot the 
To CG New York Show: 
A me 
dow di 


nounced 
turer of 

at 311 
Brightly 

ce »mbined 
messages 
eye-catchei 
top with tl 
circle aad 

off and on 
glowing ea 
the sign, lead 
which is ‘set 
high, on . 
greater emphi 
are made of “ 


SPRING AND SUMMER 


DISPLAY GUIDE FOR ’53 
TO BE READY BY SPRING 
MARKET WEEK! 


WONDERFUL SALES 10 

















































Select Flower Embarks 
On Big Promotion Program 

Sol Abbott, newly appointed advertising 
and sales promotion director of Select 


Flower & Display Company, Inc., 220 Wythe | Be a U m oO n d e 


avenue, Brooklyn 11, has announced an 
THEATRE OF FASHION 


extensive advertising and sales promotion | 
campaign in trade publications and by the eni DEC 14 18 
use of direct mail. “Featured theme will STARTING e thru 

be ‘Under the Select Big Top the Greatest > a 
Display Show on Earth,” states Abbott 


“The campaign will feature special services : u“ 
and new display creations that Select 1s ; ) 
offering jobbers, national advertisers, and ' 
chain stores throughout the country e/: ” 
“This 30-year-old firm carries complete AS 
stocks of all displays and offers fast, off ' : - 


the-shelf service for immediate delivery, or 





KORRECT-WAY DISPLAYS presents 


displays can be designed and produced to - STARRING : 
the displayman’s specifications,” he adds THE MOST BEAUTIFUL 
Select’s attractive new catalogue showing MANIKINS IN THE WORLD 


fie company’s spring line of displayers, FIVE DAYS ONLY 
Owers and novelties is now ready for dis 
ibution and will be sent on request . ROOMS 711-715 
N.A.D.1. MARKET WEEK 
iplay Of Presidents y HOTEL NEW YORKER 
s In With Election 
Weinnati shoppers crowded before the 
tows of Shillito’s recently when a com- 
battery of displays was given over to | 
img life-size figures of all the presi- 
Of the United States, each in the 
*1 of his time. Coming just before the 
‘ntial election, the displays were | 
ily effective. Ralph Gollahon is dis- 
rector for the store 


ART R. COHEN COMPANY 


m@ 810 PENN AVENUE PITTSBURGH, PENNSYLVANIA 
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highest quality, 
smooth tempered, 


duolux masonite 


clean, 


accurately perforated 
i With PegOpanel Display backgrounds exciting, 
holes attention-getting displays for your merchandise 
can be created in minutes. No nails, screws or 
—no burrs tools needed. 
' Standard, Ye" PegOpanels perforated with Ys" 


holes on 1” centers are ilable in the following 
sizes: 


24x36 24x48 24x72 24x% 
36x48 48x48 48x72 48x 9% 


For versatile, attractive merchandise-moving inte- 
standard rior displays and displayer backgrounds —investi- 
gate the advantages of low cost PegOpanel. 





panels: 1/8”, with 


3/16" holes on Ya" x 48" x 96" SHEET. . $800 
centers All Other Ys” Sizes Listed Above 30c per sq. ft. 


special 
1/10”, 3/16” and 
1/4” panels; any 
hole, any center, 
available in 


quantities . ? - = 
—_— 


Wire clips, hangers 
1095 beaufait and mouldings can 


ry de fefellols CO. | detroit 7, michigan be provided. 








Signs That Lead the Way! 
SPANJER 
Three Dimensional Display Letters 


To 'Pep-up'’ a particular department in a 
store or to more effectively identify some 
important section, there is no beiter 
medium than raised wood letter signs .. . 
made with Spanjer wood letters — in stock 
for immediate shipment! 


WRITE for FREE illustrated 
folder and price list TODAY! 


267 Lit. Pleasa:.t Ave., Newark, N. J. SPANJER BROS. 1160 Howe St., Chicago, Hl. 
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Detroit Display Club 
Visits Darling Plants 

The L. A. Darling Company, of Bronson, 
Mich., and Display Creations, distributor 
for Detroit, played host on October 22 to 
approximately 50 members of the Detroit 
Display Club who visited the former firm's 
plants for a personal inspection tour. The 
trip was made by chartered bus. Follow- 
ing the tour through the plants the guests 
were entertained with a dinner before re 
turning to Detroit. The purpose of the 
trip was to show displaymen at first hand 
the amount of planning and work involved 
in the production of items for their use 


Reflector Hardware Catalogue 
Being Distributed 

\ most comprehensive catalogue showing 
the firm’s large line of display fixtures, 
racks and the like has been prepared by 
Reflector Hardware Corporation, Western 
avenue at 22nd Place, Chicago 8, and is now 
being distributed Seventy-six pages in 
size and lavishly illustrated, the catalogue 
shows products ranging from display stands, 
card holders, glass dividers, garment racks, 
and table top merchandisers to display 
hardware for use with pertorated hard 


boards 


Flah's, Syracuse, 

Names Luegge 

The appointment of Herbert A. Luegge as 
display director has been made known by 
Flah’s, Syracuse. He had been publicity 
director for Dey Brothers & Co., of the 
same city, for which store he had also 
served as display manager for several 
years. Previously he was with Buttrey’s, 
Minneapolis. and The Golden Rule, St 
Paul At Flah’s he succeeds David Roth 


stem 


Logans Leave 
For Mexico 

Jim Logan, display salesman with head- 
quarters in Milwaukee, writes: “I'm on the 
Valentine season selling trip now; will end 
up about November 10th and then Carrie 
and I will go to Acapulco for the Inter 
national Light Tackle tournament 4 
could be lucky enough to win it I think I 
will have just about realized every desire 
an angler could hope for. There will be 92 
competing this year, with 11 countries repre- 
sented — and those boys know how to han 
dle a rod and reel. Every once in a while 
I think back and wonder how I ever got 
third place last year!” 


Designs Display Fixture 
To Show Mirrors 

The display division of Edmond J 
Spence, Inc., New York City, has designed 
for Carolina Mirror Corporation a display 
fixture which shows the company’s products 
to best advantage in the retail store. The 
mobile unit has two sides, both of which 
an be used, and is so styled as to be 
appropriate tor any type murror; ts per 
forated surface makes it practical for hang 
ing almost any kind of mirror with other 
appointments, much as it would be used in 


an actual home 


OSAP LAY WeerRatap 





Tew! ... TERRIFIC WAY TO “SELL” A SALE! 
MAMMOTH 3-DIMENSIONAL SALE LETTERS, 24 INCHES HIGH, 
8 INCHES IN DEPTH! (atso IN 12 Or 18 INCH HEIGHT WITH PROPORTIONATE THICKNESS) 


TERRIFIC! — the way th huge 24 inch, 8 inch d 3-di Sened eat 24 INCH HEIGHT 12 INCH HEIGHT 
letters add punch to a sale window or interior! Ruggedly constructed, yet 95 ser 
light in weight (42 oz. each). Quickly installed, either pinned to background eo] 

or panels, self-standing in track, or suspended with nylon thread! However 


they do a decorating job, as well as a selling job! 


Combine with your own identifying headings —“Blanc’s February Furniture” pan aa apslaicaes 


S*Ark°E 1495 ser 


F.0.8. PLANT PATENT PENDING 


...0r what have you. Finished in white stippled lacquer (two or three color 
spatter lacquer finish 20% additional). 


DIE-FORM LETTER COMPANY - 555 SOUTH FLOWER - SUITE 701 - LOS ANGELES 17 - PHONE VAndyke 4659 











OUTSTANDING 


vou Il ay... 


SPRING AND EASTER 


ROOMS 722-723 
HOTEL NEW YORKER—DEC. 14 to 18 


00O°0O 


EARL W. GASTHOFF CO, 


DANVILLE. ILLINOIS 
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SENSATIONAL ! 


Plastic Vio ins 


A real hit for your display 
arrangements. 


PLAIN 
$5.50 dozen 


GOLD OR SILVER 
$8.50 dozen 


IMMEDIATE DELIVERY 
SOUTHERN IMPORTERS 


and EXPORTERS 
200 Fannin Bidg., Houston, Texas 











You Need 


New 3rd dimensional-type 
Barron molded styrene plastic 
letters and numerals combine 
high readability and colorful 
sales appeal. Quickly and easily 
affixed to Plexiglas, Lucite, 
glass, metal, wood or cardboard. 
5 sizes—7 colors! For complete 
details, write today for FREE 
illustrated booklet No. 236-K 
and samples 


va 


rm . S — — — 
Se 


J. —. BARRON & ASSOCIATES 
Bldg ° 2, Ohio 


\ 110 Pow 
ah nie — lg 


Cincinnati 


Here And There 


HE display pictured above, « le el One entire wall and part of 
trance to the new boys’ department 
Stern & Co., Philadelphia depart 


over to racks for suits 
at 


they really are 
given 


Three 


another are 
dressing and a 
have been in 
large wrapping 
tor mannequins 


and a large 


coats rooms 


trio ot 
stalled 
desk, an 
lighted by goose-neck fixtures, 


and 


success three-way mirrors 


18-foot 


1, features 


considerable 
150 


ment store, met with 


Phe 


new department, a by There is also a 
designed by Freda Diamon office, two stands 


roo! 
“sky-like” 
oak 


trom quarters 


incandescent lighting and limed 


tables The 
about halt the 


was made storeroom 


the new 


display move 
designer and 
Bamberger 


hard surface floor 


Newark 
for I 


size of Reuben Sabetay, 
head of display 


revolutionizing 


storeroom formerly 


condi & Co., ts 


used as % 


necessitated by crowded 


area formerly 


selling 


in he departm t 

oe eee? —Above, the entrance to the new boys’ de- 
partment at Stern & Co., Philadelphia 
Below, a display by Reuben Sabetay for Lack 
Carpet Company, New York City; the mer- 


chandise is hard surface floor covering— 


restful color 
According 


lighting 


Iso features a= sott 


of gray and light green 


spokesman 


for the store, the 


1 shows merchandise colors exactly as 
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SPARKLE-LACE for SPRING 


An entirely new display medium to add a new note to your 


Spring Displays 


12 


exquisite patterns in beautiful, shim- 
mering colors, including pastel pink, 
baby blue, purple, yellow gold, char- 
treuse, silver and royal blue. 
Rectangular shaped designs as large 
as 1£ inches, circular designs ranging 
from 12-inch diameter to 5-inch dia- 
meter. Square designs in large and 

RF TS Pe Oe . 7 small sizes. 

SI51—10 x 15 inches per doz. $4.56 $80i—8-inch diameter per doz. $2.88 
SPARKLE-LACE is a shimmering, lacy material, with terrific eye appeal and 
tremendous display value. It has many uses both as an independent display 
medium or in conjunction with other materials. Ideal for window, show case 
and ledge trims. You have been looking for something new and here it is. 


Attractive proposition to display jobbers. Please write for samples. 


FESTIVE MANUFACTURING CO. 


131 PRINCE STREET NEW YORE CITY $2 











BE sure To visit Nat Siegel DURING MARKET WEEK 
DECEMBER 14-18 


SEE THE SENSATIONAL NEW LINE 


OF Vymphette Mannequins 
PLUS 
New Wood, Plastic, and Wrought Iron Functional Displayers 


“Where Display pe ee Whet : 


Three Showroom Floors at Display Headquarters 
39 WEST 37th STREET BETWEEN 5th & 6th AVENUE 
NEW YORK 18, NEW YORK 
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covering display with windows like the one by plywood manufacturers through their 
pictured here. This display, for the Lack Plywood Research Foundation at Tacoma 
Carpet Company, Fifth avenue, New York “Armorbord” is light tan with a hard satiny 
City, picks up a number of innovations surface unusually resistant to wear. The 


e GENERAL DISPLAY CORPORATION 
For the finest in 


Artificial Folages 
Aatifeial Flowers 
Artificial Plants 
Display Accessories 


for department stores, specialty 
shops and chain stores. Be sure 
to see or call: 


which were originally conceived for the Con company says laboratory tests show it has 
goleum-Nairn, Inc., showrooms, “Gold Seal an exceptional degree of shock resistance, 
Plaza,” in the Merchandise Mart, Chicago and is so flexible that a narrow strip can 
as described in a recent issue of DISPLAY be bent into a circle almost as tight as a 
VORLD. Except for the mobile, every hatband 
thing in the window is obtainable from dis Anacortes says the board is suitable for 
supply firms and upholsterers all applications where standard hardboard 
Congoleum-Nairn’s “Jackstraw” linoleum is used and that it is satisfactory in many 
has been mounted on plywood for the base applications requiring treated hardboard 
of the display; the framed plaques are the Present uses range from crating to fixtures 
same pattern mounted on hardboard. Fabric and displays where “Armorbord’s” unusu 
used in the screen, lampshade, upholstery ally high flexibility is a premium property 
and for draping is a reproduction of the Anacortes Veneer offers national distribu 
‘Jackstraw” pattern in a heavy cotton crepe tion of “Armorbord” through about 100 dis 


GENERAL DISPLAY CORPORATION 
NOILVUOdUOD AVIdSIG 1VEINID , 


by Riverdale Fabrics tributors already carrying other products 


Marupaclarers 


Flowers-Foliage 


Ag oo! 
DISPLAY 


CORPOR 
140 WEST FOURTH ST. 


Cincinnati 2. Ohio 


HOME OFFICE - FACTORY 


Because of its inflexibility, hard surface of the firm 





floor covering has been one of the most 
ditheult products to display attractively 
Traditionally it is shown in rolls, but 


Display Class Directed 
By Mrs. Ross Toole 

Mrs Ross Toole 1s In charge ota class 
in retail display which is being conducted 
over an eight-week period at the Helena 
(Mont.) High School through the coopera 
Plywood Company Announces tion of the Retail Merchants division of the 
New High-Strength Hardboard Chamber of Commerce The class meets 


two nights each week 


Sabetay here demonstrates that it can be 
presented as effectively as practically any 
other type of merchandis¢ 





Volume production of a new high-strength 
standard hardboard with unusual flexibility 
has been announced by Anacortes Veneer, Senior Now In Florida 
Inc., Anacortes, Wash Manufactured in As Free-Lance 
“" fs and '%-inch thicknesses, the new Formerly display manager of the New 
hardboard has most of the properties of = York Lace Store, Pawtucket, R. L., until his 
treated hardboards but Anacortes reports resignation some time ago. Frank Senior is 


it sells for the price of a standard hard-  yow located in Sarasota, Fla., where he is 


MICA—GLASS GEMS—SNOW board doing free-lance display for a number 
DIAMOND DUST \nacorte s calls the new panel “Armor clients. Friends can addre ss him in care 
bord It is made under a newly developed the Peerless Chothes Shop, one of his < 

se — my Pe oo sar semi-dry process of manufacture developed counts 
insels — _ _— 
Flameproof Cotton — Make-it-Snow 


Our salesmen will call on you soon 
with our new and better than ever 
Spring and Easter line. 


e GENERAL DISPLAY CORPORATION 
@ NOILVYOdYOD AVIdSIG 1VYINIO 


GENERAL DISPLAY CORPORATION 








Leading stores from coast to coast 
use these inexpensive scatter flooring 
items. Always something new. Ask 
your jobber to show you our KEW- 
BEE-KUT line. If necessary, write 


direct. 
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National Sawdust Co., Inc. (Display Div.) 
65 N. 6th S¢., Drooklyn 11, N. Y. 


Please send me your new free 38 page catalogue 





Name 
Address 
City & State 


Attention of 


BPINS = 


* In 1/2 ib. Flat Boxes 
* Nickel-Plated 


SEND $1 for 1lb. SAMPLE (50 Ib. Min.) 
to cover handling fetc.) costs | 17-¢ #24 
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Salesmen and Jobber inquiries invited 
SL-KAVE CG. iNT iso SPRING ST NEW VORK 12 











_te our businds 2. 
—This unusual furniture display is by N. Gomez, Jr., display manager of Sears, Roebuck & Co., 


¢ = Geary and Masonic streets, San Francisco. With the aid of a screen the window was transformed 
into a double room in the Japanese manner. Color scheme was basically black and white, with a 


WwoLD AIR BRUS eye red and black sectional added for color accent. The wooden frames were backed with tissue 


2173 N.CALIFORNIA AVE. CHICAGO 47. ILL poper. A mobile in the living room was made from natural stones and driftwood— 
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LOS ANGELES DISPLAY 
[Continued from page 20) 


is crease-resistant and consequently a boon 
figure Of a 


beard and 


to the home-maker. A smal 
magician, black cape, 
all, indicated the magic of Orlon 

On Wilshire boulevard, out on the Miracle 
Mile, William F. Meissner, display director 
of Ohrbach’s, showed a timely autumn dress 
promotion featuring material An 
outstanding feature of this display was a 
lace-like screen in dull black 
gold. One of the 
directly in 


pointed 


crepe 


delicate, 
with traces of three 
window stood 


\ small accessory case 


figures in this 
front of this screen 
was the only other prop used in this charm 
ing setting for black 
background was flooded 
light, and each mannequin was spotted with 
a flattering pink light. The 
which wore smart fall hats, were completely 
black except for a few gold 
accessories, which blended well with the 
dull black and gold screen 
card, also in black and dusted 


crepe gowns. The 
with soft green 
figures, all of 


gowned in 


tones of the 


The copy 


with gold powder, read, “Crepe Phe 
Fashion Fabric of the Year 
\utumn, 1952.” 


Gray, one of the most popular fall shades 


Designed tor 


was teamed with lemon yellow in a recent 
display (not illustrated) at Lucy’s in Hol 
Ivwood. Here Display Director Vid Rosner 
used the theme “Men's Wear 
was well brought out by the use of several 
hung 


Gray.” This 


men’s gray Stetson hats which were 
on the back and side walls 
ing covered in lemon yellow seamless paper 
and illuminated in soft yellow light. Near 
word “Stetson” in seript 


these walls be 


each hat was the 
Every item in this window, from the gray 
shag carpet to the clothing of the manne 


quins, carried out the basic color scheme 
of gray and vellow, except for a few gold 
belts and gold jewelry which were used as 
accessories. The sign, for instance, was 
vellow with gray writing under glass. Gray 
sweaters and blouses, held up by a hand, 
were placed on the floor, while in each floor 
observed an Esquire 


grouping there was 


magazine 


New Fedway Store 
Appoints Tripp 

The appointment of Don 
manager of the new Fedway store in Corpus 
Christi, Texas, has been made known. For 


I ripp as display 


the past two years he has been in charge of 
display for the Montgomery Ward & Co. 
store at Royal Oak, Mich., and prior to that 
held a position in the company’s 
store at Mich He will be 
assisted at Fedway by Karol 

had been with Levy's, Houston 


similar 
Dearborn, 
lavlor, who 


Packaging Effectiveness 
Measured By Device 

\ device to measure the 
package design at the point-of-sale, its im 


effectiveness of 


pact on the buyer, and the competitive posi 
tion of the package has been developed 
under the name of “Visualator” It is 
available on a rental basis from Container 
Laboratories, Inc., 45 East 22nd street, New 
York City 10; the company will also under 
take surveys in which the device is used 
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BIG NEWS 


ABOUT 


SWIVELITE 


NEW STYLE IN HOODS. Now you 
have a choice of Swivelite Torpedo 
Hood or the brand new Swivelite 
Modern Swedish Hood. Both have a 
permanent deluxe satin aluminum finish 
...air-flow ventilation for longest bulb 
life. And because of Swivelite’s “adapt-a- 
unit” principle, all basic units of these 
ultra smart designs are interchangeable 
and enable you to arrange new lighting 
effects more easily and at least cost. 


SEE THE AMPLEX EXHIBIT 
CURING DECEMBER MARKET WEEK 
ROOM 640 — HOTEL NEW YORKER 


A NEW FOCALITE. Now you've your 
pick of Amplex Focalites, too! Be- 
sides the amazingly popular Focalite 
B-5 for Par 38 reflector lamps, there's 
now Focalite B-7 for R-40 medium base 
reflector lamps. Each of these units is the 
display man’s handiest device for use in 
window displays, shadow boxes, show 
cases and countless other accenting jobs. 
They can be positioned instantly to any 
angle. They’re compact, attractive... 
made of one-piece aluminum . . . available 
with a permanent satin silvertone finish 
and in seven new decorator colors. 
Order Swivelite products from your 
Amplex distributor or ask us about these 
two big new Swivelite features. 


<= 


Amplex Corporation, Dept. B-1]1. 111 Water St., 


Brooklyn 1, N. Y. 


Sealed-Beam Reflector Lamps, Colorbeam Lamps, Spotlites and Floodlites, Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lamps, 
Traffic Signal Lomps, Incandescent Lamps, Fluorescent Tubes, Display Accessories. 
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THEATRE OF FASHION 


setvo DEC. 14 thru 18 


KORRECT-WAY DISPLAYS presents 


TASHION FIGURES 
OF Vos 


STARRING 


THE MOST BEAUTIFUL 
MANIKINS IN THE WORLD 


FIVE DAYS ONLY 


ROOMS 711-715 


N.A.D.1. MARKET WEEK 
HOTEL NEW YORKER 





HECHT FIXTURE CoO. 


315 W. QUINCY CHICAGO, ILLINOIS 


PENNSYLVANIA WEEK 
AT GIMBELS 


[Continued from page 44] 


Paris. Arthur C. Kaufmann saw them there 
and liked them so much that he suggested that 
they be brought over to the United States 
rhis was done, and Mlle. Brusseau flew over 
to supervise the installation at Gimbels 

Each of the two windows housed four of 
the miniature settings, which were done in 
exquisite detail and were placed on turn 
tables which turned every 15 seconds to reveal 
either the front or inside of the different per 
fume shops throughout history 

The story began with a Gallic merchant 
selling perfume to a Roman in Paris 2,000 
years ago; next was a shop of the twelfth 
century, then one from the fifteenth. The next 
was a glove-maker’s shop in the sixteenth 
century, and showed the interior with a 
table placed against the window of the shop 
to signify the beginning of window display 
and the use of a counter showcase. Then 
came a perfume establishment of the seven- 
teenth century, followed by one from the early 
nineteenth century in which the creator of 
Eau de Cologne was seen presenting bottles 
of the fluid to Marie Louise and Napoleon. 
The seventh setting showed the original Roger 
& Gallet establishment, and the final one the 
new boutique of that firm 

All reproductions were completely authentic 

\ formal ceremony marked the opening of 
the windows, and there were tie-in displays 
throughout the store, plus a prominent dis 
play in the perfume department. The win 
dows created a great deal of customer com- 
ment and there was a crowd in front of the 
windows all the time they were on view 


"Adapt-A-Wall" Announced 
By Garden City 
“Adapt-A-Wall,” manufactured by Garden 

City Plating & Mfg. Company, 1750 North 
| Ashland avenue, Chicago 22, is the second 
| in the firm's new lineup of hardware fittings 
to make convertible, self-service merchan- 
| dise display fixtures. “Adapt-A-Wall” com- 
plements the previously announced “Adapt- 
| A-Frame” line. While the latter was de- 
| signed for use with tables, counters and 
platforms, the new line provides for self- 
service displays along the walls of a store 
According to the company, by using both a 
store can increase available merchandise 
| display area as much as 8&0 per cent in 
| some instances 


display is possible with “Adapt-A-Wall,” the 
firm states. Besides slotted standards, the 


| 

} 

| 

| 

| 

| 

| 

| Every possible variation in shelving and 
| 

| . om ; 

| system includes knife-edge brackets for wood 
| 

| 


or glass shelves, cornice brackets, hang 
rail sockets, cross-bars, and various dis- 
players —all attached or detached instantly 
The line is described in an attractive book 
let which Garden City will send on request 


For Christmas Displays 
| The Retail Trade Bureau and the Adver- 
| tising & Sales Association of Spokane is 


| 
| 
| Spokane Plans Contest é 


| sponsoring a Christmas display contest for 
| local stores. It is broken up into various 
| business classifications, each in turn being 
| further divided into institutional displays 
| 
| 


and commercial displays 


DISPLAY WORLD 





Luncheon Given 
For Ralph Johnson 


A luncheon honoring Ralph D. Johnson, 
past and present officer of the Detroit 
Display Club, was held at the Tuller hotel 
in that city by local display people on 
November 6. Johnson has been with the 
display department of the J. L. Hudson 
Company for many years, and just recently 
announced his retirement from the field. He 
and Mrs. Johnson will make their home 
near Henderson Harbor, N. Y., and Ralph 
will spend his time remodeling a home 
which has been in the family for 140 years. 

Johnson spent four decades in retailing 
with The May Company and Halle Brothers, 
of Cleveland, and Hudson's. He was with 
the last-named firm for about 25 years 
Always active in display organization work, 
he was president of the Detroit club for 
two terms, spent four terms as its treasurer, 
was publicity director for the group, and 
served as assistant national convention 
chairman when the International Associa- 
tion of Display Men held its meeting in 
Detroit in 1940, 


Additional Space Taken 
By Dave Hamberger 


One of the display industry's best known 
firms, Dave Hamberger, Inc., 115 West 3lst 
street, New York City 1, has tripled its 
former space through the acquirement ot 
additional room at 110 Warren street, 
Brooklyn. Approximately 30,000 square feet 
are available at the latter location, which 
will be used exclusively for manufacture 
and storage 

The quarters at the West 3lst street ad 
dress, containing 15,000 square feet of 
space, will be devoted to a greatly enlarged 
showroom and to the designing department 
A much better presentation of the firm’s line 
of decoratives, set pieces, novelties and re- 
lated display items will thus be made 
possible. 

This expansion has been long over-due, 
according to Dave Hamberger, who founded 
the company 29 years ago. Some of his 
responsibilities have now been pased on to 
his two sons, Jerome and Martin, who have 
joined him in the firm. Jerome is sales 
manager, while Martin has charge of pro- 
duction. 


Exhibit Is Installed 
In California Capitol 

A handsome exhibit featuring California’s 
hundred-million-dollar sugar beet industry 
has just been installed on the first floor of 
the state capitol building in Sacramento. 
This exhibit, which is just outside the 
governor's office, is one in a set of panels 
which line the walls and show activities 
and products of the state and its counties. 

This particular display consists of a cen- 
ter panel in glass, with gold and blue 
translucent lettering and a gold map of the 
state. Sepia colored photographs are lighted 
from behind by fluorescent tubes. Solid 
wood panels at the right and left of the 
center panel contain pictures of the indus- 
try, showing steps in growing sugar beets 
and processing them for the final product 
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Valentine fashions! Make 
these display hearts with 
smooth Masonite Presdwood 
and paint... it’s easy. 


Windows look brighter with 
new curtains! A model window 
frame of low-cost Masonite 
Presdwood does the trick. 























Free scaled drawings 
and instructions 
show you how 


iste, faster, easier displays with 
MASONITE PRESDWOOD 


From fashions to cleaning supplies ...there’s practically no limit to the displays you 
can create with low-cost Masonite Presdwood®. This versatile, all-wood panel 
material works quickly with hand or power tools. It fastens quickly, too, with nails, 
screws or adhesives. It is dense, rigid and grainless ... won’t split, splinter or crack. 
Bends to even, graceful curves. And, you can paint and repaint the smooth surface 
any number of times. 

You'll find 23 different types and thicknesses of Masonite Presdwood at your 
building materials dealer. See him today! 


BETTER HARDBOARDS FOR BETTER DISPLAYS 


aa MASONITE’ 


CORPORATION 
DEPT. DW-11, BOX 777, CHICAGO 90, ILL. 


“Masonite” signifies that Masonite Corporation is the source of the product 








REG U.S. PAT. OFF 
SELLING WITH LIGHT Fluorescent lamps provide diffused light 
G a een er "tnt LC ontinued from page 25) and “brush stroke” paling ti = used 

e at extra selling snap into in long continuous rows Sut when used 
lag onhibits — a daylight is desired he deluxe cool white individually they produce simple, medium 
et bor sae ee sd — fluorescent lamps will approximate this at brightness highlights that give form and 
inns oad mah becutifully, * aes a mosphere and help reveal the full beauty harm. Incandescent lamps, on the othe: 
or air brush. PRANG Tempera will 
not flake or chip off and dries quickly 
to a soft satin finish. 


of all colors as they would appear in day hand, emphasize the sparkle of the goods 
light. However, some areas such as apparel and produce a “sunny” effect in the store 
departments, hat and shoe shops, and home The Hash oloihe ilies Alec atat 
! 1 ' « > 
s} s ‘part “nts » re: z > 
furnishings departments require a warmer, phere lighting salunecoh the leant tanaibls 


PRANG DAY-GLO TEMPERA ore flattering atmosphere. Deluxe warn yet one of the most important aspects of 


is also available! They can be used , white fluorescent lamps combine the color iintaw. {ipl Ti] ' Abi 

- Phrases 4 : | display lighting 1 display director can 
alone or in combination with Prang | impression of incandescent lamps with good esianniab a lhiale Mebbes Obecodienlaaeees th 
Tempera to create many unusual and light efficiency to achieve this i oo ; 


. | ’ a : atmosphere of the store because bright dis 
startling effects! Third, the effect of the light on the torn 


plays are the most potent force in the overall 


Write today for free color cards and | and finish of the merchandise. Shoes, glass | ‘ } 
idea Sheets! store picture The fast turnover store wil 
; ware, jewelry, fabrics, automobiles, and for 


Dept. DW-8 that matter all merchandise, need the right 
kind of light for accurate appraisal, and to A 20-watt fluorescent lamp is hidden behind 
the American Crayon company accent form and detail. A combination of the valance for each display niche in this 
New York 


Sendusky, Ohve incandescent and fluorescent lamps has been showing of appliances . . . Forty-five foot- 


found most satisfactory for practically — candles of light is the reading in this furni- 
every kind of store ture department— 


/ 








* GRIFFIN GRAPHIC ARTS 


® 155 Fourth Avenue, North * Nashville 3, Tenn. * 
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find a high level of illumination, and bril- i 
liantly lighted displays, desirable to create 
a stimulating atmosphere which will give 
customers as many buying impressions as 


possible and facilitate fast buying decisions 


The store which caters to the carriage trade 
and that sells quality and high priced mer 
chandise uses a subdued atmosphere and 
gives the impression of refinement and good 


taste. Carefully concealed display lighting, 
low brightness of ceiling fixtures, and spe- 
cial attention to atmospheric effects, such 
as wall and cove lighting, are the keynote 
here. On the other hand, adequate levels thanks to the 
of illumination and lighting to reveal color, 
form, and texture of the merchandise is 


just as important as in other types of stores il 
In addition to display lighting, the display 

director may often have the opportunity to 

influence the design of the general lighting ' 


system. Adequate shielding of ceiling fix 
tures to munimize distraction from the 
merchandise is one way in which he may do 
this. Another is the choice of interior fin 
’ 

ishes. Dark colored ceilings, walls, and says Kaufmann s Dept. Store, 
floors absorb light, while light colored areas - 

reflect light. Light colored ceilings, walls Pittsburgh 

and floors contribute to more effective util1 
zation of light, create a more pleasant en 


vironment, and in many cases set off mer Here's the report of Mr. Paul R. Meyers, 


chandise to better advantage Kaufmann‘s Window Manager: 
The pattern of the ceiling luminaires 
is also important to the display director 
Lines of fixtures may lead the eye to the We have been using Lustra Spotlites and 





rear of a long narrow area, but they also Floodlites for over four years. These lamps 
tend to increase the length and emphasize 


its narrowness. Lines of light might be unquestionably bring superior display light- 


broken into individual units, or separated ing. In addition, they burn longer, save 
by filament downlights, or placed crosswise 


to add apparent width, or the units might bother and time required for replacement and reduce overall lighting 


he formed into tangles. Obtrusive pat . ‘ 
tains et Seon coe ace ood costs. Our Lustra Man is very much on the job and has assumed 


compete for attention with the merchandise responsibility for the details of our lighting problems.” 


One general lighting technique that has 
become widely used in. the past few years 
is the completely louvered or completely 
luminous ceiling. It has the advantages of For greater operating efficiency through better lighting, and for 
low brightness in relatjon to the ilumina P - , 
ak tok We clits i demset Gas new convenience and lowest overall lamp costs, it will pay you to talk 
obstructions. — But experience has shown with your local Lustra Man. He's conscientious and thoroughly qualified 
that it has the disadvantage of producing : : : : , 2 
gp NRE CAR OO gs BT a a to solve practically any lighting problem with the complete quality line 
area, and in some instances reflections in of Lustra Double Duty Lamps and Fluorescent Tubes. Write us and we'll 
showcases have been objectionable. Some 


cect successiel empittesions tacebia. teten have him arrange for an appointment. Lustra Corporation, Dept. N-11 
luminous panels combined with incandescent 36 Washington St., Brooklyn 1, N. Y. 


units, rather than an overall treatment 
\ general overall lighting guide for stores 
is the 1-3-5-10 steps of brightness pattern 
No. 1 stands for circulation areas that 
need from 15 to 30 footcandles; the No 
3 represents merchandising areas where 
30-70 footecandles are typical values, al Siding on res 
though some kinds of stores have found 100 Par 38 Double-Duty Double-Duty Double-Duty Lustra 


= Spotlight d FI 
footcandles profitable; No. 5 if for case *Floodlites. ‘Tubes “— mamrione 


and counter displays where 70-150 toot 
candles are used to achieve additional at 
tention; and No. 10 represents featured dis 
play areas where the range in footcandles 
is 150-1500 
It is this last area that concerns the 
displayman most. The general overall light 
ing system is usually quite stationary and AMERI CA’ S DATED L AMPS 
the displayman can’t do much with it. But 
through his own ingenuity, plus a judicious Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
[Continued on page 84] lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 
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«Oe as Display 


TRAFFIC STOPPERS 
Captivating UNBREAKABLE 
RUBBER REINDEER 


Here's holiday display magic personified 
— @ prancing Reindeer that will deliver 
loads of festive shoppers to your door. 
May be used in limitless clever ways — 
singly or in pairs — for window, counter 
and interior displays. Can't break — use 
them year after year 
hey’ 18 inches high and 18 
inches long; generously flocked in 
Pure White, Pink or Gold Diamond 
Dusted for that soft, new-fallen 
look; with bristling, graceful lines. 
Stand firmly. Order at once to 
avoid last minute delays. 


Only $12.50 each 
Write for FREE CATALOG 


Prompt 
P of original Christmas set 
Shipment pieces at money-saving prices. 


$m 


Profitable jobber opportunities available in many areas 


DISPLAYER SLED 


Sled in white and trimmed in 
red and green. 22'' long, 12" 
high, 8° wide. With two full 
round flocked moulded rubber 
reindeer 18" x 18’, in white or 
pink flocking or gold diamond 
dusted 


Set complete $32.50 


MIDWEST 
MANNIQUIN 
DISPLAY 


532 N. Water St. 
Milwaukee 2, Wisconsin 


Write for details. 








MODU-AIRES 


SELF-PAK EXHIBITS 


2028-32 Washington Ave. 


YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


Interchangeable frames, panels, shelves and legs! 


In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units . .. Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


Central 3170 


St. Louis 3, Mo. 











CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 
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Yucca Poles, Cholla, Red & Black 

Manzanita, Sandblasted Manzanita & 

Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 


Russel Morris of California 


wo 8. Live Oak Fontana, Calif. 
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POWER OF COLOR 
IN DISPLAY 
[Continued from page 52] 
sale of products, and the use of the right 
colors is very important 
To bring about the greatest 
sales the window display must attract at- 
tention, arouse interest and create a desire 
These results 


number of 


to examine the merchandise. 


| can best be obtained by having appropriate 


colors and effective arrangement. Color 
and arrangement combined become a most 
potent psychological alliance 

Movement is always a contributing factor 
to the success of a window display. Move- 
ment is achieved by a live model, by the 
use of mechanical devices, and through the 
use of leading lines and angles. 

Other factors in achieving successful win- 
the type of merchandise, 
construction and the back 
considered as of pri 


dow displays are 
the physical 
ground Also to be 
mary importance is originality in arrange- 
ment and in lighting. 

There are various mechanical and elec- 
trical devices for making objects move and 
for changing colored lights. 
important factor in the 
Proper 


Lighting is an 
arrangement and in the color effect 
lighting provides possibilities for interest 
ing shadows to help tie individual pieces of 
into one unit. Because light 
proper lights must be 
The wrong 
mer- 


merchandise 
ing affects color, the 
used for getting the best effects 
light can ruin the appearance of the 
chandise 

The arrangement or composition plays a 
major role in its power to hold the spec- 
tator’s attention \ well-arranged window 
display leads the eye in an easy and orderly 
showing Poor 
effort and 


way through the entire 
arrangement demands extra eye 
creates resistance 

Organizing a window display requires the 
principles as composing a 


use of the same 


work of art or an advertising layout. 

But although the window display 
be arranged as a three-dimensional picture, 
is to sell merchandise, 


should 


its primary purpose 
not to produce a pleasing pictorial effect 

If there is any design in the background 
to be effective it must lead the eye to the 
merchandise, not away from it. A point of 
great interest in the exact center of the 
window will cut the window in two and 
thus break the unity of the display. 

The background should help unify the 
display All elements of the background 
should be so coordinated as to guide the 
gaze from one article to the other through- 
out the entire window. Under no circum- 
stances should background design be per- 
mitted to from the mer- 
chandise 


steal attention 


warm colors advance and cool 
colors recede, overly warm colors should be 
avoided on backgrounds. For example, if 
a blue-green piece of merchandise is to be 
shown, the color would, of 
enhanced by its complementary 
color — red or pink (red diluted with 
white). But red or pink, being warm and 
vibrant, will come forward and thus dis- 
tract attention from the blue-green mer- 
chandise. 

In such a situation it is advisable to use 


Because 


blue-green 
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a delicate tint of the same hue as _ the 
merchandise for the background — for blue- 
green merchandise, a delicate blue-green 
tint, mostly consisting of white, with just 


enough blue-green to provide color flavor 


and affinity with the merchandise. 


However, in such a case the display needs 
to be warmed in some way. This can be 
done by placing some object in a color ot 
the red family (the complement) near the 
blue-green article. It could be a showcard, 
a ribbon, or another piece of merchandise. 
\ mere touch of red or pink will enrich 
an entire setting of blue-green 

With bright red merchandise the back- 
ground should whenever possible be blue 
green. The blue-green should be diluted 
to a tint to provide contrast in value as 
well as color complement for the red mer- 
chandise. 

With merchandise of a delicate warm tint 
such as pink, a cool hue for the background 
may be diluted with white or can be deep- 
ened with black (or by mixing with the 
complementary hue). The deep background 
will provide contrast in value as well as 
color complement for the pink material. 

rhe type of merchandise plays a part in 
determining whether the hue for the back- 
ground should be diluted to a tint or deep- 
ened to a shade. For feminine articles, tints 
are advisable; for men’s wear, shades 
Tints for delicate objects and shades tor 
rugged objects is a good rule to follow 

Delicate and cool tints in the background 


will make a window look deeper and larger, | 


while warm deep colors will make it appear 
crowded and smaller. Despite this, how- 


ever, a deep color background should be | 


used if that will provide the mood desired 
for the particular article. But it is not 
advisable to have the background more 
brilliant than the merchandise on display. 
In windows where articles of many colors, 
both warm and cold, are to be displayed 
the background color should be cool and 
neutral Remember that color is neutral- 
ized by mixing it with white and_ black 
(gray) and cooled by adding some blue. 


It is possible to display delicately tinted 


merchandise together with articles deep in | 


color. One way of accomplishing this is 
by making part of the background deep and 
the rest delicate in tone. The dark articles 
are then placed against the light-toned 
background and the display pieces of light 
tint against the deep color 

In such a window display care must be 
taken not to split the arrangement in half 
and thus break up the unity of the display 
as a whole. We should always keep in mind 
that the composition of the display should 
guide the eye smoothly and easily through 
its entirety. 

Lighting can be an aid in arranging a 
window of varied articles. Shadows caused 
by a beam of light can be used to unify 
the arrangement and to guide the eye. 

Remember that although, from the view- 
point of physics, white is all colors com- 
bined and black is not a color, visually 
white and black (light and shade) are 
specific color values and are basic elements 
in our ability to see three-dimensional 
forms. 

However, black is psychologically nega 
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MACY'S N.Y., “= INSTALLS 





No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded grill of 4” 
square steel, laid out in 6” squares. 3" x 6 26 13) 
2 @...60s 440 
Ceiling Toggles — .50 each 

(6 required for 3’ « 6) 

(9 required for 4 x 8') 


ORDER TODAY 





Division of Visual Merchandising, 


460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 





PEE WEE 
SPOTLIGHT 





Small enough for cases, 
Big enough for windows, 
Ideal for short range 
white or color lighting 
from 12’ spot to 36’ 
Spread at 3 feet. Hood 
measures only 414/"x 
5x24", Very light 
weight. Fresnel lens, 
Polished mirror, univer. 
Automatic color chang- ~s my tg 
a . Three 
— also avail gelatin colors and hold- 
able. er. Beautifully finished. 
Only $8.45. With 109 
watt bulb, $9.55, 


Fine 41.’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.59. 





BEST AUTOMATIC COLOR CHANGER 


No. 155 
for G.E. R-40 Spot Lamps. 
Motor driven color wheel 
and universal mounting 
bracket. Complete with 
G.E. R-40 spot lamp, only 


$20.91. 


Write for free literatere 


t P 
Age BEST DEVICES CO.,INC. 
1092] BRIGGS ROAD 


CLEVELAND, OHIO 








STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free te you 
Names of our Graduates. 
Write for literature. 


THE KOESTER SCHOOL 


3710-12 N.Cicere Ave., Chicage 41, Dl. 


is a depressing color and should 
be used sparingly. But black plays an im- 
portant that is, it makes 
adjacent colors vibrant and more beautiful 
That is why a black gown is flattering to a 
woman with a naturally rosy complexion o1 


tive It 


role by negation; 


with well-applied cosmetics. 

slack used for 
backgrounds for 
(1) it is basically 
no attraction power; (3) it 


should not be window 


three important reasons 


depressing; (2) it has 
absorbs tre- 
mendous amounts of light 

However, a black background is excellent 
showing 


up brilliantly 
little of the 


provided that very black is 


seen 
Black-« 


displayed 


olored articles should always be 


against a background of delicate 
lor Tints of blue-green, green-blue 
or violet-blue can be used The specific 
tint should be chosen on the basis of sym- 
bolic valve, appropriateness to the type of 
and the season of the year 
used for display 
it is bleak, (2) it 
little attraction 
than black, (4) 


psychological 


merchandise 
White should not be 
] 


backgrounds 


glare, (3) it 


because (1) 
promotes has 


power not much more 


it is lacking in favorable 
character 

White articles, 
displayed against 
can be deep in value or light, depending on 
the character of the items \ 
white goods can be greatly embellished by 
a delicate blue light directly on the 
white merchandise 


like black ones, 


background which 


should be 


a cool 
display of 
casting 


neutral, has no effect 
colors It is an 
true 


since it 


the perfect 
adjacent 
background for 
spectrum 


Gray, 
whatsoever on 
showing the 
colors, but 


ideal 
values of all 


does not enhance any object it is not 


recommended for display backgrounds 
Pictorial 


window 


backgrounds can be very effec 
for example, a 
bathing 
: scene for display 
Pict 1 ee 

ictorialism can De dramatic 


possible. A 


tive in displays 


body of water and sailboats for 


suit displays, or a snow 


ing furs and 


should be used whenever 


sym 


colored objects, 


bolic, pictorial background can be a means 
of unifying the display; waves painted in a 
forward-rushing movement attract atten- 
tion. And boats in the should be 
distributed to carry the eye from one article 
They should not be concen- 
end of the window. Under 
no circumstances should a_ static-looking 
boat be placed in the center of the display. 
For winter outdoor wear, a 
can be so composed as to guide the eye. 
very 


scene 


to another 
trated at one 


snow scene 


A fence partly covered with snow is 
effective in unifying an arrangement and in 
leading the eye through the display. \ 
tree branch carried through the entire back 
and shadows on the snow 


ground setting, 


are excellent for giving unity to an arrange 
ment 

The success of a window display depends 
primarily on the arrangement or composi 
between the 


tion and on the 


color of the 


relationship 
merchandise and that of the 
background. 

In planning displays it pays to know that 
painted backgrounds are an excellent means 
of attaining unity and guiding the 
and that the arrangement and color should be 


correlated to achieve unity and smooth eye 


eye, 


movement An effective background color 


that provides contrast for the mer 
chandise without detracting from it. Light 
ing (color white light) should be 
both as an aid in 
modifying 


Is one 


and 
used composing — the 


display and in color values in 
the background 

Color lights 
providing color environment for any display 
in the Color bulbs or white 
bulbs in with glass 
or filters purpose. If 
mixed 


can be used effectively for 


store glass 
color lenses 
this 
the color is too strong it can be 
with light and in that 
variety of tints can be created 


reflectors 


can be used for 


white way a great 


Because every object or form in a store 


or window display draws some degree of 


attention, it is advisable whenever possible 


to conceal the source of lighting. Lamps 


or reflectors should be placed completely 


CKEY CLU 


fe 


—The Oaklawn Jockey Club, Little Rock, Ark., had this display made up by Advertisers Displays & 
Exhibits, Inc., St. Louis — probably the first time a race track has used display for public relations 
promotion— 
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out of view so that full attention can be 
given to the merchandise. 

An elementary point to remember is that 
the light should be directed toward the 
merchandise and not in the direction of 
the observer 

Color lights are most effective in getting 
attention when they are strong and pure 
However, subtle tints are much more suc- 
cessful in holding attention. Because warm 
colors in strong doses are overstimulating, 
people do not like to remain too long in 
their presence. Delicate tints are there 
fore recommended for most displays. 

You need only an orange-red light, a 
green, and a violet-blue; with these you 
can mix all the other colors. Orange-red 
and green lights will make yellow light 
Green and viclet-blue result in green-blue 
light. Orange-red and_ violet-blue lights 
will produce a magenta red light. By add 
ing white lfght, the magenta red is turned 
into rose or pink 

You may also find an amber light useful 
Amber is warm. It is desirable in many 
display situations for use either by itself 
or tor warming other colors 

Amber light and white light of equal 
strength combined produce a pleasing yellow 
tint. One amber light used with two red 
lights of equal strength produces an orange 
tint \n amber light and a green light 
result in a soft, warmer yellow-green 

Any of the colors can be reduced to deli 
cate tints by merely adding white light 

Color light will often obliterate the colors 
in objects. A light red package displayed 
against a gray background can not be il 
luminated with a red light because this 
would render the gray background just as 
red as the color in the design. However, if 
the red in the design is of a very deep 
value, it will still keep its identity because 
of the contrast in value with the back- 
ground 

In solving the practical problems of dis- 
play lighting we must be aware that color 
light changes the surface color of any 
thing it strikes. Color. light should not 
be used on merchandise if the color of the 
material to be sold is intended to be shown 
Therefore, spotlights should be used for 
throwing color light on the background or 
on the setting only. Because floodlights 
would cover everything in the display with 
color, they should not be used on merchan 
dise in which color is the factor 

It is not advisable to use color lights for 
displaying such merchandise as apparel ot 
yard goods. For merchandise in which light 
is not a_ factor hardware, glassware, 
musical instruments color light can be 
used very effectively to attract attention 
and create a pleasant mood 

By using spotlights, color can be focused 
on only the background or setting to pro 
vide an appropriate atmosphere \ warm 
color light can be used to suggest heat in 
relation to heating equipment. A_ yellow 
can be thrown on the setting to create the 
feeling of sunshine, or a cool green can be 
used to present sport activities. Blue light 
on the background suggests coolness and 
can be used very effectively in settings for 
tur coats. 


Color shadows can be produced by throw- 
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the very latest in plastic mannequins 
from goldsmith & 





The "CORTLEIGH KIDS" Boys and 
Girls, sizes 1-12, PLASTIC MOULDED 
mannequins, delicately sculptured, per- 
fectly proportioned with the newest 
improvement — RUBBER HANDS per- 


manently attached to plastic arms. 


Also, a full line of Ladies mannequins 
including 6 of our newest line, the 
GEORGINA MANNEQUINS — with 


real hair eyelashes. 
SEEING IS BELIEVING... 
CONTACT YOUR LOCAL JOBBER 


All Jobbers are welcome to visit our 
showrooms during Winter Market 


t 
Week in New York! SPECIAL ANNOUNCEMENT 
We are now EXCLUSIVE AGENTS for “MANA'SKIN 


LATEST CATALOG AVAILABLE! Yor murs‘ntomaron wow! “PA “oon 


GOLDSMITH & SONS 


330 BROOME ST. e NEW YORK 22, N. Y. 


Designers and Creators of 
CORA SARI, MAGNANI SALESMAKER MANNEQUINS and CORTLEIGH KIDS. 

















When your dolls are dolled up on display 
you “guys with dolls” can always count on 
more action. 


IMMEDIATE DELIVERY 


Stands are made entirely of 
steel. New ice blue enamel 
finish on base and upright. 
Adjustable height wire clamps 
finished in rust resisting ‘'sil- 
vertex'’ plate. Round bases. 


e———— 
‘hie 


CU Piiilllie 


CHOICE 3 SIZES Packed 
No. 100 Adjustable 7" to 13" 12 

No. 125 Adjustable 12'' to 23" To A 
No. 150 Adjustable 18"' to 36" Carton 


ember NAD! 


“x” (ORT_R, CODED CO J, 


810 PENN AVE., PITTSBURGH 22, PA. 

















TACK UP YOUR 
HOLIDAY DISPLAYS 


ath the 


Saves TIME — STEPS — MATERIALS 
IN tacking up backgrounds, covering for floors and 
shelves, etc. for your HOLIDAY DISPLAYS, you can save 
time, steps, materials — install your displays quicker — 
make them more attractive, effective — with HANSEN! 


HANSEN VEST-KIT Stops Backtracking 


Holds 1,000 staples per Kit — 5 Kits per box of 5,000 
staples. Keeps staples handy, ready for 
instant, continual use. Speeds up display REQUEST 


and sign tacking. BOOKLET 


FI A N S E N M FG C 5041 RAVENSWOOD AVE. 
= a » CHICAGO 40 ILLINOIS 


ing color lights on the objects from two di- 
rections. One light causes the shadow, the 
other light colors it 

Por white light, the so-called daylight 
lamps are best because under these lights 
materials look very much the same as they 
do in natural light 

When merchandise is presented to a cus- 
tomer under yellow light she may be pleased 
with it, but when she sees her purchase in 
the daylight she is often disappointed and 
returns the article. Artificial daylight in 
side the store, as well as in display win- 
dows, greatly reduces the return of mer 
chandise 

It is advisable to use artificial daylight 
illumination at all times because the light 
can thus be constant and uniform, while 
natural light can not be controlled. The 
changing character of natural daylight 
causes merchandise to appear different 
every hour of the day and to vary on cloudy 
or sunny days. With artificial daylight the 
merchandise looks the same all the time 

When a woman shopper wishes to inspect 
in dress in natural daylight she consumes 
her own time and energy and that of the 
sales person each time she walks to the 
doorway or window. In this way a nega- 
tive psychological effect is created and often 
a sale is lost. Artificial daylight, evenly 
distributed, assures more satisfied custom- 
ers 

Direct lighting emitted downward from 
shaded ceiling lights is very common. Such 
lighting is efficient if it is not within a line 
of vision. Where the lights are hung low, 


| however, their glare is very disturbing 


In indirect lighting, the light is thrown 
upward and reflected by the ceiling and 
walls. This is by far the most satisfactory 
type of lighting. White or a very light 
colored ceiling and light-tinted walls are 
best for indirect lighting because the lighter 
the surface, the more light it reflects 

When five-and-ten stores and other chain 
stores took goods off the shelves and placed 
them on the counters, sales increased ten- 
fold. The beauty of the package designs 
made it profitable to place the articles on 
counters for close inspection by prospective 
buyers 

Counter and floor displays have made an 
important contribution to merchandising 
success The display of well-designed 
packages is in itself a silent but very 
effective sales force 

\ package with appropriate design, short 
and factual copy, a catchy slogan and psy 
chologically potent colors is a much more 
effective sales medium than the best sales 
talk. 

The prospective buyer is not conscious 
of the power an effective display has over 
him. When a salesman presents an article 
1e often creates defensive resistance in the 
prospective buyer. But when the prospective 
buyer surveys a display he believes that he 
is master of the situation, that he can make 
a purchase or not, and he becomes easily 
receptive to the silent, but psychologically 
aggressive, display. 

If after the package is opened the pur- 
chaser finds that the product itself is of 
good quality, repeat sales result 

Specially designed package containers and 
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cards are effective aids in displaying pack- 
ages. Such a display piece should have the 
following characteristics: (1) it should be 
original in design; (2) it should have ap- 
propriate and harmonious colors; (3) it 
should dramatize, by picture, copy and 
color, the quality of the product; (4) it 
should illustrate uses of the product; (5) 
it should urge trial of the product. 

\ well-designed counter or floor display 
cabinet, basket or card will accomplish the 
following: (1) attract attention, (2) hold 
interest, (3) create desire to inspect the 
product, (4) inspire confidence in the prod- 
uct, (5) bring about the wish to purchase it 

(To be continued) 


Gold Vein Mirror 
Used By Sloane's 

\ contemporary application of Abbott 
Glass Company's “Goldtex” carries out the 
highlighted background theme of the newly 
rennovated first floor of W. & J. Sloane, 
New York City. William F. Tode, interior 
designer, used the antique gold vein mirror 
in two applications for its decorative tex 
tural interest and for its practical qualities 
of easy maintenance. “Goldtex” is used at 
the entrance of the store and repeated again 
in a large expanse over the elevators 

The soit vibrant texture of the mirror on 
the long wall above and on either side of 
the elevators is used together with white 
perforated “Masonite.” Contrast of the two 
is set off with the deep celadon on the 
elevator doors, on the celadon plant box 
above, and in the greenery of plants 


Art Objects Locned 


For Display Use 

The Julius Carlebach antique, ancient and 
primitive folk art gallery at 937 Third avenue, 
New York City, has a special department 
which arranges the loan of interesting art 
objects for window and other display purposes 
to department stores, specialty shops, and 
other places where there is heavy traffic, it is 
announced. Much of the material is especially 
adapted for promotional themes tying in with 
Indian, African, South Sea island, Latin 
American, and many other areas of the world 


Goldsmith Announces 
New Mannequins 

A new line of plastic mannequins is being 
readied by Goldsmith & Sons, Inc., 330 
3roome street, New York City. Called the 
“Cortleigh Kids,” the figures feature rubber 
hands permanently attached to the plastic 
arms. They are made in sizes 1-12, for both 
boys and girls. Additionally, the firm plans to 
show soon a complete line of the latest “Cora 
Sari, Magnani, Salesmaker ladies’ manne- 
quins in plastic,” and will also feature 
“Georgina” mannequins with real hair eye- 


lashes. 


Frank Clark Wins 
Local Contest 

Frank Clark, Diana Shop, was awarded 
the grand prize in a local Fall Fashion 
Festival held by merchants of Jacksonville, 
Fla. Other prize winners were Don Spring- 
er, Levy's, and Ray Williams, Cohen 
Brothers. 
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IT’S NOT TOO LATE... 


NOEL can still fill your last minute orders 


from our complete line of miniature lites for every display use. 





And, you can still get the exclusive Noel 


* 
Blinker*Lite Streamer which uses either NOEL BLINKER*LITE 
small 14” bulbs or regular size candelabra STREAMER 
bs WITHOUT A TRANSFORMER. 
— NO TRANSFORMER 
In this new, better than ever streamer ' 
each lite operates independently. The blinking REQUIRED! 
is smooth, rhythmic, easy on the eyes. ; 
The unit continues to function if one or 
more bulbs burn out or loosen up. 


“) 


Fool-proof construction. backed by Noel’s 
engineering “know-how” makes this unit 
inexpensive to operate. Low cost replacement 
of bulbs keeps maintenance at absolute 
minimum. 
Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 
colored bulbs. 

~ 


Q 


ORDER TODAY 


Announcing New 
Catalog and Price 


A A List—Write now! 
Actual Size 


Manufacturing Co,4uc. 25 EAST 4th STREET, NEW YORK CITY 3 








Manufacturers of a Complete 
Line of Wreaths and Ropings 


e HOLLY WREATHS 
e LYCOPODIUM WREATHS 
@ LYCOPODIUM ROPING 
Write for our catalog and if you need 


special Xmas decoration we are the ones 
who will make it. 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 




















HIGHLY DECORATED 
STYROFOAM 


“> 
HEARTS — TABLE FAVORS 
WINDOW DECORATIONS 


WALL 
CUTOUTS 
EGGS 
DUCKS 
CHICKS 
BUNNIES 
TABLE 
PIECES 


On Display 200 Fifth Avenue, 
Room 1260—Dec. Ist. 


Nesbit Industries, Inc. 
1823 Milwaukee Ave., Chicago 











‘ae: 
LOOKING FOR 
A CAREER 


An Interesting and 
Profitable Profession 
CURRICULUM 
Cloth, Paper and Painted Backgrounds; Man- 
nequin Draping; Papier Mache; Interior Display; 


Small Wares; Men's, Women's and Children’s 
Wear; Lighting 


FACULTY 
Outstanding leaders in window display Ex- 
perienced, modern, practical 


Courses in Silk Screen Printing and 
Sign Painting Offered 


VETERAN APPROVED 
“The Nation's Center for Display Education’ 


NATIONAL DISPLAY INSTITUTE 


17 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


EDITOR'S COMMENT 
(Continued from page 22) 


enough; they decided it was too risque' for even 
sophisticated New York City. Into the windows 
went a committee to change this and change that, 
with speciai attention to draping the nudes. 
Finally they decided that all was well -- and so 
it was until later when Dali came to see his 
masterpiece by the light of day. Some say his 
screams of rage at the changes in the display 
could be heard as far as Central Park, but 
whether this is true or not it is a fact that a 
few minutes later he entered the window, seized 
the fur-lined bath tub and hurled it through the 
glass into Fifth avenue and into display history. 

So ended the experiment in surrealistic 
display at Lord & Taylor.... 

While touching on the influence of art on 
display, have you noticed how many displaymen 
currently are using background or panel treat- 
ments opviously based on the work of the Dutch 
modernist Piet Mondrian? For quick examples, see 
the display pictured at the top of page 55 in 
the October issue of DISPLAY WORLD, the center 
photograph on page 29 of the same issue, and on 
pages 20 and 21 of the July issue.... 

Over the years we have seen many attempts 
to define display, none of them particularly 

satisfying. They have ranged from Webster's 

"an opening or unfolding; exhibition; manifesta- 
tion" and his definition of the act of display as 
"to spread before the view; to exhibit to the 
sight or to the mind" on down through long, 
involved definitions which try to include every 
phase of visual merchandising. Elsewhere in this 
issue you will find an interesting and enjoyable 
article by Louis Cheskin, director of the Color 
Research Institute of America, in which he 
defines the word lucidly, briefly and with much 
point: "Display is a visual medium for influenc- 
ing people." It seems to us that this sums up 
modern display about as well as it could be 
GonCe.eece 

What subjects would you like to see 
discussed by articles in DISPLAY WORLD? We try 
to give you a diversified coverage, but you as 
one of the approximately 45,000 persons who read 
the magazine each month may have some subjects 
in mind which would interest many others. Your 
suggestions will be most welcome.... 


Cordially yours, 


be? pee a 
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Crochet Week Contest 
Offers Cash Prizes 


In connection with National Crochet 
Week, to be held January 24-31, cash prizes 
totaling $1,500 are being offered in a win- 
dow display contest sponsored by the Na- 
tional Needlecraft Bureau, Inc., 385 Fifth 
avenue, New York City 16. The best win- 
dow in each of three classifications will be 
awarded $250, second prize winners will get 
$100, and third $50. Ten honorable 
tion prizes will be given in each classifica- 
well. Additionally, $5 will be paid 
for each different entry received 

Displaymen can enter the contest by send- 
ing an 8 by 10-inch photograph of 
window display to the Bureau, postmarked 
no later than February 14 display 
material is also available 


men- 


tion as 


each 


Fr ee 


from the Bureau 


Charles Wagner With 
Doerr & Associates 


Charles Wagner is now connected with 
& Associates, Portsmouth, Ohio, as 
director. Since the war, Wagner 
with R. H. Macy & Co. New 
York City, as chief artist in the display de 
partment. During the conflict he served in 
the field artillery for 


stationed in the European theatre. 


Doerr 
head art 
has been 


and 
Previous 
Lord & 
New 
Pratt 
studied at the Art Stu 


four years was 


to military service he was with 
Taylor's display staff. A native of 
York City, Wagner is a graduate of 
Institute 


dent's 


and also 


League 


Christmas Tree Display 
Sells Pioneer Products 


A display in which the principal prop is a 
Christmas tree 21 inches high by 20 inches 
wide and 7 being distributed to 
dealers by the Pioneer Suspender Company, 
Philadelphia Belt and buckle 
been specially packaged in plastic 
containers which 

A simulated toy 
The display 


deep is 
sets have 
hanging 
resemble Christmas orna 
train surrounds the 


silk-screened in 11 


ments 
tree was 


colors 


New Vinyl Adhesives 
Are Announced 


\ complete line of vinyl adhesives is now 
manufactured by 
Corporation, 


being Chemical Develop- 
Mass. Used 


for bonding vinyl plastics to themselves and 
to wood, metal, glass, 


ment Danvers, 


acrylic plastics, cloth, 


and many other substances, these new ma 


terials are and do not re- 
quire heat, 
preparation A 


easy to apply 


special surface 


bulletin 


pressure, or 
technical describ 


ing the products will be sent on request 


Heart Attack Suffered 
By Charles Wendel 

Charles Wendel is 
from a heart attack and 
which confined him to the hospital for sev- 
eral weeks. One of the few living “old 
timers” in display, Wendel’s career in this 
field dates back to well before the beginning 
of this century. He display director 
of the J. L. Hudson Company, Detroit. until 
his retirement a few 


Detroit 
recently 


recovering in 
suffered 


was 


years ago 
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AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations employ Mitten’s Letters to 
carry store character into their sign and display work. Stern Brothers, New York is no 
exception. Signs and display work such as the ledge signs shown in illustration above are 
made with Mitten’s Letters. In addition, at stores such as Bullock’s, Robinson's, Gump's, 
Macy’s — where outstanding displays are commonplace, you'll find Mitten’s Letters playing a 
featured role. Along Filth Avenue — B. Altman, Franklin Simon, Russek’s, Peck & Peck 
constantly use Mitten’s Display Letters. They use them with all kinds of displays, with every 
type of merchandise and in almost all store departments. It’s with good reason that America’s 
better stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed te 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina- 
Mitten’s Display Letters are less expensive than 
-eady for instant use. 


tion, dramatic effects are easily obtainable. 
wood or plastic cut outs, are much more attractive and are 
For complete information and prices, write for Broadside No. 27D 
See the Garrison-Wagner Exhibits at the NADI Show and Market Week 
Rooms 617, 618, 619, 622, 623, 624, Hotel New Yorker, New York City 
December /4th thru December |8th, 1952 
Manufactured by 
Mitten Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


Si ia, i 
T Ss > 1's /(epreshing [ 


See the exhibit of the mark of finest QUALITY 


our complete new Gustave Rubner, Inc, is offering a magnificent new line of Spring 
papers at the Spring Market Week, and it warrants your careful 
attention. As always, Rubner reminds you, ‘There is no substitute 
for Quality.” 














Spring line in 


ROO 631 
Hotel New Yorker 
December 11 - 13 


There's Always Something New 
5925 Broadway, New York 63, N. Y. 














CHICAGO DISPLAY THEMES 


Th} 4 ll Ne | [Continued from page 37] 
e CW | distracting from the display message. 


For a display depicting “Your Fashion 


| Future” Reed Schlademan employed paper 

e e | sculptured signs of the zodiac as center 

L | units and beelights in a black panel against 
rite--Lite in «black pa 

ochre backwalls (fifth illustration). An 

~ | elevated mannequin was seated on an hour- 


ALUMINUM REFLECTOR : | glass that spilled sand on the floor in a 


flowing pattern, while atomic bursts lent 
P 4 sparkle to the scenes. As this was a color 
promotion, the merchandise was limited to 

| brilliant red and the legend “Your fashion 
The modern and efficient way to real tuture looks good in red” linked the props 

. ‘ P ‘ n with the merchandise 

economy in window and interior light- oe Ph aatinnes? “Cinteata® 
ing. Stop buying expensive built-in 0 ghey cil all if mea 
4 —_ | were shown by Carson Pirie Scott & Co. in 
reflector bulbs and use regular A-23 settings that represented the foyer of a 
150 watt bulbs at a fraction of the cost. home. The decorative schemes were Em 
pire, French Provincial, Georgian, Modern, 
Colonial, and Victorian. In the Victorian, 
red walls and white woodwork were em 
0 | p ployed. The two tables with pink covers 
n y that flanked the doorway displayed Vic- 


torian objects of art instead of the usual 


. eo accessory items because Clement Bradley, 
8 j : i b> the director of display, wished to focus all 
ie ‘ tS, — attention on the high fashion merchandise 





EACH ty ‘ : In each instance the mannequins wore or 
carried some item that was reminiscent of 
j ; . the period represented. In the Victorian 
Exclusive with et Re: be oe is setting one mannequin wore pinch-nose 
Brite-Lite 7 6s 4 glasses and the other carried a book of love 


poems 





The following displays are not illustrated 


SCREW-IN F : G. C. Bowen, display manager, Henry C. 
Lytton & Co., bridged the seasons nicely in 


LENS HOLDER : 4 two recent promotions of knit dresses and 


Eliminat bersome clamps fur-trimmed coats. For the first promo 
wminares cumbers P . : tion (not illustrated) he used brass discs 
of various sizes which were unrelated to 


e Air vents to dissipate heat e Spring clips to keep bulb centered ahi anavohundiag: the sensor tue feature 


e Perm-o-brite finish, guaranteed 3 years e New, efficient shape card. They were mounted on a_ black, 
wrought iron, hanging panel before brown 
This all new reflector spotlite is a must for every store. Stop being backwalls and supplied a shelf and a finial 
a slave to high cost lighting use BRITE LITE Spotlites and count for a tripod table which served as a mer- 


the savings in your own display department. Write today for full details. chandiser. The copy, “Tend to your knit 
ting; fashion needles are clicking off new 


JOBBER INQUIRIES INVITED styles, new textures” called attention to a 


revival of a favorite that has gained popu- 
THE ANCHOR METAL SPINNING CO larity because of new styling and new tex- 

. tures. Later the props were equally as em 

Box 31, Station "A" Dayton 3, Ohio bellishing for a promotion of fur-trimmed 


coats. 




















The magic of an exotic color combination 
of red-purple dresses and pink-red_ hats 
@ee0ee@e0e0e80e8ee8086 was expressed by Bowen by a hanging black 

COMPLETE, PROFESSIONAL | frame, a flocked black plant potted in a 
In New York _ s sina ae | tree stump at its lower corner and a white 


shelf that supported black African figurines. 


& 
e there is only ONE WINDOW DISPLAY | A lone mannequin in each window was sta- 
di AT THE ; | tioned before the opposite side of the frame 
place to see our ‘i | for balance and was projected by the white 
SP IN WHITMAN SCHOOL walls. These simple props contributed to 
R G LI N E of INTERIOR DECORATION an impressive color scheme. 


Leads to interesting positions with good salary Little furs were successfully promoted in 
ranges. FREE Placement Bureau. State Licensed. five of Goldblatt Brothers windows with a 


® 

R + Catal 7 
136 West 24th Street r} CLASSES HOW PORMING frosted background that gave them the feel- 
ing of a nip in the air without actually 
DECORATIVE PLANT CORP. « 170 RIVERSIDE DRIVE, at 89th St. | alluding to i ap on he oisd aati 
New York City Tafalger 3912000 |) 1 ),0 pancls of translucent metallic material 
* co eo me * e e & e is s e | 1e paneis Oo ansiucen etallic materia 
SRD FRD FAD FAD TAD FD | were set in 1 by 2-inch black lacquer frames 
and a spray of black eucalyptus leaves was 


® WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e placed before and back of them. 
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BOTANICAL DECORATIVE SUPPLY MACHINE CO. 
Artificial Flowefs ond Foliage : Sign “> 


222 W. iyares St. RAndolph 63144 1196 Merghandise Street Whitehall 4-382? 


cook & MEIER. = —~__ Sivestri Akt MEG. Co. \ I will be in 
Desi id M ‘agtur: f 4 . 
Via 1 pehendiien lesbamen® Display aati satemoge Chicago at the 
159 N. Michigén Ave. dover 3-2662 1147 W. Ohie st) MOnroe 6-1906 
i __—Hotel 


HARLAN FABRICS COAf. | —SRANJER BROS. | . 
Window and totenten, Captian, Fa - ta Flowers, Display Letter: 
1160 N. eS 
—— 
NAME 








30 N. Wells St. CEntral 6-0092 +. MOhawk 4-296 





THE HECHT FIXTURE COMPANY W. L. STENSGAARD & ASSOC., INC. 


—_ ee aS eee a aaa Display Promotions and Decorations — 
21\.S. Morket St. FRank! -7885 346 N. Justine St. MOnroe 46-0418 
THE MORGAN CO. 
Printing Ma es MAKE CHICAGO YOUR 
3984 Avondale Ave. SPring 7-8811 DISPLAY HEADQUARTERS 








More Light at Less Cost 
with MIROFLECTOR 


Now Get Brighter — 
More Effective Light 
Using Ordinary House- 
hold Bulbs Instead of 
Expensive Reflector- 
Type Lamps 


@ Mirofiecitor Cuts Costs, Saves You 

Money. Every time a_ reflector-type ee 

lamp burns out, you discard an expensive, built- 

in reflector. With Miroflector, you use low-cost 

household lamps, replaceable for 20 cents. 

Cooler burning incandescent lamps last longer. 

yet give more light. 

e Mirofiector Needs No Special Installation. Fits Open, Bullet and Hi-Hat 
Sockets. Simply place an ordinary household lamp into the Miroflector and 
screw into socket. Nothing to change or replace. 

@ Mirofilector Uses Low-Cost Household Lamps. For a super spotlight, use 
a Miroflector with a clear bulb; for a super floodlight, use it with a frosted 


bulb. 

e Mirofilector Gives High-Intensity White Light. Magnesium-impregnated 
 Miroflector gives high-intensity white light in place of the yellowish light pro- 
_ duced by R-40 reflector-type lamps. Gives even, natural flood and spotlights. 

Displays merchandise in brilliant, true-to-life colors and textures. 

_ @ Mirofiector Itself Is Permanent. Miroflector’s patented pre-oxidized finish 
pis guaranteed by the manufacturer to give high reflectance for five years of 
‘indoor or three years of outdoor use. 

_@ Mirofiector Tested and Approved by Electrical Testing Laboratories. 

Over 10,000 installations in leading stores all over the country. 


No. 27-D. 
See Miroflectors Demonstrated 


at the NADI Show and Market Week. 


Rooms 617, 618, 619, 622, 623, 624, Hotel New Yorker, New York City 
December [4th thru December 8th, 1952 


GARRISON-WAGNER CO. 


2018 Washington Ave. St. Louis 3, Mo. 


ALP 


For Complete Information, Write for Broadside 








FLASHERS 
Since 1900 
Force Attention, Increase Advertising Value 


REZNLERS 
® ELECTRIC COMPANY 


Motorless 





3055 RIVER ROAD 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


RIVER GROVE, ILL. 











USE THE 
Opportunity Exchange 


For any WANT AD purpose: 

POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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| choice 


| Our 


| by the telephone company 
|} Gas & 
| plumbing and electrical firms. 


| their capable hands. A 


“DISASTER IS NO PROBLEM" 
[Continued from page 48] 


| this seemed the ideal spot for us. A few 


lots were available and parking 
space, a problem downtown, was plentiful 
firm purchased three adjoining lots 
fronting on F street, the main artery 
through this center. Rough plans were 


| hurriedly drawn and a tent of the size to 


fill our requirements was rented — 60 by 100 
feet, giving us 6,000 square feet. 
Saturday, August 30, a flooring of asphalt 


| covered with a film of powdered cement to 


alleviate stickiness was laid. Sunday, the 


| huge posts were driven through the floor- 


ing and earth and the tent was erected. 
During these few days a crew of our own 
employes and men from the Inland Show- 
Fixture Company of Fresno were 
downtown store preparing for the 
packing merchandise, dismantling 


fixtures and cases. Fortunately, the fixtures 


case & 
in the 
move, 


| are of the sectional type and we were able 


to install them in almost the same positions 
in the tent as they had had in the store. 
Making and_ braces, 


allowances for posts 


| the floor plan is as near the former one as 


possible. As racks and cases were placed, 


the merchandise to fill each one was moved 


| and other employes were waiting to unpack 
| and place it in stock. It 


fine thing 
seeing the way our people pitched in and 
did the clean-up work and moving, taking 
the heat dirt their 
stride. 

Invaluable help and service was given us 
and the Pacific, 
and by local 

Every prob- 


Was a 


and and privations in 


Electric Company 
lem that arose seemed no problem at all in 
lighting 
and “wall” plugs was installed, two huge 


system ot 


coolers were placed and fans were located 
at strategic spots to circulate the cooled air. 

Mr. E. M. Sanborn, manager of the 
Bakersfield Mr. R. E. Paehlig and 
Mr. A. D. Coates, the organization's presi- 
dent and vice-president, 
cided that our tent should be as 
as possible \ front and 
constructed of ply- 


store, 


respect ively, de 
attractive 
“car- 


false reat 


entrance” 


riage 


wood and a sturdy fence put up connecting 


were 


them on both sides, thus completely enclos- 

tent painted a 
yellow along 
brand well 
known, Ten 
days after the decision to locate in West- 


walls 
and the firm's 
names for 


ing the These were 


lemon name, 
with which we are 


lettered on in a rich brown. 


chester we opened our doors for business. 

Problems still presented themselves, how- 
ever. Two smaller tents had been set up 
in back of the main one to be 
stock, tailoring display 
These soon proved to be impractical for a 
“Why not,” we 


used for 
office, and rooms 
asked, 

back 


into the 


number of reasons. 
“build plywood 
facade and have an aisle leading 
tent to divide them?” They were built, with 
the offices and rest rooms on one side and 
the tailor shop, stock and display rooms on 
the other blocks away 
our 


rooms of onto the 


\ warehouse a few 


and marking rooms 
wrapping 
Part of the display 


with the remainder 


houses receiving 


and is storeroom for materials 


and office equipment 


props are stored there 


in another warehouse some distance away; 


DISPLAY WORLD 





The Manikin Rental Plan 


introduced at last December's, Market Week. has been used 
during its first vear by 287 organizations. includings 
American Thread, Burlington Mills, Canadian Government, 
Columbia Pictures, E. I. Dupont, Eastern Air Lines, Eastman 
Kodak, Gimbel’s, Gold Seal Co., M. Lowenstein & Sons, 
Tom Lee, Life and Time Magazines, James McCreery, Miss 
America Pageant, Packard Motors, R K O Radio Pictures, 
Saks, Sears Roebuck, The Tailored Woman, Wamsutta Mills. 


' T NEW YORK: 152 WEST 25th STREET 
| CHICAGO: |! SOUTH DESPLAINES 
[ \ | DALLAS: 1209 SOUTH INDUS. BOULEVARD 


LOS ANGELES and SAN FRANCISCO 
America’s Largest Manikin Refinishers 








this is to be moved into the nearer store 
room after some rearrangements are made 
Five large shadow-box type windows were 


Ye WIA 


Stitt tt 


built into the front facade, giving the tent 


» 
4 
> 
x 
» 


OF 
a 
% 
ys 
% 


a 


the appearance of an actual building. Our 


YNXANe Ve Vo ¥ 


~ = & = oa a ae 


customers are amazed and pleased with the 
result; no less are we, the employers and 


St tt 
WINTN 


employes, proud of our accomplishment 
Architects are now drawing plans for two 


INNA 


Harry Coffee stores, one to be built down 
town at our old location and one in West 
chester on the lots adjoining our present 
home The preliminary sketches promise 


| IISA ~ | 
p Ame Ay Aw Ay A A AS AS Ts ss es Cs 
“19 
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that the Coffee firm is going to give Bakers 
field two of the finest, most modern stores 


nx 
> 


in the San Joaquin valley 
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Displayman Killed 
In Auto Crash 

W. R. Robinson, 54, operator of a display 
firm at 618 South Murat street, New 
Orleans, was killed in an automobile acci 


ae 
POs 


pt a? 2 AO PO 2, 


dent near that city on October 26. Two 


BO Oe 


Pee ee ee ee ee te 


FAP ASA’ 


other occupants of the car when it struck a 


oe tee Ley te ye 


le Xe Ye YeXXe 


truck-trailer were also. killed Robinson 


a On Os! 


“« 


Be oo oo ee 


|e oe Oe as ts Bee ee. 


was said to be en route to Texas on a 


business trip when the crash occurred. His 
only survivor is the widow, the former Miss 
Orlinda Tegeler 


SR EO a 


ee eee ee ee te 
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Plastic Fixture Brochure 
Available From Darling 

\ new 48 page brochure presenting clear 
plastic fixtures in functional designs for 
all types of merchandise has been prepared 
by L. A. Darling Company, Bronson, Mich., 
and will be sent free on request 


A >! +t 5-55 ~! 


NOVEMBER, 1952 











ALL OVER THE WORLD... 


in Canada, Finland, Scotland, Australia, Brazil, Japan, Colombia, Germany, England, El cite New 
Zealand, Mexico, Denmark, Holland, Norway, Philippines, Greece, Sweden, Belgium, South Africa, France, 
Switzerland, Belgian Congo, Panama and many other countries 


PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 
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DYNAMIC DISPLAY 


By FRANK J. BERNARD 
The Greatest Display Book Ever Published 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and ref display 1 of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 

of d display techni and p For the 
experienced and professional displayman it is rich in display 
ideas and an invaluable reference work —in fact, a display 
library in itself. For the student it is a sure guide to display 
techniques and a real help toward steady improvement and 
perfection in his work. For retailers, both large and small, it is 
a positive guide to good selling displays. The author draws 
freely on his wide experience to explain each facet of retail 
display and shows by photographs and sketches the practical 
application of display techniq for d displays that sell. 
Display problems and their soluti are lained in detail. It 
gives display a scientific bach d to make the medium of 
display more powerful and effective. Study the partial list of 
contents and you will realize that this is a book you MUST — 
Its value to you cannot be d by its bl 


Order Your Copy NOW! 


























DISPLAY WORLD, Cincinnati 1, Ohio. 


( Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada and Pan-American 
countries, $1.00 additional.) 
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SELLING SERVICE 
[Continued from page 31] 


plain conceit. You can still be a commercial 
designer of independence and integrity by 
consulting the wishes of your client. I know 
that in proclaiming this I shall be accused of 
professional heresy by many of my colleagues 
I do not give way on all occasions to my 
clients, and if their wishes run counter to my 
ideas and the fundamental conception of my 
artistry, then I ask my client to use the serv- 
ices of some other commercial designer. But 
this very rarely happens. I recognize that the 
advertising manager of British European Air- 
ways is at least as knowledgeable about gen 
eral advertising as myself, has a very esthetic 
sense and, moreover, knows infinitely more 
than I do about how to sell empty seats in 
aircraft 

Some time ago | designed a display unit for 
general distribution to agents which incor 
porated symbolic aircraft diving at angles 
through cloud. He asked me to dispense with 
this sort of treatment as it seemed to him to 
imply aerial acrobatics and danger — and of 
course | agreed with him. | would not, how 
ever, necessarily have given way to him on 
the question of color and composition 

Remember that the client pays the piper 
and often enough can call the tune — and, 
curiously enough, the client quite often knows 
how to sell his own goods! 


Committees Appointed 
By Chicago Club 


At the October 15 meeting of the Chicago 
Display Club, the following committees 
were appointed: 
Employment, Clifford Dorsey Program, a 
Robert J. Jones, chairman; Paul M. Greena y : CENTURY 
walt, Leslie Barofsky, L. J. Dwiggins, 
Roger Hutchison. Membership, Harlan An 
derson, chairman; Robert O. Johnson, Karl 


RTI IER 


Schlecht, Harry O. Olson. Rules, George 
L. Hermanson 

Entertainment, J. J. Uppington, chairman; 
Robert O. Johnson, co-chairman; Arthur 
Bratcher, Philip Gray. Golf, Ray F. Mor- 
gan, chairman; John Courtney, Irving Prinz 
Art, Leroy Winbush, Michael Viola. Greet- 
ers, Jack Pollari, Dave Rosen, L. J. Dwig- 
gins. Ways and means, John F. Bowman, 
chairman; James E. Cummins, Lowell R 


Volz. 


The November meeting of the club was 








held the evening of the Ilth; details are 
not available at press time 


custom tailored displays — 


Display Session Scheduled . 
For NRDGA Conventio ee ort Lb d 
or nvention pe o-boar 


One afternoon will be devoted to “Display 
Methods that Will Help You Sell” during , 
the annual convention of the National Re- THE QUALITY % : @ Materiai—Tempered Mason- 
tail Dry Goods Association to be held at PERFORATED HARDBOARD E ite, Smooth 2 sides 


he Hotel Statler, New York City, J: ar @ Size — 48" x 96''. Thickness 
1215 The : an viet hd ; disc GENUINE TEMPERED DUOLUX MASONITE ‘i a ws Sesteinaiasenee 
sion will take place on January 14 and $41.60 PER PANEL—48''x96". Packed 6 per carton | erengenabine re 


a @ Hole Spacings — '/" _ 
will deal with tested display techniques that Note: On orders of less than 6 panels, add $2 {| on conker  saliaaitiocs 


have produced business Comprehensive Selection of WIRE DISPLAY FIXTURES, Orders Shipped immediately! 
Senator Harry F. Byrd, of Virginia, will Write for Catalog Jobbers’ Inquiries invited. 
be the featured speaker at the banquet to 


be held on January 15 as a climax to the LADON COMPANY pd hea et AVE. 


convention ILLINOIS 


SPECIFICATIONS: 
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You are cordially invited 


to visit the 


HAMBERGER 
SHOWROOM 


during 


Spring Market 
Week 


New York City 
14-18 


December 


Where you will see the finest in Spring 
display decorations that will enable you 
to do a better job for your store. 


are looking forward to 
many friends on_ this 


* 
DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st St., New York City | 


As always, we 
meeting our 
occasion, 











“HAS NO EQUAL” 
Last Word Requires 
In No Oiling 
Electrical No 
Turn Tables Maintenance 


SALESMAKER 


Does just what the Name implies 





ILA 


AU 





: aa e mes | 


Classical 
Aluminum 
Models 


Electrical 
Illuminated 
Models 


Mcdels 
Carrying 


Tt 


Attracts 


SELLS 


Stimulates 


rom 
5 to 200 Ibs. 
A Year 
Guarantee 
With Every 
Unit 





Send for our colorful, illustrated, 
8-page brochure. 


We print a few of Hundreds of 
SALESMAKER users. 
MORGAN-LAPHAM, Incorporated 


1775 Broadway, New York 19, N. Y. 
Plant—New Canaan, Conn. 


Detroit Club President 
Receives Write-Up 

The skill of Robert E. of the te L 
Hudson display department and president of 
the Detroit Display Club, in building model 
an extensive 
For sev 


Lee, 


railroads was the subject for 
article in a local paper recently 
weeks he has been engaged in con- 
railroad set-up for 
department, involving 400 
three-rail track, 
gadgets to simulate the 
sounds of a real railroad. Jim Miller and 
Ed Donaldson, of the staff, did the 
scenic background against which the system 


eral 
structing an intricate 
the store’s toy 
and scenic 


feet oft two- 


effects, and many 
store 
operates 


Screen Process Supply 
Catalogue Offered 
Advance Supply Company, 1402 


has prepared what 


Process 
Harrison street, Chicago 7, 


is said to be the most complete and informa- 


‘DISPLAY PARADE No.162 


tive catalogue ever offered on materials and 
equipment for the screen process field. Sixty- 
four pages in length, the catalogue is pro- 
fusely illustrated. A copy will be sent with- 
out charge on request 


New Versatile Panel 
Announced By Masonite 


Masonite 
“Presdply,” 
“Presdwood” 
addition 
in production for Masonite by 
it is 
wholesalers 


Corporation has announced 
a special panel with 
a plywood core, as an 
products. Already 
several West 
through the 


laces ot 
over 
to its line of 


available 

and dealers. 

in 4 by 8 foot 

and 34-inch, 

interior with faces of 
“Tempered Presd- 

“Tem] 


coast suppliers, 
company’s 

“Presdply” is available 
panels in thicknesses of S% 
and in two grades 
standard “Duolux,” 


and exterior with faces of ered 


wood,” 
Presdwood.” 


he heer __ 





SALESMAN, AND STARTED 
A CAREER IN LIGHT 
seemed AND ORATORIO., | 


ik 
it 


\\3 


an tal 
\ (i at: fh Caters 


As FOLLOWED FOUR 
VEARS IN THE NAVY. ENTERED 
DISPLAY QUITE BY ACCIDENT, 
HELPING A FRIEND WHO 
WAS WITH DE PINNAS; Two 
MONTHS LATER HE WAS ON 
THE DISPLAY STAFF THERE. 


»*, 4 


Hossies: AVIDLY INTERESTED 


ENOLASE reo 


MUSIC, WITH BEETHOVEN AS HIS 

FAVORITE COMPOSER. 
“ESSENTIALLY INTERESTED 

IN THE HUMAN RACE AS A 
WHOLE.” 

SPORTS: SWIMMING AND 

THE BEACH IN SUMMER. 


JohnBot 


display director 


HENRI 





Joun WAS BORN IN NEW YORK CITY AND PRIOR TO THE WAR 
ACTED IN SUMMER STOCK, REPERTORY AND RADIO, WAS A 


IN THE THEATRE AND SYMPHONIC / 


BENDEL- 


New York City - N.Y. 
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{ oe eee Cee eee No. 834  {Rtitccy PORTABLE BASE LIGHTING UNITS 
4 A simple, inexpensive method of adding the dimension of color to cisplay 90° vertical, 350° horizontal adjustment. ‘Stay Put..-At Any Angle! 


lighting. Accommodates either R-40 or PAR-38 Bulbs. All with patented Swivelier Socket; tear-drop-design, weighted base with 
feit bottom; screw holes for mounting; cord and plug. 
oa 


lenses can be changed zt a 
Em from front without remov- 
i clip from bulb 
Spring tension holds clip 
securely in place. *‘Stays 
Putl''—will not tilt, flop 


or work loose. No. B627SA | No. H607 





Set them in windows, on 
floors and counters! Pin 


them to walls and columns! 
ie) TVMECCL StL Nam No. 999 Series cela us a 
Enhance the attractiveness (and saleability) of oll your merchandise. [*mipGer’ SHADE “Cosmopolitan” SHADE 


Use these lenses also for *‘mood'’ lighting in windows ond interiors 
Available in 14 beautiful colors 
One piece aluminum rim; no sharp edges; cannot 
come apart 

















Each lens consists of four sections 

Made of color-impregnated, heat-resistant gloss No. M627 No. 11412 

Guaranteed Color-fast (Switch in base) 
COLOR-KIT No. 683 Complete unit consists of one 
color clip and four assorted 999 lenses. 











Available in 6 colors—Rose, Green, 
Yellow, Gray, Silver, Brass. 





30 Irving Place, 


une : - 
swivelier _—__ New York 3, N. Y. 


SEE OUR DISPLAY ROOM 628 DECEMBER MARKET WEEK 











**,..and this year, again, 


Maharam scoops the 
N.A.D.I. show!”’ 


eCompletely new Spring line of DISPLAY FABRICS! 


@ Exciting range of DISPLAY PAPERS for all purposes! 





elngenious NOVELTIES that will stop “em and sell “em. 


eEverything for the displayman who wants his 1953 
creations to look new and different! 


Room 726 
Hotel New Yorker 


Dec. 14th to 18th. inclusive 


NEW YORK — 130 W. 46th St., N. Y. 36, N. Y. “The House of Service” 
CHICAGO—115 So. Wabash (Wurlitzer Bldg.) 
ST. LOUIS—Century Building 
LOS ANGELES — 1113 South Los Angeles St. 
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SEE « e e America’s Largest and Fastest || SELLING WITH LIGHT 
Selling Moderate Priced Line of 


[Continued from page 67] 
| choice of the varied types of display lumin- 
ofe ° ° aires, supplemented by the new deluxe color 
Arti ICl F owers F rendition fluorescent lamps, he can make 
a / O lage his displays come alive and can give them 
the final touch they need for increased sales 

y be appeal 

an ef ieces or rin In the small illustration the bullet spot 
in the ceiling (150-watt R-40 lamp) accents 
this mannequin by creating dramatic high- 
FOR THE DISPLAY JOBBING TRADE i hie 


lights and shadows vertical 


On the Fourth Floor of the fluorescent lamps behind a luminous panel 
enhances the display and provides an et 


HOTEL McALPIN Pes saree 
Cc The rug department has effectively com- 


34th STREET and BROADWAY, NEW YORK CITY bined diffused and directional light, fluo- 


‘ rescent and incandescent lamps, to achieve a 
Consult Directory for Room pleasant atmosphere. The diffused light, in 


QN DECEMBER 13-14-15-16-17 the form of a line of fluorescent lamps on 


top of the extended valance, helps to reduce 
Manufactured and Imported by contrast The directional, incandescent 


downlights give texture to the rugs and 

B E R N A R D S wi WA R | Z & ® O a sunny effect to the room. Note the im 
° ; 

portance of the combined horizontal and 


28 HOWARD STREET NEW YORK 13, N. Y. vertical light around the perimeter to the 


overall appearance of the room 














The photograph of the gift shop with 
the graceful iron stair rail in the foreground 
shows an area where many interesting varia 
tions of light have been used. As the cus- 
tomer enters the area, the ceiling suggests 
the sky with an occasional cloud cutting 
off the direct light of the sun. The atmos 
phere is one of light and cheerfulness and 

- + for that smart, it is a pleasant place in which to shop 
modern look at | The attention of the customer is then di 


modest cost! rected to the display areas by higher bright- 

ness on the merchandise itself. Forty-watt 

Think what you can do with a Striated T-12 fluorescent lamps, vertically placed be- 
surface on famous Upson Panels. Com- hind the side panels, give the glassware 
plements almost any modern motif form and a row of fluorescent lamps above 
Stimulates fresh and original designs. | the top shelf throws light on the goods. Six 
For information, mail the coupon! : | R-40 spots, unobtrusively set in the ceiling, 








add sparkle to the merchandise 
An important point in display is that some 
merchandise is shown best on the customer 
This is the case in the hat and shoe de 
partment next pictured. Recessed 40-watt 
THE UPSON COMPANY, 8201! Upson Point, Lockport, N. Y. T-12 fluorescent lamps behind the valances 
- - Send me detailed information on Upson Striated Board 
—— Easy-Curve Board [J Cut Out Letters 


~~ UPSON EASY-CURVE BOARD Name. | when they are being tried on, and produce 
—. pom gge Bagge Be yon ng cecal ies long lines of light to emphasize their form. 


light the stock, highlight the shoes and hats 


eiceiee But without any other light these long lines 


UPSON CUT OUT ALPHABET LETTERS 1‘ City ae of light — would have created a “railroad 
in 8°, 54", and 3” sizes. st asain was donc Wong inden das dita ee (eek eect $Therelere, sadare:* oy 4-100 
eggcrate louvers containing 40-watt T-12 
fluorescent lamps were installed in the ceil- 
| ing to eliminate this and to add a feeling 
of spaciousness to the small, narrow area 
IRIDESCENT CELLOPHANE FLOCK Sixteen 150-watt PAR-38 spots were also 
added to give sparkle to the shoes and 

emphasize the texture of the hats. 








An absolutely new decorative medium. Easily applied by 


, : a it tae as foo et atiGtia 
ordinary flocking methods. Three things are important in lighting 


mirrors. The face should be softly lighted 

. with deluxe fluorescent lamps that flatter the 
PRICE, postpaid, per pound — $6.00 skin tone; the sales item should be ade- 
quately lighted over its entirety, and the 
One pound will cover one hundred square feet. quality of light should be consistent with 
the illumination under which the merchan- 
dise will be worn 


Iridescent Pigment Corporation of America | *%, +: ep is a oscaten 


example of how one displayman took advan- 


BOX 1605 WILMINGTON, DELAWARE tage of a difficult situation. There is one 


20-watt fluorescent lamp hidden behind the 











DISPLAY WO Ril 





valance for each display niche A light 

background was chosen because it helps to Re 
emphasize outline, it imparts — reflected \ 
brightness in the articles from the side, and 

this area of high brightness is important 


to the overall picture of the store 
had ieaity, cheba reel a store f SHOW CARD AND POSTER MACH 


that went beyond “just a lighting job” in its ung f 

furniture department; 45 footcandles are Catan J SPEED---- | 

provided by the troffers with lens plates <s 7 

Starting with this as a base, they added LOW Weave COST ----L ONG LIFE 
spotlighting for featured displays and went 

on to a special treatment of the perimeter . . P . 
. + | chains. 

eA eet The drogped eciliug tas Used for over eighteen years by leading national chains. 


lamps which light the main ceiling and add MORE PROFIT Many have from 50 to 500 or more in use. 
10 footeandles to the general illumination ’ _. : 5 — — mT 
Light on the walls helps make the dropped r ; os 
section “float” and adds light on the mer- TO YOU ! 2 

i all S 


chandise below of which helps to 


create « greater € y Oo space am « ’ 

phe aeinarcananae ae rag ty The “SIGNPRESS" 
Here is an exaniple of where the display- ables store managers to 

man used his ingenuity. He used the lighted do a better job of mer- 

portable lamps to create a home-like at chandising. It provides 

ing Eka to help reduce contrast with a simple, convenient 

“ means for producing 

Giant Santa Head GOOD LOOKING Cards 

To Be Used Again & Posters QUICKLY and 
The Fair department store, New Britain, | at SMALL COST. 

Conn., plans, for the fourth consecutive Christ- 


mas season, to adorn its building with an MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


attention-getting animated Santa Claus which 


is 30 feet high and 20 feet wide. Store 
executives consider the original investment of e 
$1,200 for the display very worth while, in 

¢ ' ; “fh BOX K-144 ADRIAN, MICH. 


view of the extended usage and no need for 
maintenance. 











3uilt by the New Britain Sign Company, 
the exterior of the sign is “Masonite Tempered 


Presdwood” laid over a fri “work of | be 
ti tank; 6 dnt sie tak 7 tok ne; lee en GET IMMEDIATE DELIVERY 





and 2 feet long, moves 


from side to side. It is rigged to a cam ee ‘ Of These Dependably Performing 


shaft driven by a small electric motor. The i 
three-dimensional effects on the head, hands ; as 

and white trim of the costume were achieved q T U R N T A B L E § 
by laminating “Presdwood” to the basic sign Rc: 

Long life of the display, which has attracted ' Ruggedly constructed, heat-treated 
wide attention and resulted in orders for EJ J steel gearing resists wear indefi- 
duplicates from merchants elsewhere, is at- — nitely under continuous operation. 
tributed to the products used in its construc Use of spiral gear drive affords 
smooth, effortless transmission of 
sides to seal them against the elements. The f power from motor to revolving yes 
figure then was painted in natural colors. It table. Reduction gears sealed i 
is illuminated by a battery of flood lights oil for quietness and efficiency. 


tion and the careful priming of all parts before 
assembly All members were primed on all 


Powell Teaches Class LS . = With A.C. en frp conmunpties 
savolen te Dhpiey en ' ar tx" lamar chine’ chiens 
wa order a — students ? Western Friction drive allows display to be ond 8 foot heavy duty UL Care ove 
Michigan college, Kalamazoo, may learn more ° and plug. ipping weig pounds. 
readily of problems they will meet in retail — an - accidently Speed 3 R.P.M. Overall height 54". 
store work, two representatives of local re without jamage to gearing of Electrical contacts for illumination $16.50 
motor. Precision built throughout. additional. 
Finest ball bearing. 


tailing establishments are now teaching special 
classes Russell Powell, Schau Brothers or 
Spo x Goods s class o ‘rior an Available in 75 an le 
Sporting ( Is, has a cla - interior and Model No. 500 (200-Ib. $96 95 pected 


window display, while Donald Scranton, owner - 
and manager of the House of Floors, is teach- capacity) Complete. ° Prices on request. 


ing how to sell home furnishings. 


Member NADI 


Farline Staines Resigns 


cor “at (ORY _R. CONE We 
No successor has been named as yet to Promptly : ° a “ ‘ 


replace Farline Staines as display manager 


of Seidenbach’s, Tulsa. She is retiring from 810 PENN AVE., PITTSBURGH 22. PA 
. . 


business in order to be married 
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PLAY MEN... 


work is 


CARDBOARDS 


Superior display blanks... 
ort poster board .. . pro- 
cess board ... veneer 
finish board. 


For Strength, For Durability 


\\ | 2 t 
crescent \ nsist on CRESCENT! 


Quak&% } | 


\_ BOARDS 





Nasal 
50th 
ANNIVERSARY 


1902-1952 











* the atest development: in 


SG ore —Aixture sei andising 


and 


America's Most Beautiful Line of 
MEN'S AND WOMEN'S DISPLAY FIXTURES 
bas 


ym Display Se 
of Philadelphia 


AND THEIR DISTRIBUTORS 


ROOM 633 
Hotel New Yorker—N. Y. 


DECEMBER 14-18 








NE type of display that always has 
{ 3. especial charm and eye-catching 
ability is that in which apparel 1s 
wired so that it is given a wind-blown 
appearance. Even when completely static 
such displays have the feeling of action 
This effect was used well by Harold McLar- 
en, The Bon Marche, Seattle, in a window 
in which a single feminine mannequin ap- 
pe ared, her skirts whipped out before her, 
an open umbrella over her shoulder, and a 
heap of fallen leaves at her feet. To give 
real action, however, McLaren suspended 
other oak leaves at various levels by invisi 
ble threads and kept them in motion by a 
concealed fan 
Indian summer set the mood for a display 
at Jenny’s, Cincinnati. Russell C. Kehrt used 
a backdrop of natural bark shaded gold 
and deep purple, before which stood an 
Indian hunter made of papier mache and 
painted in tones of beige and moss green, 
highlighted in gold. He stood beside a 
fallen tree trunk of mache, near which were 
two stuffed pheasants. A mannequin at one 
side wore a corduroy suit in a burnt sugar 
shade. 
In the children’s section of Au Bon 
Marche, Brussels, Belgium, tots can have 
their height recorded instantly by standing 


| before a measuring device made in_ the 


form of a giraffe’s head and neck \t 
the same store, where A. Moonens directs 
display, the children’s barber shop has 
chairs in the form of merry-go-round 
horses and the walls are covered with bright 
paintings of interest to the youngsters 

Lightolier, Inc., New York City, uses 
chairs, tables and desks made of wire and 
wire mesh to suggest furniture groupings 
without distracting the customer’s atten 
tion from the company’s lamps - 

To tie in with the slogan, “Plotting the 
Full Fashion Figure” for a promotion of 
wool middy dresses, Harold McLaren posed 
a single figure on a low platform before a 
background composed entirely of a_ strip 
of seamless paper reaching from floor to 
ceiling and criss-crossed by lines in the 
manner of graph paper. Suspended at the 
side of the figure was a pair of calipers, 
one arm extending to the mannequin’s head, 
the other to her feet 

In a somewhat similar way he used a 
series of windows in which giant magnify- 
ing glasses were placed before each figure 
to emphasize the fabric featured 

Displaying Stetson hats, B. Birss of the 
Men’s Store display staff of Myer Em- 
porium, Melbourne, Australia, mounted 
three large blow-ups of men’s heads on the 
background and showed the hats on three 
vertical rods from which dowels protruded 


| at intervals on each side... . 


For a display featuring winter cotton 


| dresses with matching sweaters “for the 
| busy housewife,” Thelma Malloy of Neiman- 


Marcus Company, Dallas, showed the ap- 
parel on seven chicken wire forms, head- 


DSP LAY WOR. 





less and suspended above pairs of shoes; 
the complete window suggested a group of 
invisible women shopping, since one of the 
forms was behind a cart of the type used 
in super-markets. 

Clement Kieffer, The Kleinhans Company, 
Buffalo, showed Borsalino hats against a 
background of a line drawing showing an 
Italian street scene in deep perspective 
Before the background stood the figure of 
an Italian policeman and at the left of the 
window was a large column covered with 
Italian travel posters 

A most elaborate mechanical display was 
used by George W. Browne, Public Service 
Electric & Gas Company, Newark, for a 
display of Universal gas ranges. It had 
seven motors, a 19-point flasher, and other 
gears and controls. The top burner of the 
stove raised and lowered, the oven door 
opened and closed, as did the broiler door,, 
while the wheel-about section of the stove 
moved away from and toward the range; 
even the stove drawer slid out and back and 
a cutting board top came up. Transparent 
panels lettered with sales points were syn 
chronized with the various changes and ap 
peared to describe each feature in turn 

The interior of a coal mine was simulated 
by Donald Simon and Samuel Zirlin, Arrow 
Display Service, Elizabeth, N. J., for an 
exhibit designed for the Mining Industries 
of Morris County. Mining equipment was 
shown, and the rear of the exhibit was in 
shadow-box form, holding a montage of 
mining scenes in photograph form 

Mobiles in various forms are appearing 
frequently in retail displays, and Guy Mal 
loy, Neiman-Marcus Company, Dallas, used 
an unusual one made of curved wires sup- 
porting suit boxes for a “Box Suit” promo 
tion At the same store Harry Lewis, 
of the Men's Shop, showed a new type ot 
golf putter by suspending the clubs at 
various levels in the display. A figure hold 
ing the club in putting position had head 
arms and legs, but no torso 

In a civic display on behalf of the new 
Bible, Andrew Matzer, of Rollman’s, Cin 
cinnati, showed famous bibles and related 
material from many sources. A great num 
ber of them were very valuable, and several 
were the property of famous individuals 

National Letter Writing Week was ob 
served by Herb Krofft, of Bintz Brothers, 
Zanesville, Ohio, with a window in which 
a stream of letters cascaded from a mailbox 
at one side, across the display, and to the 
figures of a soldier, aviator, and a family 
group superimposed against a large globe 
Stationery was displayed on pedestals. By 
the mailbox stood the figures of a little 
girl and a dog. 

For a display of fabrics, John and Earline 
3rice, Cabin Crafts, New York City, had 
individual blocks of perforated hardboard 
across the background, each square bearing 
one letter of the words, “Tweed Textures.” 
The fabrics were draped from the top and 
each side of the window, spilling across 
the central part of the display 

Children’s apparel was shown by Peter F 
Stucke, Leon Godchaux Clothing Company, 
New Orleans, against an original full-color 
background painting titled “Sunday in the 
Park”. 
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SANTA! You Sure 


Do Look Sharp! 
BUT... 


No hi-style Hollywood 
Santa for us! We 
still prefer your good 
old-fashioned red and 
white plush outfit with 
all the trimmings. Yes 
sir, that “suits” us 
much better! 


Suits, complete with red 
plush santa cap with white 
plush trim and tipped with 
white pom pom; red plush 
coat with white plush 
trim and white plush belt 
with buckle; also shiny 
black leather-like leggings, 
trimmed with white plush 
Entire suit sateen lined : 

Made in large size only . : 


Complete 


$5Q.50 | | DELIVERY 


All Suits priced compiete except for 
Flanne: Corduro : hair-wig and beard set. 
— oo Santa Suits, bag = oe Hair-Wig and $33 
lush Trim Plush Tri ear e 
$10.50 poke Nylon Beard and Wig Set. .$18.75 
Member NADI 


<<" [ORT RCONEN CO.) Se, 


810 PENN AVE., PITTSBURGH 22, PA. 























We'll See You 


In New York 


ROOM 734 


The Oltmanns line for Spring is truly superb — one of the finest 
we have produced during our long years of service to the 
display field. You will find it has everything you need to make 
your store's coming promotions completely successful. Be sure 
to make Room 734 one of your "must" stops at the big show. 


FRITZ W. OLTMANN eo MERLE A. TICKNOR 


OLTMANNS 


Designers and Manufacturers 
of Artificial Flowers 


1405 DOUGLAS ST. OMAHA, NEB. 











ALINES 


AT SUBSTANTIAL 
SAVINGS 


Direct from the manufacturer 


27 and 72 inch 
widths. 


All display shades 


Order thru your jobber 





Mortimer B. Mandle 


1270 Broadway, New York |, N. Y. 

















JOBBERS 
See Room 604 


New Spring Showing of 


ARTIFICIAL FLOWERS 
and SET PIECES 


FOR WINDOW DISPLAY 


POPULAR PRICED 
ORIGINAL DESIGNS 


WITH THAT CUSTOM BUILT 
LOOK OF EXCLUSIVENESS 
HANDLE with Confidence 

SELL with Pride 


SOLD ONLY THRU 
LEADING JOBBERS 


CREATIVE 
DISPLAYS 


225 New York Avenue 
Jersey City, New Jersey 








NADI News 


By JOHN F. BOWMAN 
Managing Director, National Association of Display Industries 


ECEMBER 1952 Market Week: See 
the special article appearing “up 


front” on this event 
members 


There is a com 


plete resume of the exhibiting, 
scheduled meetings, etc 


OPS Action: According to the 


national 


reports 
news bureau the Office 
will not publish a 
exempted 


made by a 
of Price 
list of 

their ruling previously reported in this col 
Instead, they will cover each case as 
it comes up. While metal fixtures 
will probably be affected by this decision it 
is the opinion that just 
every phase of display has 
trolled. National Association of 
Industries 
this office if they 
with 
The 
decontrol 
all efforts 
problems of 


Stabilization 
display products under 
umn 
some 
concensus of about 
decon- 
Display 
members are urged to contact 
difficulties 
OPS 


been 


experience any 
offices of the 
committee on 
that 
made to eliminate delays 
interpretation of the 


local or regional 


secretary of the review 


has assured the association 
will be 
where 
ruling or enforcement of present policies 
arise 

with the 


reports 


OPS it now ap 
that the 
The agency 


In connection 


pears trom press entire 
organization is folding rapidly 
reduced from about 12,000 
7,000 at the present 


in prospect 


has been em- 


ployes to some time 


further reductions are rela 
tive Probably 


more than 4,000 after January 1, 


and 
will number no 
1953, with 


to personnel 


supervisory capability reduced even more 
Main concern of OPS 

will probably be a “hold the 

little implementation 
in fields larger by 


after elections 


line” program 
with Concentration 
will be far than display 


However, members are cautioned against 


violations. If discovered — prosecution 
Display Clinics and Workshops: The 
original pilot job in this field was done at 


Main 


owners 


the University of Illinois last spring 
information that 
and operators wanted demonstrations rather 
than sales talks on the value of display 
NADI President Silvestri organized 
a committee to cover this activity 
been outstanding. Gustave 
ner, Earl Gasthoff, I. T. Vierheller 
Ralph W. Adler are the working members 


ot the 


derived was store 


George 
and their 
Rub- 
and 


has 


work 


committec 
The presently designed program for these 
demonstrator idea 


clinics is based on the 


describing the various 
interior 


and 


with a commentator 
installations, 
lighting, use of props 
with merchandising 
tied in 
hours of an 


phases of window 
presentations, 
and coordination 
The 
“know-how.” 
program are being 
workshop, with the 


signs 
policy. 
with the 
eight-hour 
this part of the 
two-hour session devoted to questions and 
Total 


covers ten 


“show-how” is being 
Six 
devoted to 
final 


answers on individual store problems 


time scheduled for the event 


hours (more if a two-day session is planned) 
with breaks for luncheon and between parts 
of the morning afternoon 


sessions 


and 


NADI advertising schedules have been re- 
vised in order to promote this activity be- 
ginning in January 
1953 Market Week: At a recent 
between President Silvestri, the 
writer, and officials of the Hilton 
hotel in Chicago a general program for the 
approved. Scheduled 
activities 
include a 


June 
mecting 
Conrad 


was tentatively 
revolve around the 
will 


event 
activities will 
of the NADI members 
“Cabaret Night” 
cocktail parties which were well-received 
at the last two June Market Weeks in 1951 
1952. This is tentatively scheduled for 


and 


which will replace the 


and 
Sunday evening, June 28 
There will also be an entertainment pro- 
gram for women guests at the Market Week 
covering Monday, Tuesday and Wednesday, 
June 29, 30 and July 1. Meetings of the 
board of directors and of the general mem- 
bership of the NADI will be scheduled prior 
to the actual opening of the Market Week 
which will be Saturday, June 27 Smaller 
middle 
direct 


store owners and operators in the 
West 
mail 

The entire program for the June Market 
Week will be presented to the meetings of 
the board of directors of the NADI and also 
the general membership for final approval 
This will be done at the held in 
conjunction with the Market New 
York City next month 

Jobs: Still being registered with the NADI 
salaries, 


will again be circularized by 


meetings 


Week in 


office are many places with good 


good people who are seeking 


During the past month there was 


and many 
changes 

a total of 12 referrals, eight inquiries from 
applicants and information on 14 positions 
that 
next 
Market 
portunity 
tact the 
again the 
Employment 


within the 
December 
Op- 


pe rsonal con- 


will be open 
three months. With the 
Week fast and the 

it will provide for 
planning to utilize 
facilities of the New York State 
This works 


and 


were open or 
coming up 
association ts 
YErVICE 


agency 


in conjunction with state national em- 


ployment agencies at no cost to clients and 
types of 
Only 


the employment 


can place varied personnel in al- 


most locale limitations are sup- 


field 
contacted 


any 
ply and demand in 


Even private agencies can be 


where no fees are charged or where an ap- 
plicant is willing to assume such fees as may 
be involved. Contact can be made direct or 
through the NADI headquarters 
Manuiacturers seeking jobber or distribu- 
tor outlets and jobbers or distributors seek- 
ing additional or replacement lines can also 
contact each other through the NADI head- 
quarters 
Business: By the time this 
print most of the information 
tory. For those who wish to 
comparisons the following data seem to be 
accurate but please bear in mind that they 
are a sampling and not the result of a com- 
They derived from per- 


appears in 
will be his- 


may make 


plete survey. are 


DISPLAY WORLD 





sonal talks with display manufacturers, 


both members of the NADI and non-mem- 
bers; also display directors, jobbers, retail 
store personnel and others in the display 
field. 

Community or civic displays in connection 
with the Christmas season will not be as 
elaborate this year as they have been in 
the past and the dollar volume for such 
presentations will probably be further re 
duced in 1953. Large cities are holding to 
the idea that big promotions pay off in 
increased traffic and related buying but 
the smaller communities the trend seems to 
be towards more attention to individual 
stores rather than cooperative presentations 
in shopping districts 

Large retailers — department, chains, et 

are spending as much money this vear 
but are getting slightly less for their 
dollar than in 1951 Unit sales are down 
but apparently net profits to display manu 
facturers and their sales agencies will be 
close to 1951 figures. Unit profit, except in 
controlled items, is up from 1951 Where 
an increase in the price of a unit 
erned either by OPS regulation or 
petitive market the unit. profit 
down. This latter trend is continued 
1951 and 1950 

Looking at 1953 makes for an optimistic 
attitude if indications from the mannequin 
and fixture field are any guide Vol 
ume in this segment of the display industry 
has been holding strong in the last month 
even though the seasonal trend was against 
such reaction. Some firms are off but the 
business overall seems to be available and 
is being secured through aggressive prot 
tions and customer contacts And in this 
field the margin between profit and loss is 
probably the smallest in the entire indu 

Looking at 1953 makes for an optimistic 
attitude if a survey of the firms mak 
ing sign machines is any criterion. General 


} 


sales in this field have been excellent and 
manutacturers of sign machin are finding 
that repeat orders on supplies at rv good 

Looking at 1953 from the standpoint of 


in the decorative and novelty fields 


also makes for an optimistic attitude for 
1953. Even with the slowdown that 
firms engaged in the manufacture and sale 
of items in this category experienced after 
the June Market Week, there is ever indi 
cation that year-end volume for these items 
will exceed 1951 Different acceunting 
procedures or annual production figures 
appear to support this fact from the evi 
dence obtained from people in this field 
While some will not meet 1951 figures the 
reason tor this can be traced to poor repu 
tation for delivery, lack of appeal in the 
line presented, and lack of coverage by 
sales personnel. For the great majority the 
final results will be good, with slight in 
creases in dollar volume over the 1951 re 
sults. Net profits should equal 1951 results 
Imports are hitting the market witl 
greater and greater effect. Both Oriental 
and European sources are Cutting into do 
mestic sales but the volume is still small 
and will not be too significant through 1953 
Imports are principally confined to novelty 
items and decorative units since the tariff 
restrictions do a fair job of protecting 
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Beau monde 


THEATRE OF FASHION 


STARTING DEC. 14 thro 18 


KORRECT-WAY DISPLAYS presents 


TASHION FIGURES 
UF Vos 


STARRING 


THE MOST BEAUTIFUL 
MANIKINS IN THE WORLD 


FIVE DAYS ONLY 


ROOMS 711-715 


N.A.D.1. MARKET WEEK 
HOTEL NEW YORKER 


KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 








® Strains 
INFROPAKE 7 


THE INVISIBLE WINDOW COATING 
THAT EFFECTIVELY REDUCES 


Fade, leat ad Glare! 


Plus...Trouble-Free, COMPLETE VISIBILITY 


for your Store Front Displays at all times! 


Because long lasting INFROPAKE is constant protection that 

completely covers the contour of the glass without wasting one 

precious inch of window space. No unsightly shades . .. nothing 

mechanical to fuss with... no need to disturb window displays. 

INFROPAKE is applied only by franchised dealers throughout the country. 
REGIONAL DISTRIBUTORS 


Northeastern States Centra! Stotes 
CONTROL MATERIALS CORP. TRANS-WORLD INDUSTRIES, INC. 
8 W. 40th St. 1707 N. Alexandria Ave. 
New York 18, N.Y. los Angeles 27, Cal. 
Southeastern States Western States 
INFROPAKE WASHINGTON CO. INFROPAKE PACIFIC COATINGS, INC. 
422 Washington Bidg., Washington 5, D. Cc. 629 South Hill St., Los Angeles 14, Cal. 


Manufactured by Polalite Corporation under U.S. Patent No. 2479501 and others pending 











ELASTIC PETAL TOP WIGS 


(TRADEMARK) 


Poodle -Cut 
Bustle Hair-Do 
All Latest 
Coiffures 


All Petal Top wigs are designed 
with rubber or buckram founda- 
tion and adjustable steel band to 
insure permanent fit. Guaranteed 
workmanship, backed by years of 
experience. Efficient service. Send 
for descriptive circular. 

Jobbers: 

still open. 


Several good territories 
Write for details. 


NU-SHOW DISPLAYS, 


BARCLAY 7-8974 


97 SIXTH AVE. 


INC. 


NEW YORK CITY 13 








RCS STUDIOS 


123 North Wacker Drive 





HEADLINERS 


RCS GIANT PHOTO 
CUT-OUTS 
RCS DISPLAY 
BACKGROUNDS 


RCS PHOTOMURALS — 
QUANTITY PRINTS 


Write for information without 
obligation. 


div. of rapid copy service, inc. 


Chicago 6, Illinois 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








BASE-METAL PUFFING FOIL 
AND FOIL PAPERS 


2 Ft., 50 Ft. and 100 Ft. rolls. Als 
for immediate delivery 


R. A. OHLHORST 


454 BROOME STREET, NEW YORK CITY 13 


in Reams 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
e 
$4.00 Per Column Inch— CASH WITH ORDER 
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manufacturers of display “hard lines,” if 
they can be described as such. That means 
fixtures and capital outlay products that 
are not written off in the particular season 
they used. Also, for the most part, 
being used by domestic manu- 
facturers to add to their own 
lines and are not going direct to consumers. 


are 
imports are 
enhance or 


Membership: During the past 30 days the 
resignation of J. F. Stotler Promotions, 
Ontario, Calif., has been received 

Select Flower & Display 
Inc., was admitted to full active membership 
in the NADI during the past month and they 
will be represented at the December Market 
Week. Application from Met-Wood Dis- 
play Craft, Trenton, N. J., has been re- 
ceived processing of the application 
will probably be completed in time for them 
to participate in the December No 
applications have been rejected by the 
board of directors during this past period 
from July 1, 1952. Several have been dis- 
couraged by the NADI office after investiga- 
tion of financial responsibility and such ad- 


Company, 


and 


show. 


vice has been accepted by the firms involved. 

General: This is a catch-all classifica- 
tion and those not outlined 
previously. Number one problem other than 
continued cordial relations with buyers con- 
sists of a double responsibility by sales per- 
sonel and buyers of display items. While 
still a small factor in the annual picture 
there is a growing tendency for “deals” be- 
tween salesmen (only a few) and buyers 
(only a few) to make concessions on mer- 
chandise orders submitted to manufactur- 
ers. One provable and three prob- 
ably provable cases are now in the hands 
of the NADI office. They involve the or- 
dering of display merchandise with the 
salesman promising to dispose of the items 
during a season at prices than those 
charged or suggested by the manufacturer. 
The buyer agrees to stock the items during 
such period that it takes to dispose of the 
units. The procedure usually results in the 
manufacturer getting his cost and no profit. 
Members of the NADI are cautioned to be 
particularly discriminating when such pro- 
cedure appears to be operating. Indicator 
of the situation is the 90-day account where 
no satisfactory terms of settlement are of- 
fered and promises of the salesman are re- 
ferred. 


covers items 


case 


less 


Display Course Taught 
By Joseph Wright 


A course in display sponsored by the 


| Connecticut State Department of Education 


and the Retail Trade Board of the Hart- 
ford Chamber of Commerce is being taught 
by Joseph R. Wright, display director of 
G. Fox & Co. of that City The course 
continues over a period of ten weeks 
Stensgaard Is Speaker 
Before Cincinnati Group 

Guest speaker at the October 15th meeting 
of the Advertisers Club of Cincinnati was W. 
L. Stensgaard, head of the Chicago display 
firm of that name. He discussed the im- 
portance of the point-of-sale in selling. <A 
number of Cincinnati display people attended 
the meeting. 


DISPLAY WORLD 





Sew And Save Week 
Displays Are Urged 

Retailers are anticipating a big boost in 
their sewing business as a result of active 
participation in the 15th annual National 
Sew and Save Week scheduled for February 
21-28. The purpose of this week is to pro 
mote greater sales volume in fabric, pattern 
and notion departments. Backed by national 
publicity in magazines, newspapers and on 
radio and television, Sew and Save Week 
presents an opportunity for the alert retailer 
who develops it to best advantage 

Retailers can utilize National Sew and 
Save Week to stimulate sewing activity in 
both active and occasional sewers An 
effective sewing campaign should include 
an over-all promotion encompassing depart- 
mental displays, window displays and news- 
paper advertising, plus special events such 
as a local sewing contest, expert advisors, 
fashion shows, etc. Departmental displays 
featuring the latest in pattern styles, fabric 
variety and notion items will attract women 
and girls and help influence their plans and 
purchases for their spring sewing. “But to 
capture the interest, attention—and sales 
of non-sewers and occasional sewers you 
must reach out of your departments into 
the balance of the store, into the streets 
and into the homes,” according to the 
Bureau. “Infuse the thought of sewing in- 
to the mind of the woman who has yet to 
become her own dress maker through eye- 
catching window displays featuring home 
sewn creations to tempt her style sense 
and itemized cost cards to tempt her sav- 
ing sense. Publicize home sewing to your 
greatest audience through newspaper adver- 
tising. In addition to sketches of up-to- 
the minute pattern styles, descriptions of 
amazing new fabric weaves, blends and 
properties and time and labor-saving no 
tion items, use your ads to announce sew- 
ing classes for beginners and fashion and 
fabric shows for all. Utilize every means 
at your disposal to create a greater sewing- 
consciousness in your community and reap 
the harvest of greater volume and greater 
profits not only during Sew and Save Week 
but throughout the entire year.” 

Material for displays is available along 
with Sew and Save theme ad mats that will 
help do a well-rounded selling job. Pub- 
licity stories for local newspaper and radio 
use and a brochure of promotional ideas 
may also be obtained by interested retailers. 
All this material is available, free of charge, 
from the National Needlecraft Bureau, Inc., 
385 Fifth avenue, New York 16, N. Y 

A window display contest will be held in 
conjunction with the week in which $2,000 
in cash prizes will be awarded for the best 
windows featuring the event. There are 
four classifications in the contest—large 
department stores, small department stores, 
independent variety, and chain stores 


Coronet Contest 
Won By Batchelor 

It has just been announced that the winner 
of Coronet magazine’s monthly window dis- 
play contest for August was C. E. Batchelor, 
display director of Newman's, Enid, Okla 
The display was of Life foundations by 
Formfit. The prize was $100 
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whether it’s SHOVELS of SHOES 











help solve your display problems 
y 














No matter what your display problems, Peg-Board can solve 
them—quickly—easily—economically. As simple as the hook SEE PEG-BOARD, 
and eye, matched design “peg” fixtures can be attached to the PEG-BOARD 
“board”—in less time than it takes to tell about it. When you 
wish to change “peg” arrangements, merely slip out the fixtures FIXTURES 
and bo gown new positions. No nails, serews or tools and other 
required, othing to go out of order or require replacement. Garrison-Wagner Exhibits 


Peg-Board displays almost any merchandise you sell; in at the 


fact, any merchandise that can conceivably be hung or sus- 
pended, including heavy objects such as shovels. NADI SHOW AND 
Four ty; Fag 1” ] 60 diff sad MARKET WEEK 
o es O soarc ane over 0 aifferen wxtures are 
all of 60 Rooms 617, 618, 619, 


available. Almost these versatile fixtures serve 
multiple purposes. For instance, the F-7—Large Dish Easel 622, 623, 624 
is ideal for displaying purses, record albums, plates, boxed Hotel New Yorker 
towels, clutch plates, tileboard samples, briefcases. air filters, : 
seat cushions, baseball gloves and other merchandise. New York City 
Get the complete story on Peg-Board. See it at the NADI Panic sd been Rove: 
Show or write for Broadside No. 34-D today. : 











Authorized Peg-Board Distributor 


—Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 


NEW! wooeen. runctionat 
“HORSETTES” 


Use them as tables, build-ups, and 
other attractive display elevations 
Firm and sturdy with rubber-tipped legs Use 
them with glass or other table tops Horsettes 
are not only wonderful timesavers, they are a 
novel and economical way to make the most 

attractive displays 








Available in 4 Heights 


~ 6''.$1.35ea. 18''.$3.50ec. 
Visit Us During 12". 2.75ea. 24°". 4.00eq. 


RKET WEEK 
pee miott See your jobber or write us 


rooms 614-615 | Harry C. Cohen Co. 


1 
Hote 5219 Center Avenue 
New Yorker Pittsburgh, Pa 














See this white, 
surface? 


It shows how 


DUST-FREE YOUR 
PLASTIC DISPLAYS 


look—FOR MONTHS—when 
with the 
New, Highly Improved 


MERIX 


TRADE MARK 


ANTI-STATIC 
No. 79 


Sample Qt.: $3.85 — Sample Gal. $8.50 
In quantities, as low as $4.00 gal. 
Prices, F.O.B. Chicago, Ill 
Order a sample quantity today or write 
for detailed literature to: 


MERIX CHEMICAL COMPANY 


DEPT. DW 24 
1021 E. 55TH ST., CHICAGO 15, ILL. 


will treated 








Especially 


for 
THE 
¥ RETAIL 
' TRADE 


Deep, generous 
white pile trim on 
luxurious red velour 
cotton backed for 
longer wear, 


designed by ex 





perienced costume 
house for the 
AUTHENTIC APPEAR- 
ANCE, DURABILITY 
and COMFORT 
expected by the 
retail trade 


Suit EXACTLY as shown complete with belt and 
leggings $49.50 
Suit with wig and beard as shown $69.50 
Washable imported extra Suit as above in 
full yak hair wig & beard Corduroy $29.50 
above $24.50 
Wool beard 
sets $ 3.50 

‘Order with confidence" 

"Satisfaction guaranteed"’ 


Wig and Flannel suits, plush 


trim $ 8.95 


Holiday 3s Santa tailors exclusively 


5940 Queen Avenue South, Minneapolis 10, 





Minnesota 
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pany, Portland, 


November, 1927 
\ banquet and display demonstration were 
combined at an evening meeting of the Port- 
land Display Men’s Club. L. A. McMullen, 
of the Eastern Outfitting Company, showed 
the various steps necessary in creating a 
Christmas window. 


A. W 


manager at 


Coates was promoted to assistant 
W. W. Mertz 
He had been 
of display and advertising 

Jack W. Snedden 
with Davis & 
become 


store 


Company, 
Torrington, Conn in charge 
his 


Sharon, 


resigned position 
Pa., to 
display manager for Jacobs & Levy, 
ond. He had the 
Sharon Association of 
ee 
i the 
Ore in 


Brooks, of 


Richn been secretary of 
Men 
Bell resigned from the display 


Hamilton Store, 


Display 
staff 
Albany, 
himself 
LaSalle, Il. 


Jepartment 
order to enter business for 
Murray left Neustadt’s, 
and joined Wolff's, St 
Harold | 

lay manager 

itv, to 


Gene 
Louis 

left his position as 
Harry Katz, Inc., Okla 
Rothschild B. & M 
capacity 

left Korrick’s, Phe 


with Goldman-Cobacker’s, 


Braudis 
for 
join. the 
in a similar 
H. Hilton 
position 
Moines 
Einar Olson 


enIX, to 
take a 


Des 


ymoted from assistant 


Haas Bre 


was pri 
to display manager at thers 
yraha 

At the lection of the Detroit 

men were named as officers 

W. Weaver, F. G. Clayton 
vice-president, R. H 

cond vice Westrick 

Hilton left oentx, to 

as a 


Dis 


pla 


president, C. E 
Korrick’s, Pl 
Kresge Company eee 
Outhtting Company 
Kern & Co., and 
trustees 
Metropolitan 
the Hotel 


7IVINgG banque t 


mack, Peoples 
Dittmar, Ernst 

ly were named 

New Y 

lub 


ork 


Display 


Kenmore for 


met at 
November, 1942 

). Whitman 
the J. W 


died 


tant display 


assis 
Robinson Company, 
1 


ness 


after a short 1 
Williams 


valor 


George I was 
\ir Medal for the 
] 


Is received in action 


and 
eart lor wout 
issistant in the 


Addis ( 
\ir 


display department 


ompany, Svracuse, before 


Force 


} 


displaymen leaving the 


rvices at this time were the follow 


yin R. Stewart, formerly head of dis 


Barker Brothers Los Angeles: 
Bronsing, displayman at Bry-Block 
Memphis; Harry 
Shop, Monroe, La 
Adle r, or Joseph 


Company, 


Company, 
Woman's 

Richard 
Adler-Jones 
rt J. French, 


International 


sons 
Chicago 
the 
Men 
Phoenix; Charles 
New Orleans, and 
Wichita 

McMullen, Eastern Outfitting Com 


managing director of 
ti Association of 
Robert King, Goldwater's, 
Merrill, Godchaux’s, 
St. Clair, I 


li baugh’s, 
Loe 


Display 


Leo 
Rora 


Ore., celebrated his 36th 





A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e@ TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 








YORK 





@eceaees3?d:e?e098 ® 
In New York — 
there is only ONE 
place to see our 
SPRING LINE 


136 West 24th Street e 
DECORATIVE PLANT CORP. « 


CHROME METAL 
MOLDINGS and FRAMES 


for every disp.ay and 
decorative need 
199 popular designs — durable, 
aoe. 
Write for style folder. 
Jobber inquiries invited. 
IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. 

















ARTIFICIAL FLOWERS AND 
DECORATIVES FOR SHOW WINDOW 
AND INTERIOR DISPLAY 


Original designs of highest quality and lowest prices 
factory direct to the Displayman. Write for Spring catalog. 


BARTH’S DECORATIVE STUDIOS 


1515 No. Chestnut Street Colorado Springs, Colo. 


From 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


DISPLAY WORLD 








Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 





KASSON Revolves 
3 Times 


TREE TURNER @ Minute 











Adjustable 
to most 
Tree Sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights Will revolutionize your trim! 


eee 
The Oldest Name in Turntables 
Available for Every Need! 


‘i Used throughout 

the world for sales- 

tT ‘Sh boosting action 

(8) 8) displays. 18" table 

ectax Tuawtames” = evolves 3 times a 

* P minute; 200 Ib. ca- 

pacity. Model 712 

illustrated permits 

novel lighting ef- 

fects while table 

turns . . . Ceiling 

and background 

units available too, 

well as smart 

build-up fixtures. See your local jobber or write 
us for complete catalog! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott St., New York 12, N. Y. 








Don't Paint — Paraflex 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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| year as display director of the firm He 


estimated that he had been responsible fot 
the installation of 22,160 window displays 
during that time. 

More drastic blackout regulations were 
imposed on New York, New Jersey, and 
Delaware. 

Formerly in charge of window display tor 
Kresge Department Store, Newark, William 
E. Mixon was made general display director 
His post was taken by Winston Jones, who 
had been with the display department o 
Lord & Taylor, New York City 

Harold Hull became display manager for 
Rorabaugh’s, Wichita. He had been first 
assistant 

Indicative of the shortage of manpower, 
the entire interior display division of The 
Namm Store, 


women 


Brooklyn, was made up ol 


Louis A. Banks, display director of The 
Hecht Company, Washington, Was a naval 
lieutenant, stationed in’ San 
Harold Melnicove filled the 
Hecht’'s 


Francisco 
position at 


New Flood Lamps 
Announced By GE 


Development of a new 300-watt PAR-56 
flood lamp of the 


type has been announced by General Elec 


all-glass sealed-beam 


tric’s Lamp Division from its headquarters 
at Nela Park, Cleveland. The new lamp is 
a companion to the spotlight lamp of the 
same size and type introduced by GE in 
1950 

Described as a “precision” lamp, its 
smooth, medium-spread beam accurately 
designed on the principle the automo 
bile headlamp. Prisms in the 7-inch lens 
cause a sharp cutoff of the beam, reducing 
spill light to a minimum 

The flood lamp is seen as filling mat 
the outdoor lighting needs and also will 
find wide use for such interior applications 
as show windows, displays, stages, and ex 
hibits 

When used outdoors, a housing should be 
used to protect the bulb from rain or snov 


according to GI The new light source 


a base of the mogul end-prong type 
signed for use in any burning positior 


has a life rating of 2,000 hours 


Displayman's Daughter 
To Be Married 

George Allen, display director of Castnet 
Knott Company, Nashville, and Mrs. Allen 
have announced the engagement of their 
Edwin L. Wolfe of Jack 
sonville and Gainsville, Fla The wedding 


will take place in Nashville on January 31 


daughter Sue to 


Following a brief honeymoon th 
couple will be at home at Gainsville, wher 
Wolfe is a student at the Universit 
Florida 
COMING UP! 

Christmas Seal Sale Nov. 24-Dec. 25 
Thanksgiving Day November 27 
International Golden Rule Week Dec. 7-14 
World Christmas Festival December 15 
Pan American Aviation Day December 17 
Christmas Day December 25 
New Year’s Day January 1 








THREE SMART WAYS TO 
MAKE = SALES... 


Ds 


smart, interchangeable 

solid chrome price markers 

make your merchandise “look the price!” 
%”-5/16"-42"-1" high. 160 pes. per set 
handsome compartment box. 


specially 

prepared solid 

chrome sales promotion words.. 

can be used in combination with numerais. 


rich, ebony-background, 
bevelled edge glass signs 
for extra smart sales appeal. 


ALL THREE manufactured by 
COMBINATION PRODUCTS CO. 


64-74 West 23rd St. New York 10, N. Y. 
ORegon 5-3240 
ORDER TODAY...OR CALL OR 
WRITE FOR PRICE LIST! 




















MADE OF 
FAIRYLITE* 
PLASTIC 


A PRODUCT OF 


SHOE FORM CO. 
INC. 


AUBURN, N. Y. 


Pat. Off 














ew PNG 


GIMBALITE 
Display Spot 


for WINDOW DISPLAY, 
EXHIBITS, CASES, etc. 
NEVER TOO HOT TO HANDLE! 


U. S. Pot 01234595 
See Distributor — Write Us 


Alexander-Tagg Industries 


INC 
DEPT. AB, HATBORO, PA. 











"Basiks Of Lettering” 
Is New Book 


Better lettering is possible if the card 


eliminate excessive motions and 


premise from which “Basiks of 


by Bill Boley 


1m previously published texts on 


takes its theme 


ie “buildin of letters 1s so 


2 
that anyone 
addi 


letters are 
to build 


presented by examples 


arn the principles rapidly. In 
wing how finished 
| | 


shows how any 


uded in the book, 

letterer step by 
tion of each 
Boley i ong recognized as 
authority in tl howcard field. He oper 
ates a successfu udio in Washington at 
the present : 

tasiks o 1 , 44 by 1034 inches 


and has a spiral 


pages 


book remains open at 
published at $6 by 
Fighth 


Signs of tl 7 East street 


Cincinnati 


Thedford Is Promoted 
To Publicity Director 

Announcement has 
Brothers 
promotion of Tom 


Miller 


Chattanooga, of the 


been made by 
Company, 
Thedford to the position 
director He 


director of the 


of publicity has been display 
past ll 
His successor in the latter post has not yet 


been made known 


store for the years 


94 


Medal To Callahan 


OR the 
Callahan, Lord & 
City, has been 
PLAY WORLD’s 
display received 
tober Phe 


above Hent 
New York 


eB) 


window pictured 


Taylor, 


prese nted with 


medal r the best 


gold 


during the month of 


display is especially con 


able for the way in which it tied in with 


a topical subject —the presidential election 


ind the manner in which it combined a 


civic theme with a merchandise presenta 


tion 


\s can be seen, the setting was that of a 


basement 
} 


by a g 


such as Was seen 
November 4 


holding 


polling place 


at many voters on 


re 
One wall was covered with shelves 


found in a_ home's 


suspended 


the usual miscellany 


from the ceil 


baskets 


basement, while 


coal shovels, and similar 


ing were 
ovprects 

The International Display Contest 
DISPLAY WORLD for the 


now 


spon 

third 
final 

midnight 


sored by 


successive year is moving into its 
will conclude at 
Shortly that 


will be and 


and 
December 15 


weeks 


four 
after time the 


contest entries judged the re 


sults announced in the January issue, in the 
15th of that month 
As October 


been 


mail on the 


ended, contest entries had 


received from a dozen foreign coun 


State 
more 


addition t 


nion 


ries in 
in the [ 


displaymen to 


prac tically 
still 
contest, 


every 
rhere is time tor 
enter the however, 
ind all entries received right up until clos 
ing time 


will be eligible for judging 


Klsewhere in this issue will be found 


—For this display of much topical interest 

DISPLAY WORLD's International Display Con- 

test gold medal has been presented to Henry 

Callahan, Lord & Taylor, New York City, for 

the best display received during the month of 
October— 


complete rules concerning the contest, but 


the following summarizes the affair 

Any displayman may 
98 different 
play categories. It is not necessary to be a 
DISPLAY WORLD in 
Entry is by means of a black 
and white photograph of the display, pref- 
erably 8 by 10 
smaller ones will be accepted. 
must be unmounted. On the 
should be the 
and the 


one or all of 
dis- 


enter 


merchandise and service 


subscriber to ordet 
to compete 


although 
Photographs 
back 


displayman’s name, his 


inches in size 
of each 
entry 
store, address, classification num- 
ber in which the display is to be entered 

In each there will be 
medals conclusion of 
contest 
addition 
awarded 


three 
the 
and in 
will be 
two, 
The person who compiles the 
number of points for his 


classification 
awarded at the 
gold, 
the gold 
three 


silver and bronze, 


medal winner 


points, silver and 


bronze one 
entries 
a beautiful gold plaque, while 
will be presented with a 
smaller plaque of silver and the third place 
will receive one of bronze The gold 
medal awarded each month for the best dis- 


greatest 
will receive 


the runner-up 
winner 


play received during that time has no bear- 
ing on the 

Monthly 
went to the 
Meissner, 


final judging 
medals presented 
following 
Ohrbach’'s, Los 
February, Guy Malloy, Neiman-Marcus, 
Dallas; March, Norman Jopson, Wallis & 
Co., London; April, Hermann Schlipphacke, 
Westdeutsch Kauthof, Cologne, 
May, Charles Merrill, S. Kann 
pany, Washington; June, Virginia 
Corkell, Henry Birks & Sons, 
July, E. L. Vollmer, Jos. Horne & Co. 
Pittsburgh; August, H. Aiken, Woodward 
Ltd., Vancouver, B. C.; September, 
Russell C. Kehrt, Jenny's, Cincinnati, and 
to Henry Callahan. 


thus far this 
year January, Wil- 


lam Angeles ; 


Germany ; 
Sons Com- 
Mc- 


Toronto; 


Stores, 


DISPLAY WORLD 





MANHATTAN DISPLAY SCENE HA E N 
[Continued from page 33] REVERSIBLE MOTOR 


brown satin scarf, the green-gold waist and 


‘lour hat, while the gloves and umbrell. 
ware black and the kerchiet had a yellow THE SMALLEST 


were and the a llow 

chrysanthemum pattern on black. A sprig HRO NOUS MOTOR 
of wheat pinned to the scarf and the use of REVERSIBLE SYNC 

two small yellow squash completed the ON THE MARKET! 

arrangement , ’ e 


The relation of the foundation garment 


toward achieving a good silhouette in ready j ADVANTAGES FEATURES 


to-wear made the theme used by Display i 
Director Sidney Ring in a bank of s1x ONE MOTOR ONLY 

oe twe motors with only one working 
windows at Saks-Fifth Avenue when the eepshaplrs salsa walnisieseos ash tide tatihend tadiiad Goce 
headline read “Sophie’s Cocktail Clarion.’ cope 5 DIRECTION formers, ete.) 


The folding screen used as background ” PERFORMS EQUALLY WELL UPSIDE DOWN. Frequencies 50 or 60 cycles 


4 e sed if ter heat radiation 
was black, inset with net and so constructed NO BULKY CAPACITORS, INTERNAL OR ee Ce re 
* EXTERNAL, ARE USED OR REQUIRED Temperature rise meets NEMA standards 


48 in. o2. starting torque at 1 RPM 


40 in. o2. synchronous torque at | RPM 


as to allow one section to be thrown open 
Rigid cast metal gear case 


r MODEL 42 MOTOR 40 different gear ratios availabie as 
sheer black girdle and bra. The mannequin standard 

wore black ( hantilly lace over black silk REVERSES SO FAST IT APPEARS Almost unlimited mounting 

and carried a white fox muff. On the floor INSTANTANEOUS TO THE EYE 


of the window white gardenias were ar 

ranged with an envelope purse of black The acceleration time varies with load. On typical applications, the motor is HAGEN MANUFACTURING 

waiver: running at synchronous speed within V4 second eoubANY “INC 
“Fair and warmer the fur lined over- 


see een eee ceaee o>, SEDER NTU el eNO MOLINE. ILLINOIS 


rector Tom Lee for Bergdorf Goodman. The 


to reveal the pale blue torso displaying the 








cylindrical prop was covered in a frost 


finished white paper with an extensio’ of the 7 
frost forms accomplished with tufts of O f} / ig he ° 
white cotton on white wire. The floor was “ar QW anc omp ete tines oO 


snow-covered and a bit of snow had been 


brushed on the mannequin’s slipper 
The featured fashion was a smoke gray 
woolen short coat lined in black seal and 


worn with a gray wool skirt hat, gloves 


and handbag in gray and pumps in black 
The accessories in the floor detail included 


an ice blue satin scarf, a black alligator 


purse and gold bead jewelry /; £ 2 }/ 
A curtain of seamless paper painted a on ¢ tsp ay in our snowrooms 


mauve tone which gave a rich and interest 


ing texture was used by Display Directo ‘ ¢ 

ah poe as weet Hite y~ a poms during Wharket Wek. pal, -emae M 14 through 18 
1annequin in a Bonwit Teller window 
"an Ont te cut Ga daily Ses © DISPLAY FABRICS © DISPLAY PAPERS 
spiel alightty: ten te Sata Th © DISPLAY FLOWERS © DISPLAY NOVELTIES 
lighting from the background, which played e@ AND, OF COURSE, THE SENSATIONAL ARROW LINE 


through the cut work, the spacing of the 
black velvet birds as in flight and the pose You are Cordially invited 
of the mannequin created a pleasing illusion 
of motion. The copy read, “Silk jersey re- 
turns to dinner. . Sonwit shows it fluid 
and flattering —by Larry Aldrich.” JAMES A. COLE COMPANY, INC. 
Also at Bonwit’s, ladders—three or four to 253 FOURTH AVENUE (Corner 19th Street) NEW YORK CITY 3 
each window—made unusual props when 
the fashions were captioned “ the ’52 
coat ... the change is radical . the shape 
is different.” USE THE 


The ladders were painted a blue-gray and | W ‘e) ‘e) 'D) 
simply propped at varying degrees against OPPORTUNITY 


the blue backwall. In two of the bank of 
eight windows the ladders were brought EXCHANGE L c T T r ae S 
more directly to the foreground and milli- For any WANT AD purpose: 


nery was shown on abstract heads posed 


on several of the center rungs POSITION WANTED POSITION VACANT 
ee ene USED DISPLAY EQUI?MENT Y WF 
Change Of Location FOR SALE 


For Los Angeles Firm 4 | bites co. 


Grant & Sons has moved to 112 West tuCORPORaTES 
Ninth street, Los Angeles 15. The firm $4.00 Per Column Inch 7 


specializes in display fixtures and decora- CASH WITH ORDER 151 WEST 18th STREET, NEW YORK II, N. Y. 


Special attention to jobbers — be sure to visit us. 











tives 











NOVEMBER, 1952 95 





‘ SATISFACTION » 
% /UNCONDITIONALLY 
GUARANTEED 
; Pant ihe oe 
*NO MEASURING © NO GUESSING >. 
EASY TO USE © ECONOMICAL 
You'll be sure its the finest if it's a MULTI-FIT 
look for the trade mark . and be sure’ 


MULTI-FIT WIG Co. 


35 WEST 36th STREET © NEW YORK, N 








AMERICA’S BEST ‘ONE STOP” SOURCE 
FOR DISPLAY MATERIALS & EQUIPMENT 
FOR DISPLAY JOBBERS, CHAIN STORES, 
EXPORTERS AND MANUFACTURERS. 

100 PAGE CATALOG ON REQUEST 


J.P. DENTON, inc 


TUFTS & LINCOLN STS 
BOSTON 11, MASS 








_ XMAS DISPLAY ACCESSORIES 


of FOIL 
SPRAYS, GEMS 
have XMAS CANDLE 
ORGAN PLAQUES. Full line 


of Plain and En ed Foils, Papers and Borders 


ng r assortment 
‘STARS CHAIN LINKS 
id FANS. Also 


PLAQUES & PIPE 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, 


N.Y. 








SHOULDER COVERS 


Vinylite window-clear vinyl polythene 


Price list & samples on request. 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch- CASH WITH ORDER 
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MARKET WEEK 
[Continued from page 42] 
Leo Prager, Inc., New York City 
Plastic Fabricators, New York City 
Lutz, New York City 
Doerr & Associates, 


525-526 


529-530 
Portsmouth, 


New York 


Natural Creations, Inc., 


539 through 543—Timely Service, Inc., Brook- 
lyn, N. Y 
601-602-653—Austen Displays, New York 
City 
603—Park 
New Ye 
604—Creative 
New Jersey 
05—Associated 
608 ustra-C ite 
Citys 
611-612—Rey 
rsford, Pa 
614-615—The 
Pittsburgh 
616 through 624—Ga 
St. Louis 


625-626 


Lane Fabrics Company, Inc., 
ork City 
Displays, Ine., Jersey City, 


Brooklyn 
New 


Displays, 


York 


Industries, Inc., 


burn Mig Roy 


Company, Inc., 


Harry (¢ Cohen  ¢ 


rrison-Wagner Company, 


Frankel Associates, Inc., New 
York City 
627 Capital 


Lk] 
rOOKIVN 


New Y 
New 


ork City 


York 


Rubner, Inc 


Scheuer Creations Inc., 


Philade l 


Display Associates, 


mt Display Products, Inc., Phila 


mpany Inc., 


ompany, 


642-643—Dave Starkman Displays, Los An- 


geles 
649-650—Butler Paper 
tion, New York City 
651—R-" Company, 
701—Columbia Display 
Brooklyn 
703-704—Henry 
Company, New 
708—Mileo Mannequins, 
711 through 715—American 
Company, St. Louis 
716—Staples-Smith, Inc., New 
717—Metal Goods Corporation, St 
718-719-720—Silvestri Art Mig 


New York Corpora- 
New York City. 
Materials Company, 


Tex 


Hanger & Display Fixture 
York City 
New 


Fixture 


York City 
& Mfg. 


York City. 
Louis 
Company 

Chicago 
721—Ben Walters, Inc., New York 
Earl W. Gasthoff ¢ 


City 


722-723 Dan 


446-449 
le, Ill 
724—Showcard 
726—Maharam 

York City 


727-728—Kalmo 


ompany, 


Chicago 


New 


Machine 


Fabric 


Company, 
Corporation, 
Textiles, Inc.. Néw York 
City 
729-730 Favrex 
Heights, N. J 
731—Kaytee Fabric & 
New York City 
32-733—Cook & Meier, Inc., Chicago 
34—Oltmanns, Omaha 
Ankerum Mig 
The Morgan 
New York State I 
New York City 
739—L \. Darling ( 
Michigan 
740 through 743—W 
Chicago 
Headquarters 


Hasbrouck 


Designs, 
Company, 


Ribbon 


Company, Philadelphia 


Chicago 


Company, 


PPPs 


mployment Service, 


os 


ompany 


\ssociates, 


551—NADI 


Sales Executive Club 
Hears Displayman 

Featured speaker at a luncheon meeting 
of the Sales Executive Club of the Chamber 
of Commerce, Rochester, N. Y.. was W 
W. L. Stens 


Chicago 


L. Stensgaard, president of 


& Associates, Inc 


gaard 


—Enormous letters for sales and other special events have been introduced to the display field by 


Die-Form Letter Company, 555 South Flower street, 
high with an 8 inch depth, or in 12 and 18 inch heights with proportionate depth. 


They are available 24 inches 


Los Angeles. 
Light in weight, 


they can be pinned to a background panel, suspended with thread, or used as free-standing units. 


Standard finish is white stippled lacquer, 


although spatterdash finish can be had if desired— 


DiS? LAY WOR ES 





NRDGA Promotion Calendar 
Now Ready For Distribution 

Howard Abrahams, manager of the Sales 
Promotion Division, National Retail Dry 
Goods Association, announces that the or 
ganization’s annual sales promotion calen 
dar is now ready. It shows what business 
should be obtained each month for ever 
department, business which should be re 
ceived each month for the entire store, 


has a complete budget planning chapter 
for the 


for each month, lists all special 


store, gives suggested promotions 
“weeks” 
and similar events for the vear, and con 
tains a great amount of related information 

In loose-leaf form, the calendar is 20 by 
12% inches in size. It is priced at $2.50 
for NRDGA members, $5 to non-members 
who are not retailers, and $25 to non 
members who are eligible to belong to the 
NRDGA It can be 
association at 100 West 3lst street, New 
York ¢ ity l 


ordered from the 


S. & S. Displays, Inc. 
Takes Over Camco 
Albert L 


organized a firm called S. & S 


Rubin and Neil Schwartz have 
Displays, 
Inc., and have taken over operation of the 


Camco Company, Uhrichsville, Ohio. The 


new company is located at 11642 Lorain 


avenue, Cleveland 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, 4ND CIRCULATION REQUIRED BY 
THE AT OF CONGRESS OF AUGUST 24, 
1912, AS AMENDED BY THE ACTS OF 
MARCH 3, 1933, AND JULY 2, 1946 
(Title 39, United States Code, Section 233) 

Of DISPLAY WORLD, published monthly at Cin 

¢cinnati, Ohic for October 1, 1952 
1. The names and 
editor, managing editor sine 
Publisher The Display Publish 
h St Cincinati, Ohio; editor 
Eighth Street, Cincinnati, Ohic 1 
Nathan Silverblatt, 407 E. Eighth 
nnati, Ohic 


name 
diately 
stockholder 
of total 
poration, 
vidual « rs m e given. If ¢ 
incorporated firm 
as that of each individu 
The Display Put 
Cincinnati, Oh 
and Rober 


The known by 
security holders « Ww «OOF olding 1 
more of total of bonds, mortgages, or other 
securities are f ther re none, so state.) NONE 
4. Paragraphs 2 and include, in cases where the 
stockholder or security Ider appears upon the 
h the company as trustee or in any other 
lation, the name of the ‘ 
1 for whom such trustee 
statements in the two paragraphs sh« 
full knowledge ; bel as to the circumstances 
stockholders and 
appear upon the b 
hold stock and se 
than that of a bor 


and conditions u 
curity holders wh« 
company as 


5. The average number of copies of each 

this publication sold or 

mails or otherwise, to pz 

12 months preceding the 

(This information is required 

semiweekly, and triweekly newspapers only.) 
NATHAN SILVERBLATT, Bus. Mer 


id 
aid 


Sworn to and subscribed before me this 9tl 
of October, 1952 
HARRY P. D'ANGELO 
Notary Public, Hamilton County, Ohi 


(My commission expires March 22, 1953.) 
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‘Paper Weights 


u 


eo —NO. 1 OF A SERIES 


WAIT...think twice... before 
you buy paper that's list 
less, washed-out looking! Be 
sure of paper that has life 
that enhances the message 
by specifying BUTLER PAPERS 


655 MADISON AVE 


NEW YORK 21.N.Y 








STILL TIME TO GET 
XMAS 
CREATIONS 


from the studios of 
display 
Originals 


Incorporated 
1515 N. CAHUENGA BLVD. 
HOLLYWOOD 28, CALIF. 


Rubber Candles—4' high, on 
wood base. Red with White 
wax dip—trimmed with holly 
leaves, plastic balls, etc., each 
$19.50. 


Styrafoam Wreath—3 circles, 
24" diameter, trimmed with 
tinsel, plastic balls, etc., each 


$15.50. 














DEKADHESE 


“The coment that grips before it sets” 


THE DECKER CORPORATION 
P. O. Sox 1605, Wilmington, Delaware 








EXTRA HIGH GLOSS FLAMEPROOFED 
MANKOBRAND PUFFING FOIL 


00065 quality in 50 ft. x 20 in. rolls, cellophane wrapped 
Available in ten sparkling colors: Xmas Red, Green, Royal 
Blue, Cerise, Gold, Copper, Sky Blue, Chartreuse, Orchid 
and Silver Price: $1.45 per roll in color, $1.25 per roll 
Special prices to jobbers 


MANKO FABRICS CO., INC. 


114 E. 27th Street New York City 16 


in silver 
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’ . a 
There Ss more to this i sel SO | Expanded Research Program 
“ i Announced By POPAI 


e * : “ hes 
display material ' . a \ greatly expanded program of marketing 


, ~ research has been inaugurated by the Point 
than meets the eye io ~ of-Purchase Advertising Institute, New 
: ‘ ‘ York City, it was announced at a luncheon 
and business meeting held at the Advertis- 
Poy ' ’ , ing Club of New York and attended by 100 

It also gives displays strength, lightness and 2 ; | Eastern POPAI members. 
durability. é Guy X. Witz, a graduate of New York 
Painted, printed, lithographed, or silk-screened, | university School of Commerce, formerly 
Tekwood displays last and last. Tekwood’s unusual with Ford Motor Company and more re- 
construction (“plywood-type” Cylinder Kraft Paper and | cently with .\ndrews Surveys in New York 
hardwood core) with its high strength-low weight ratio City, has joined the national headquarters 
give you displays that are easy to handle yet hard to damage. staff of POPAI as research associate and 


Tekwood® not only permits attractive finishing... 


Tekwood is easy to use, too. It cuts cleanly or forms readily will work under the direction of J. K 
even to small radii. Can be used for self-hinged displays. Gould, executive director of POPAIT. 
Won't tear, split or sag. Howard M. Cowee, chairman of the re- 

What’s more, Tekwood’s low in cost! And on orders of search and educational committee of POPAIT, 
10,000 square feet or more, your own special colors, matched outlined the new program and said: “Be- 
exactly, are available. cause so many national advertisers have 

Find out more about Tekwood. Write for samples y : shown an increasing interest in the series of 
and prices today. ‘Ay pre ‘Fact Reports’ now being issued by POPAT, 

Tekwood viol 5 we have agreed to expand this service for 
UNITED STATES PLYWOOD CORPORATION Pot.No. _'| advertisers. These ‘Fact Reports’ are au- 

World's Largest Plywood Organization 1997344. thentic case histories of the successful part 
55 West 44th Street, New York 36, N. Y. that retail window displays and in-store 
displays have played in increasing the sales 








volume of many products. This important 
follow-through appeal to sheppers by dis- 
plays in the retail stores has made many 
over-all advertising programs much more 
productive.” 

W. L. Stensgaard, president of W. L. 
Stensgaard & Associates, Chicago and 
president of POPAI, presided at the New 
York luncheon meeting and called on the 
chairmen of the ten POPAI standing com- 
mittees to give a report to members of their 
many activities, and of the rapidly growing 
importance of point-of-purchase advertising 
in retail outlets of all types all over the 
country 


Display Tree Introduced 
For Showing Men's Shoes 
\ new adjustable display tree for men’s 
shoes has been introduced by C. S. Pierce 
Company, Brockton, Mass. Called “The 
Windsor,” the solid wood shoe tree features 
a high lustre finish with a heavy leather 
FROSTEE SNO CO., Antioch, Illinois)". 20) 05, mete 
°» Cc , s topped with quality leather. The space on 
"Blikkfang” Torget 8, Oslo, Norway the leather can be embossed in gold leaf 
with the manufacturer or retailer's name 
or trade-mark. The tree comes with either 
an automatic adjustable spring or a screw 








type arrangement to permit size adjustment. 


Display Market Week can be had in a choice of finishes 


HOTEL NEW YORKER ‘ | Charrot Adds Hooton 


| To Sales Force 
¢ Formerly vice-president of Everetts-Soper 
Room 529 | Company, Kansas City, C. B. Hooton, Jr. 
is now with L. J. Charrot Company, New 
| York City, as a sales representative. He 
P L A ~ T I < F A B R I C A T O R S will cover Ohio, Kentucky, West Virginia, 
Virginia, South and North Carolina, Florida 
| and parts of Georgia, making his head- 


Manufacturers of Plastic and Metal Display Fixtures nes ta teen Be 
44 Murray Street New York TONEY, Fred Schmehl will still cover his usual 
' Re 


territory in the Southwest and South 
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DISPLAY LINES WANTED 
Well established agent with 
excellent following desires 
line for the Midwestern states 


Address BOX 11BC 
Care of DISPLAY WORLD 








POSITION WANTED—Competent 
display manager, 17 yrs.’ experi 
ence in N, Y., seeks position with 
medium sized dept. store. College 
and art background. Now employed 
Southern California or West Coast 
preferred. Would interview in 
Chicago. Address BOX 11CD, Care 
of DISPLAY WORLD 


SOME VALUABLE TERRITORY OPEN 


MANUFACTURER of extensive line ELECTRICAL TURN- 
TABLES seeks individual or firm qualified. Can receive an ex- 
clusive selling franchise with no investment or guarantees. We 
will finance and drop ship orders. Product endorsed and ac 
cepted by hundreds of outstanding organizations in all fields of 
industry. No pioneering necessary. Nationally advertised. Ex- 
tensive literature. Applicant can be in business selling other 
merchandise. Write comprehensively on business stationery. If 
acceptable, literature will be sent with complete business proposal 


Address BOX 11GH 


Care of DISPLAY WORLD 


SANTA SUIT 
SURPLUS 


Luxurious red velvet, cotton backed 
for longer wear, generously trim 
med in deep white pile. Suit com 
with jacket, trousers, cap, 
tops and belt $34.50. Used 
season only, dry cleaned and 
excellent condition. Satisfac 
tion guaranteed. 


HOLIDAY’S 
SANTA’S PERSONAL TAILOR 
5940 Queen Ave., S. 
Minneapolis 10, Minn. 

















SALESMAN WANTED 
for a well designed sideline of 
Wrought Iron Tables at lowest 
prices — fast sellers to Men’s and 
Specialty stores. Rush letter with 
territory outline 

Address BOX 11JK 
Care of DISPLAY WORLD 








SALESMEN 


Midwest, Southwest & South- 
eastern territories open for 
exclusive representation of 
one of the finest seasonal and 
non-seasonal lines on the mar- 
ket today. For dept. stores 
and better stores only. 


Address BOX 11KL 


Care of DISPLAY WORLD 


DISPLAY DIRECTOR 


Thoroughly experienced in window and interior displays 
and store planning—desires a change. Ability to merchan- 
dise and coordinate store-wide promotional sales, etc. 
Volume $15,000,000 to $50,000,000 
No preference 


Excellent references. 


Location 


Address BOX 11FG 


Care of DISPLAY WORLD 


FOR SALE — WIG BUSINESS 


Long established mannequin wig 
manufacturing business for sale at 
attractive price. Fine opportunity 


Address BOX I1HH 
Care of DISPLAY WORLD 




















SALESMEN! 


Are you looking for a line of 
“HOT” Novelties? 


Also a staple line of display 
materials and fixtures. Fu 
time, or as a side line. Please 
state territory desired. 


Address BOX 11LM 


Care of DISPLAY WORLD 


BIG OPPORTUNITY for DISPLAY SALESMEN 


Supplement your present sales with an outstanding line of floral 
display units. This company is known the country over, has 
been in business over 49 years. We offer you sparkling new 
designs at truly popular prices, with the best percentages 
available. If your territory is now open, we will furnish complete 
sales kit, samples, 3-dimensional slides that sell merchandise 
on sight. (No jobbers, please.) Write for complete details to: 


Address BOX 10DE 


Care of DISPLAY WORLD 


LINE WANTED 
for Pacific Northwest by well 
known salesman. Desire mod- 


ern line of Reed and Rattan 


and attractive novelties 


Address BOX 11HI 


DISPLAY WORLD 


Care of 











POSITION WANTED—West Coast 
display school graduate Have 16 
years’ experience with men’s and 
women’s fashion windows and de 
partment store display. 35 years 
old Can furnish references and 
window photos on request. 
Address BOX 11EF 
Care of DISPLAY WORLD 








DISPLAY SALESMEN WANTED 


EARN ADDITIONAL INCOME 


selling mannequins, display fixtures, hangers, plastic boxes, etc., 
to your accounts. Old established Chicago display firm. 


Address BOX 6BC, Care of DISPLAY WORLD 











CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 








ENJOY ANNUAL PROFIT 
CLEAN-UP! 

Sell our attractive Christmas Dis 
plays, Streamers and Pennants 
Sample assortment, brings you over 
$10, shipped postpaid for only $3 
Literature FREE 

ADPRO, Box 592-D, Springfield, Ill. 











COMBINATION AD AND DISPLAY 
MAN OR WOMAN 


for old established home furnishings store recently modernized 
Most attractive store of its kind in Florida 

In the finest resort area of America. Starting salary $5200 per 
year. Send photograph, references and complete outline of ex- 


perience. Job open immediately. Confidential 


GEORGE GREENBERG, Pioneer Company 
West Palm Beach, Fla. 





“SIGNPRESS” 
FOR SALE 


New—only 6 cards ever made 
on this $198.00 machine com- 
plete with 5 complete different 
sizes of letters. Have had no 
one to operate —so— wish to 
sell. Absolutely like new. Will 
consider any reasonable offer. 
Vrite: : 
Subway Enterprises, 
Inc. 
1674 Blue Hill Avenue 
Boston 26, Mass. 
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ADDITIONAL 
ADS ON 
NEXT PAGE 
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POSITION WANTED 
DISPLAY ARTIST 


French-Canadian, bilingual, 11 
experience, permanent 
any where 1.S.A., but 
in the Reason 
attitude 
service 


yrs.” 
like 
in | 
East 

Three 
tor ( 
31, married, 


would 
position 


employed perienced 


ases of displ: show 
and constru 
layouts 


reterences 


\ddress BOX 11AB 
DISPLAY WORLD 


are of 





FOR SALE 


On account of Death of the active member of our firm, this well 
established Fixture Business for sale. Established. in Florida and 
many Latin American Countries —over 20 years. Showroom and 
Warehouse combined, approximately 6,000 sq. ft. 100% location on 
the main thoroughfare of Miami; lease to run 7 more years. A 
wonderful opportunity to step into a well established business. We 
invite investigation of any interested parties. For particulars: 


Address BOX 11DE 


Care of DISPLAY WORLD 


HELP WANTED 
DISPLAYMAN 


An above average position for 
a good man who can plan and 
trim windows for a home 
furnishings and men’s cloth- 
ing organization. If you want 
to “get out of the rut’ and go 
places in a congenial, well 
organized department, write 
fully, in confidence. 


IRVING MEYERS 


Union Fern, Inc., Troy, N. Y. 

















USE THE OPPORTUNITY EXCHANGE FOR ANY WANT AD PURPOSE: 


$4.00 Per Column Inch 


e POSITION WANTED 

e POSITION VACANT 

e USED DISPLAY EQUIPMENT FOR SALE 
@ REPRESENTATIVES WANTED 


Cash With Copy 














ADVERTISING INDEX 


Darling Mfg. ¢ 

I 
The 

Displays 

Plant Co 


Decker Cory 
Decorative 


Decorative 
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DeGalan Ce K 
Denton, J 
Die-Form Letter Cc 
Display Equipment 
Display Originals (¢ 
Doerr and Associ 


, Henry V 
P 


S. I 
Fixture Cc 


Kaye Co., Inc., 
Kehoe Display 
Koester School 
Korrect Way Displays 

nside 


ates 


Fron 


Ladon Co 

Laverne Originals 
Lustra Corp. of Amer 
Lutz, J 


ica 


M 


Manikins Ine 
Fabrice Corp 
Mortimer B 
Wood Letter 
Co., Ine 


Madisonta 
Maharam 
Mandle, 
Manhattan 
Manko Fabrics 
, Masonite Corp ‘ 
sie Mechanical Man Inc 
- Memorial Grass Co 
Merix Chemical Co 
Midwest Mannequin Displays 
Morgan Co.. T 
Morgan-Lapham 
Muldner Co., 
Multi-Fit Ce 


Garrison-Wagner Cc 
The 
Gasthoff Ce 


40, 41, 75, 78, ‘ 
Earl W 
General Die & Stamping Ce 

1 Displaly Cory 
th & 
Greneker Cc 


riffir 


Co 


Genera 


Goldsn Sons 


1€ 
Tne 


née 


Mfg N 
Ci & King Perf. C« 
Fixture ‘ 

Herzberg-Robbir 


National Association of 
Industries 

National Display Institute 
National Sawdust Co 
Nesbit Industries Inc 
New York Disp. Mfrs 
Noel Mfg. Co 
Nu-Show Displays 


Display 
In 


r Artificia 


Group 


Ohthorst, R. A 
Oltmanns Decorating Co 
Opportunity Exchange 


Wreath Man 


Parallel 
Paulson 
p 


Mfg. (¢ 
Co., Ine 
bricator 


Radiant Color 
R C S Studios 
Red Wing Products 
Reflector-Hardware 


Cory 
Reinerman Fixture C¢ 

I 

( 


Reyburn Mfg. Co., The 
Reynolds Electric 
Rubner Inc., Gustave 
Russell's of California 
Rustic Furniture C I 


S 
S & S Displays In 
Schwartz & Co., Bernard 
Select Flower & Display Co 
Sherman Paper Products 
Shoe Form Co., 

Showcard 

Siegel, Inc., 

Silvestri Art Mfg. Co., The 
Southern Importers & Exporters 
Spanjer Bros 5 
Stensgaard & 
Swivelier Co 


Corp 


Assoc., Inc., W. I 


T 


Thall Plastic Engr 


Ce 
Ply wood 


son 


Ss Corp 


Uy 
I 


W 


Walters, 
Whitman School 

Williams, Inc., D. G 
Wold Air Brush Co 


Inc., Ben 








D 


[SP LAY W-O.;R-LD 





Denn. 


whether it’s CROWBARS 








can help \ solve your display problems 


only original and genuine PEG- BOARD 
gives you the right working combination 
of top-quality hardboard matched with 
over 6@ HANGING FIXTURES. 


PEG-BOARD regional warehous- 
ing assures you fast delivery 
and low shipping costs. 





Manufactured by 


GET THE WHOLE STORY 


write today to your 
nearest distributor for 
descriptive folder and 


newest PEG-BOARD 


ee price list. 


AUTHORIZED DISTRIBUTORS 


NEW YORK 
© PEG-BOARD OF NEW YORK 
131 E. 64th St., New York 21. N.Y. 
CLEVELAND 
* DAVIS PLYWOOD CorpP. 
12555 Berea Rd., Cleveland 11, Ohio 
MIAMI 
* A. H. RAMSEY & SONS, INC. 
71 N.W. 11th Terrace, Miami, Flo 
LOS ANGELES 
* PEG-BOARD OF CALIF. 
717 East Gage Ave., Los Angeles 1, Col. 
MINNEAPOLIS 
et. E. HIER DISPLAY EQuiP. CO 
23 North Sixth St., Minneapolis, Minn 
ST. LOUIS 
*GARRISON-WAGNER CO. 
2018 Washington Ave., St. Louis, Mo. 
EUROPE 
© GRAETER CO., Evropeon Licensee 
Bose! 3, Switzeriand 


St., Bellwood, Illinois 





METAL DISPLAY EQUIPMENT 


MEN’S & CHILDREN’S MANNEQUINS 


15 FREE GUIDES 
TO BETTER DISPLAY 


Darling catalog manuals are designed as_ helpful 
guides to show you what display fixtures to use and 
HOW TO USE THEM to gain greater sales increases 
for your store, 

FOR YOUR FREE COPIES merely list, on your 
letterhead, the categories you are interested in (see 
list below) and drop in the mail to... DARLING 
DISPLAYS, BRONSON, MICH. For personal service 
see your nearest Darling Displays Distributor (located 
in most principal cities) or visit our sales offices 


and show rooms in New York, Chicago or Los \ngeles. 


METAL FIXTURES 
window and interior disp!ay 


sizes of merchandise. 


CLEAR PLASTIC FIXTURES... elevat 


displayers of all types. 


WOOD FIXTURES... plateaus, displayers, stands 


and tops for men’s wear. 


DISPLAY FORMS... of al! types for Men's, Women's 


or Children’s apparel. 
WOMEN’S MANNEQUINS 
CHILDREN’S MANNEQUINS 


MEN’S MANNEQUINS 
DISTRIBUTORS IN MOST PRINCIPAL CITIES 


lig Dah 


L. A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 





